DEC 1949 


v.54 #e 


ESSENTEIEALIOILRE VEE W 
SOAPS - FLAVORS 


ANY) 


anal 


COSMETICS 


a 


mands of modern merchandising 
rotection—convenience—sales appeal 


Ih sccns.ts ene CR Mews... 
a completely adequate sales package that is making an irresistible 
appeal to women (and men!) all over America. This Prell Tube performs the 
three important functions of every good container — it protects — it adds 


convenience — it increases sales appeal of the product. Wirz is proud to have 
one 1836 Sans 


cooperated with P & G’s engineers in developing the design as well as in 
the production of Prell Tubes. Our staff will welcome an 
opportunity to work with you on your packaging 
projects, Wire or phone us. 


CHESTER, PA. 
Export Division —751 Drexel Bldg., Philadelphia 6, Pennsylvania 


los Angeles 14, Calif. 


Havana, Cuba 
1709 W. Eighth Street 


New York, N. Y Chicago 4, Ill. Memphis 2, Tenn. 
50 E, 42nd St. 80 £. Jackson Bivd. Wurzburg Bros. » Roberto Ortiz Planos 
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~ CREATORS OF PERFUME SPECIALTIES 


CHYPROLIA 

Very powerful. Adaptable for use in New Mown Hay, 
Chypre, and Heather compositions. Ideal for use in perfumes 
of the “Outdoor Type.” 


$12.00 per pound 
ELDERONE 


A bouquet type of a mellow and rich character, leaning 
toward an Oriental note. Excellent for blending with other 
odors. 


$25.00 per pound 


Above are two of a wide range of VIDAL-CHARVET specialties which are 


favorites with the trade because of the complete satisfaction they give. 


VIDAL-CHARVET specialties speak for themselves. As specialties and perfume 
bases for extracts, toilet waters and cosmetics, they are almost certain to give that 
exact, delicate shadative—or the bold resounding note required for certain prod- 
ucts. Scientifically created for the most fastidious demands of the world’s leading 
perfumers, they are designed to please, formulated to se//. Write for the complete 
list of these superlative specialties. 


Sole Owner 


HAnzerer—& Co. 


161 SIXTH AVENUE, NEW YORK 13 


Plant and Laboratories, Totowa, N.]. 


CHICAGO BOSTON PHILADELPHIA ST. LOUIS LOS ANGELES ASHEVILLE 



















MYSORE 
a SANDALWOOD OIL 


Since 1913, when the Mysore Department of One of the most famous of Mysore’s many prod- 
Industries was instituted, the industrial ucts is Sandalwood — Santalum Album 
and agricultural development of My- (Linné). Obtained from selected My- 


sore has gone steadily ahead. Plans to sore heartwood, Genuine Mysore 





develop Mysore’s vast resources will con- Sandalwood Oil, distilled at our 
tinue a record of progress that has earned for My- Linden, N. J., plant, is the chosen standard 


sore its proud title of “The model state of India.” of purest quality by all leading Perfumers. 


“Y* Olpefte Sffence Diftilftrs” 


Ww. J. BUSH & CO. 


INCORPORATED 
Essential Oils * Aromatic Chemicals * Natural Floral Products 
11 EAST 38TH STREET, NEW YORK 16, N. Y. * LINDEN, N. J. 
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Editorial 


Comment 


REVEEW 


Experience Shows that Money 


COSMETICS SOAPS FLAVORS Spent for Research Pays Off 


J. H. Moore HARLAND J. WRIGHT 
President Vice President 


Research is a sound way of keep- 
ing a concern alive. Over half of 
the products of E. I. duPont de- 
Nemours & Co. didn’t exist in 1930. 
It is the new products developed 
since then by research that are 
bringing in the profits of the com- 
pany today. Nylon is just one ex- 
ample. General Motors scientists 
are seeking a way to sun-power the 
running of automobiles. Fantastic? 
Perhaps. Yet it is likely that some- 
how in some way that will pay off 
—and give a tremendous advantage 
to that enterprising corporation. 

How research works out in our 
allied industries was aptly pointed 
out in the November 21 issue of 
the always informative and inter- 
esting Harold Hutchins’ Drug & 
Cosmetic Newsletter: “The fact 
that the drug industry is constantly 
at work researching its way into 
new remedies, instead of simply 
repackaging old ones, or rechristen- 
ing an old product with a new 
name, strongly indicates the need 
for more originality in the cosmetic 
industry. As an example, Parke- 
Davis boosted its sales to around 
$90,000,000 annually with chloro- 
mycetin, while Lederle is currently 
hitting around $35,000,000 with 
their aureomycene. In short, the 
work of the drug industry, in pro- 
viding new and more efficient treat- 
ment against allergies, tuberculosis 
and other ills, stands out like a 
beacon in the night, against the 
work done by the cosmetic indus- 
try. 

“Perhaps the cosmetic boys 
should go a bit further than just 
giving a plaque for the cleverest 
package of the year, if individual 
initiative and originality in de- 
veloping new cosmetic items is to 
be awakened. I believe that it all 
simmers down to the fact that the 
drug industry has learned that it 
takes money to make money, while 
the cosmetic industry likes to make 
money, but doesn’t like to spend 
too much to make it. Drugs and 
cosmetics are both my “babies” and 
I love ’em both, but it concerns 
me when I see one working hard 
and getting good marks, as the 
other coasts along and _ hopes 
against flunking.” 


WILLIAM LAMBERT MAISON G. DENAVARRE, Pu.C., B.S. 
Editor Technical Editor 


Morris B. JAcoss, Px.D. ALLEN ADDICKS 
Flavor Editor Advertising Manager 
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a new and distinctive perfume oil 
to add high-fashion appeal to 
your lower-priced products. 


Send for a sample of Flordine and then compare it with 
other perfume oils for quality — and for price! We are 
sure you will agree that it is one of the most remarkable 
concentrated Perfume Oils ever offered perfumers at such 
exceptionally low cost. Flordine has the haunting, pungent 
fragrance found in the finest perfumes. It possesses all the 
necessary fixative properties to make it long lasting in 


the finished products. 
For your perfumes, toilet waters, creams, powders and talc. 


8.50 
per pound 


_ Chamale (rdeiB Gee 


18 Elmcroft Rd., Stamford, Connecticut 


NEW YORK « ATLANTA ¢« CHICAGO « DALLAS 
PITTSBURGH »« MEMPHIS « SAN FRANCISCO « LOS ANGELES 


* Send for a sample of Flordine today! 
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A GREAT OAK «++ 


LIKE THE PROVERBIAL OAK, Avon Allied Products, 
Inc. has its roots deep-down... nourished in the basic 
traditions of our industry. Firmly foundationed on 
the founder’s ideals of integrity, sincerity and crafts- 
manship, the Company has flourished and matured 
into the largest manufactory of Private Brand Cos- 


metics in the world. 


Today, Avon Allied’s branches extend from coast to 
coast and into Canada to serve you more efficiently. 
Yet, its efficiency is never dissipated by over-eager 
attempts to serve a vast number of clients, lest the 
results fall short of the Company’s purpose: To pro- 


duce and assemble products built to the highest 


standard known to the American cosmetic industry. 


When you are considering improving a product or 
creating a new one, it is good to know these things 
about Avon Allied. Take advantage of the opportu- 
nity to use the superior facilities and knowledge 
which Avon Allied’s technical staff puts at your dis- 
posal: Men with a wealth of experience and special- 
ized skills and the most modern scientific equipment 


that can be bought or developed. 


By utilizing Avon Allied’s highly specialized service, 
developed during more than sixty years of successful 
operation, you too may confidently look forward to 


the fulfillment of your own long line of “Great Oaks?” 


Aon Md Ppedictt we. 


Makers of the World’s Finest Cosmeties + Private Brand Specialists 
30 ROCKEFELLER PLAZA, NEW YORK 20, N.Y. 
Plant and Laboratories: SUFFERN, N. Y. * PASADENA, CALIFORNIA « MONTREAL, CANADA 
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spring sales strategy, 
begins with — 
Dreyer essences for i 
BATH SALTS, | 
POWDERS 
AND LIQUIDS 
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Spring’s perennial favorites are ready 4 * iasenensstenieesettaen, 
R.D sn 


for you...or if you desire, essences may be 119 Wes ‘mo Ine 
blended to your special requirements. { Gentlemen. Street, Now York, N. y 
The Dryer Perfume Stylist awaits the opportunity of O Please se nis 
serving you...with the fragrances preferred by the We are inte, een ‘BY, 


fashion-wise... priced for today’s toiletry needs. Stet 

PINE, GARDENIA, APPLE BLOSSOM AND OTHERS - Hoge eee 
/ am —_ 

’ Coa 

Stree ret eee 


PE] PA ee 


119 WEST 19th STREET - NEW YORK 
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The finest natural raw 


materials for your 


Perfumery, Soaps 


and Cosmetics... 


SOME OF 
ROBERTET’S 
SPECIALTIES 


ESSENTIAL OILS RESINOIDS 


Clary Sage Benzoin Siam 
Estragon Labdanum 
Lavender Balsam Peru 


Patchouly Balsam Tolu 


P. Robertet Ine. 


THE NEW YORK OFFICE OF P. ROBERTET & CIE. + GRASSE, FRANCE 
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Absolute Mousse 
Absolute Mousse de Chene 
Resinoid Mousse 


Resinoid Mousse de Chene 


125 East 23 Street - ORegon 3-7585 
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This is a scientifically improved version of the natural oil of 
Manila Ylang Ylang. It is made from a special fraction of the 
venuine oil from which certain of the less desirable characteristics 
eee been removed. The result is a smoother, lighter and more 
pleasing fragrance, with greater tenacity and much improved sta 
bility MANILYL is a carefully standardized product that will 
always impart the same soft, velvety smooth fragrance of the finest 
natural oil or absolute. It has many interesting uses—in creams, 


powders, colognes, toilet waters as W ell as the finest extract work 


This oe perfur 
employ the much sot 
moderate cost. It enal 
trol in all compositi 
CENTIFOLIOL may 
lute of Rose o1 a 


4 8 es Out sacrince of od 
Established 1871 ny 
: « FOLIOL and by 
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, Cleveland, Dattas, Texas, Detroit, Michigan, *Los Angeles, California, ones 
| Francisco, Califormia, *St. Louis, Missouri, “Toronto, Conada and “Mesieo, D.  BACTORY: Clifton, N. J 


"FRITZSCHE VALUES... a PART of the product, APART from the price. 





WE ARE A PRIME SOURCE 
FOR THE FOLLOWING OILS: 


PINUS PUMILIO 

PINUS SYLVESTRIS 

ABIES ALBA from Needles 
ABIES ALBA from Cones 
JUNIPER 

SAVIN 

LAUREL LEAF 


J 


the various evergreen plants indigenous to that region, 


HESE OILS, distilled in the Tyrolean Alps from 


occupy a high place in the scenting of bath preparations and 

toiletries and in the manufacture of certain pharmaceuticals. As exclusive 
agents for the Tyrol’s principal producer of finest grade pine oils, we 
have long occupied a most favorable position of supply. The buyer, 
therefore, who is concerned with price, prom ptness of delivery or quality 
of oil, will realize benefits in all three categories when he calls 


upon us to quote and supply him his requirements of any of these oils. 


oy gy 


& 
FRITS TORT ESI. RRR RAT 


i ‘ wae 
PORT AUTHORITY BUILDING, 76 NINTH AVENUE, NEW YORK 11, N.Y. 
BRANCH OFFICES and *STOCKS: Atlanta, Georgia, Boston, Massachusetts, *Chicago, Illinois, Cincinnati, 


Ohio, Cleveland, Obio, Dallas, Texas, Detroit, Michigan, *Los Angeles, California, Philadelphia, Pennsylvania, 
San Francisco, California, *St. Louis, Missouri, *Toronto, Canada and * Mexico, D, F. FACTORY: Clifton, N. J. 








An Important Announcement to the Industry 


Perfected 


ammonium THIOGLYCOLATE 


a remarkably superior development by NORCO 
NOW available for immediate delivery 


Norco is proud to present the highest quality Ammonium 
Thioglycolate possible to produce. The result of painstak- 
ing scientific research, THIO BY NORCO is guaranteed 
precisely to meet every Standard of the Toilet Goods As- 
sociation Specification No. 32. THIO BY NORCO is pro- 
WORKING | = duced under rigid laboratory supervision and has been fully 
SAMPLES tested and approved. You may have complete confidence 
submitted in the superior quality and faithful uniformity of this 
cosmetic grade material. THIO BY NORCO is available 


on Request 
immediately for prompt shipment in any quantity. 


Laboratory Controlled from Raw Materials to Finished Product 


NORCO Products Company 


. Heritage in Chemicals EAST ONTARIO AND BATH STREETS 
Since 1873 ° PHILADELPHIA 34, PENNSYLVANIA 
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Write us fully 


concerning ‘your 


requirements 


ORBIS 


PRODUCTS 
CORPORATION 


THYMOL 215 PEARL STREET, NEW YORK 
FRUIT FLAVORS ic ACID WAXES FACTORY AND LABORATORY: NEWARK. WV. J. 


"cmcaco PHILADELPHIA = BOSTON =—LOS. ANGELES | MEMPHIS, TENN. 


COSMETIC RAW MATERIAL PERFUME BASES QUINCE SEED 


AROMATICS 
pare aeons GUMS ESSENTIAL OILS OLEO RESINS 
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building biccks 


FOR THE PERFUMER... 


Todays Research Leads to Tomorrows Success 


AROMATICS Division 


26 VERONA AVENUE, NEWARK 4, NEW JERSEY 
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Li KE TH E EL AVOR Lemon i eaensieian +» clarity 
and uniformity not found in any other 
OF A FRESH-CUT 


Lemon Oil. 


= MON se Always specify it by the brand name 


when you order — Exchange Oil of 


Lemon. And to insure your satisfac- 
When it’s lemon you want, Exchange is 


tion, accept no other brand, 
the Oil! 


. Distributed in the United States exclusively by 
More than 80% of all the lemon oil used FRITZSCHE BROTHERS, INC. 


76 Ninth Avenue, New York 11, N. Y. 


. ‘ s DODGE & OLCOTT, INC. 
Oil. This overwhelming endorsement by 180 Varick Street, New York 14, N. Y, 


in the United States is Exchange Lemon 


: Distributors for: 
the trade is your assurance that Exchange onsen can anaes ene 


PRODUCTS DEPARTMENT, ONTARIO, CALIF. 


Producing Plant: 
EXCHANGE LEMON PRODUCTS CO., CORONA, CALIF, 
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POLAK & SCHWARZ, Inc. 667 Washington Street NEW YORK 14, (N.Y.) 


60 YEARS 
OF 
EXPERIENCE 


PERFUMERY SPECIALTIES - ESSENTIAL OILS - AROMATIC CHEMICALS 
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In a selling period, of all times, you 
need to be sure you have exactly the 
right sales package. 

Bottles—Every one of the more than 
1400 stock-mold containers in our 
Duraglas drug, chemical and toiletry 
line is sturdy, low in original cost and 


Bottle No. A-7314, ideal for hand lotion. The Empress closure, 
available in white, pastel shades and black, adds the finishing touch. 


Now its time to SELL 


designed for sales appeal plus filling 
line dependability. 

Labels— Duraglas containers quickly 
focus attention on your label. And our 
experts stand ready to design a strik- 
ing label that will smartly accent your 
brand’s individuality. 


Complete Packaging Service—All 
your needs, from bottles to closures 
and shipping cartons can be filled at 
this one dependable source. And you 
are assured of uniform quality, prompt 
service and the continuing benefits of 
Packaging Research. 


Las Gontainers are Protectors of Quality 


OWENS-ILLINOIS GLASS 
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Some fleuroma Basic Specialties of fundamental importance to the creative Perfumer: 










Aldehydene. Modern aldehyde 
base, exceptionally stable because 
of new aldehyde-acetal combina- 
tion. 


Opoponax F. The classical Am- 
ber-Opoponox type, of highest 
concentration, purity and fixation 
value, yet non-crystallizing and 
non-precipitating. 


Convallarol. A Lily Base to 
create a pervasive naturalness in 
floral and fancy compositions, 
smoothing any synthetic notes. 


FLU LOIIG inc 1s wtinon oor yon 


with ait the dostcalhile qualities of 
hydroxy - Pe anil uitent 
the Eties ausilmonens. 


Von -irritating Even in high concentration this product 


remains non-irritating and thus is of great value in imparting its 


fresh floral fragrance to creams, soaps, etc. 


Von-discoloring This quality is also of great impor- 


tance in white soaps and in cosmetics generally. 


Stabilty in abbal: The power of alkali in soap to 
destroy hydroxy-citronellal has made it impossible for soap manu- 
facturers to make use of its smooth sweet floral odor. Now these 


odor qualities are available to the soap perfumer in Hydro-Mugal. 


Great covering qualities This makes Hydro- 
Mugal of great importance for use in all products having strong 


basic odors and can be used even in industrial perfumes. 


Write us about your product and we will 


advise you on the use of Hydro-Mugal. 
601 West 26th Street * New York 1, New York 
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lt takes a lot of elephants to carry the big wishes 
for (AELY HOLICAYS that NOMA hopes you have 
a .o- With our warmest thanks 


“Vlorda Strawberry ) ° 
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Really, you cant: blame the guy... 
There's Norda Butterscotch in that pre 
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Cp // Nor @ ESSENTIAL OIL AND 
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More than one... 


elephants... 
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VAN AMERINGEN 





Announcing the removal of 


HAEBLER, INC. 


New Address: 


521 WEST 57TH STREET 
NEw YorK 19, NEW YORK 


New Telephone: 


CIRCLE 6-2700 
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OUR NEW PLANT 
4001 GOODWIN AVENUE 
LOS ANGELES 26, CALIFORNIA 


Dr. ALEXANDER KATZ & Co. Division of 


YOU ARE CORDIALLY INVITED A 
TO VISIT AND INSPECT 


. — & CO. 


€OR 
se ; * - 
eo 
e Ci - S. ¢. 
4 ey 
Op vauts y) 
IS tains valuable information for you 
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esiderata 


by MAISON G. pENAVARRE 


DETERGENT SIGNAL 


An announcement has just been 
made by one company that their 
line of detergents contain a color 
signal. When the right amount of 
detergent is used, the water be- 
comes green and if too much is 
used, the color is yellow. The idea 
is very fascinating indeed. Wouldn't 
it be wonderful to be able to sell 
shampoo, for example, that would 
indicate when the proper amount 
had been used; or to tag a cosmetic 
of any kind which would develop 
some readily noticeable, but unob- 
jectionable color when either not 
enough or too much were used. It 
may seem far fetched, but ‘if the 
manufacturer mentioned has been 
able to do it, the idea is worth fol- 
lowing up. 


ANTIPERSPIRANT BUFFER 


It may be a far cry to think of buf- 
fering antiperspirants, by means of 
the gelatin described by Streicher 
Industrial & Engineering Chem- 
istry, 41, 818, 1949, who discusses 
the value of gelatin solutions in pre- 
venting aluminum corrosion. Never- 
theless, there are some pieces of 
meat in the article which would 
lead one to making a few studies 
with gelatin as a buffer to prevent 
rotting of textiles and irritation of 
the skin. 


THAWING PIPE LINES 


At some time or other every man- 
ufacturer has the problem of un- 
plugging lines filled up with a solid- 
ified fatty or waxy mass. Invariably 
the time honored blow torch has 
been the means of thawing out such 
lines. The drawback to the use of a 
single jet blow torch is known by 
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all. Now one manufacturer has de- 
vised a circular torch that surrounds 
the entire circumference of the pipe 
or joint, uniformly heating the en- 
tire pipe. The standard unit works 
on pipes up to 2” in diameter. 
Rarely do we use larger pipes in the 
cosmetic industry. The unit is es- 
pecially flexible, and it is economi- 
cal to use. It sells for much less than 
$20.00 and will burn with acetylene 
or propane gas. Hose lengths run 
all the way from ten to twenty-five 
feet. Six jets of flame produce an 
even temperature. 


NEW WATER SOFTENER 


Just offered is a substance known 
as sodium tetrameta polyphosphate, 
also referred to as pyrophosphate, 
as a sequestering agent intended to 
be used in hard water areas. The 
material is faintly alkaline in aque- 
ous solutions and in itself is slightly 
hygroscopic. 

Of the several phosphates offered 
on the market, the material is up to 
six times more effective as a seques- 
tering agent than other phosphates 
and excepting for the hexameta 
phosphate, is more nearly neutral. 
It is available in commercial supply 
for immediate delivery. 


NEW GREEN NOTE 


One of the larger chemical houses 
in the country is offering a new syn- 
thetic aromatic, principally an alde- 
hyde. The pure substance, when di- 
luted, has a fragrance reminiscent 
of fresh crushed leaves. It is ex- 
pected to be useful in obtaining a 
lift or top note in such fragrances as 
lavender, orange, pine and others, 
not forgetting its potential in pro- 
ducing a novel effect in other fra- 


a 


M. G. DeNavarre at work in his laboratory 


grances. The material is priced at a 
little over $5.00 per pound and 
should have wide application in 
perfume compounds. 


METAL STEARATES 


A new supplier in the field of 
zinc, magnesium, calcium and other 
alkaline earth metal stearates is of- 
fering a product that has a very good 
odor and color. The bulking prop- 
erties are standard or better; the ma- 
terial is competitive in price and 
available for immediate delivery. 


SOAPLESS SHAMPOO 


A protein fatty acid condensate 
that has been on the market for 
some time is now offered in a more 
purified form containing some 30 to 
35 per cent active material whose 
pH is approximately neutral. The 
material can be diluted with equal 
parts of water with or without a 
phosphate. It can be added to soap 
shampoos or it may be an ingredient 
of another soapless shampoo for- 
mula, where it tends to “buf- 
fer” a harshness sometimes ascribed 
to soapless shampoos. The material, 
and any formulations containing it, 
must be preserved; the best preser- 
vative found so far is 14 per cent of 
the ordinary 40 per cent formalde- 
hyde solution. Oddly enough, one 
or two per cent of Boric Acid seems 
to be a good preservative too, while 
the parahydroxybenzoates are com- 
pletely ineffective. 

While not generally used in sham- 
poo, a highly purified grade at a 
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Competition Demands. . 


Competition weeds out on-again, off-again 
performers. Yet with wise selection it costs 
you no more to have consistently better 
performers’ on your team. 


Two all-important leadership qualities are 
always present when you specify New Eng- 
land Collapsible Tubes. They are consist- 
ently tougher, consistently uniform. That’s 
because of rigid inspection and a superior 
scientific method of mixing, melting, and 






































tempering—our Sheffield Process. This re- 
sultant Tube quality helps build your busi- 
ness through consumer satisfaction, while 
Sheffield Process strength adds to your 
profits by cutting returned goods losses. 


. These standards have meant profits-insur- 


ance to our customers for half a century: 


For qualified, friendly, no-obligation ser- 
vice, please phone or write our nearest 
office today. 


*THE SHEFFIELD TUBE CORPORATION (MZ, 


HOME OFFICES - NEW 


W. K. SHEFFIELD, V. P CHICAGO 
NEW YORK 18, N. Y., 500 FIFTH AVENUE 3132 CANAL STREET 


EXPORT: S500 FIFTH AVE. N. Y. CABLE 


LONDON, 


CONN. i SHEFFIELD “PROCESS 
a 


T. C. SHEFFIELD 
LOS ANGELES 38, CAL., 7024 MELROSE AVE 


, NEW YORK 


*Formerly Named New England Collapsible Tube Co.: Net to be construed as a change in ownership, management, personnel or policies. 


450 December, 1949 


The American Perfumer 





rather low price, is available for use 
in dentifrices, since it is practically 
odorless and tasteless. However, if 
the material is used in a tooth paste, 
the metal tube must have a poly- 
ethylene lining in it. 


COLD POUR PLASTIC 

Gypsum plaster is used in a num- 
ber of cosmetic operations for affix- 
ing parts of containers or otherwise 
moulding parts of containers. Re- 


Questions and Answers | 


779. WRINKLE REMOVER 


Q: Could you enlighten me on 
this new preparation that is out 
now called temporary wrinkle re- 
mover (similar to Trill or Fashion 
Glo Temporary Wrinkle Remover)? 

P.M.A.—CHIcAco 


A: We are not acquainted with 
the products mentioned in your let- 
ter, but if you will send us a sample, 
we will be glad to make an examina- 
tion. 


780. HAIR TONIC 


Q: Referring to your hair tonic 
formula No. 751 appearing in the 
June 1949 issue of The American 
Perfumer a customer of ours has 
made this up substituting 114 parts 
of the water with chlorohydrate. 
After approximately twenty-four 
hours of its mixing, the oils rise and 
separate from the remainder of the 
mixture. Would this substitution 
prevent a homogeneous mixture? 


S.A.M.—PENNSYLVANIA 


A: The substitution of 114 parts 
of water with chlorohydrate in the 
formula given in Question No. 751 
of the June 1949 issue of The 
American Perfumer should not pre- 
vent a homogeneous mixture if the 
chlorohydrate has been dissolved. 
The biggest problem with the for- 
mula in question is the processing. 
We find a number of people who 
can make this formula satisfactorily 
while others cannot—and it is all in 
the ‘technique. Unfortunately we 
are not in a position to tell you the 
best procedure for making this 
product for our correspondents do 
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cently a plastic substance has been 
developed which can be mixed with 
the gypsum, resulting in a hard, 
tough, durable material that is re- 
sistant to chipping, abrasion and 
breakage. The uses for products cast 
from the plastic syrup and gypsum 
are endless, although many are of 
the decorative or advertising type. 

You simply make a stock solution 
and add it to the plaster, thoroughly 
mix and pour into moulds. 


not tell us either. Suffice it to say 
that the ratio of beeswax to the 
other ingredients in the formula is 
exceedingly important. The viscos- 
ity of the mineral oil is also a vital 
consideration. 


781. BUBBLE BATH 


Q: We are interested in the 
manufacture of bubble bath to be 
put up in gelatin capsules. Could 
you let us have the formula? 


S.T.—CANADA 


A: The best surface active agents 
for manufacturing capsulated bub- 
ble bath are the non-ionic type 
which are particularly water free. 
The name of some such wetting 
agent is sent to you under separate 
cover. 


782. NEW FORMULAS 
Q: We require formulations on 
the products listed below. These 
would have to be all new: After- 
shave lotion, hair shampoo, also for 
beauty parlor type; wave set lotion, 
and hair tonics. 
S.0.G.—CANADA 


A: Insomuch as you require so 
many formulas, we would suggest 
that you buy one or more of the fol- 
lowing books: Modern Cosmeti- 
cology by Harry, Modern Cosmetics 
by Thomssen or The Chemistry and 
Manufacture of Cosmetics by de- 
Navarre, all available from the 
Book Department of The American 
Perfumer. After-shave lotions gen- 
erally contain a small amount of as- 
tringent, such as aluminum sulfate 
in a hydroalcoholic vehicle, suitably 
perfumed. Regarding the shampoo, 


wave set lotion and hair tonic, it is 
our suggestion that you refer to one 
of the text books mentioned above 
because there are so many variations 
that it is difficult to give you a gen- 
eral formula. 


783. NO. 1 WETTING AGENT 


Q: From what supply source is 
the wetting agent No. I on page 422 
of “Chemistry and Manufacture of 
Cosmetics” obtained? (No. 1: Sul- 
fonated condensation product of 
monoethanolamine and _ coconut 
fatty acids). On page 423, formula 
247 indicates that the No. 1 wetting 
agent is to be in a hydroalcoholic 
solution. What proportion of alco- 
hol to No. 1 wetting agent is used? 
Is formula 39-C suitable? The pro- 
cedure calls for heating the wetting 
agent and dissolving the water in it. 
Where does the hydroalcoholic so- 
lution come in? Then it continues 
to read “Add 3, set aside,” etc. The 
“add 3, set aside” should read “Add 
1, set aside,” I believe. Please advise. 


S.H.—CALIFORNIA 


A: The supplier of wetting agent 
No. | is sent to you under separate 
cover. Alcohol 39-C is not desirable. 
SD-49 is preferred. In fact, isopropyl 
alcohol works very well. The direc- 
tions for this formula are in error in 
the book as you have found. No. 1 
should be dissolved in No. 2 with 
the aid of heat, perfumed and then 
diluted with No. 3. A supplier of 
ricinoleic acid is also sent to you un- 
der separate cover. 


784, COCONUT OIL SHAMPOO 


Q: Do you have available a mod- 
ern formula for a Coconut Oil 
shampoo containing triethanola- 
mine,anda reliable (“Dandruff Re- 
mover’)? 

J.L.T.—New York 


A: The following formula will 
be found satisfactory upon dilution 
with water: 

Oleic Acid 5 Ibs. 

Cocoanut Fatty Acids 42 Ibs. 

Triethanolamine 58 Ibs. 

Propylene glycol 55 Ibs. 

Procedure: Heat the ingredients 

to about 65 deg. C. and mix un- 
til uniform. Be sure there is no 
excess of either fatty acid or 
Triethanolamine. Dilute from 
4 to 6 times with distilled 
water. 

Any good soap shampoo will re- 

move loose dandruff scales. 
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- Now oftered at a history-making low price! Bornyl 


_ Acetate, naturally present in Oil Pine Needles 
Due to the current scar- 


Siberian (Abies Siberica) is ideal in Compositions . city and high price of 
Siberian Pine Needle Oil 
where a fine, fresh Pine note is desired. Felton’s Be. (Abies Siberica) Bornyl 
Acetate Felton is of 


- Bornyl Acetate i is liquid at room temperature and an increasing interest and 


he faith- 
is stable i in soap. NOW it is not necessary to com- iasseteiies a “a 

aoe Pine Needle note. 
promise with the harsh, crude |s0-Bornyl Acetate. ; 


, Use Bornyl Acetate by Felton! 


BURNYL PROPIONATE = 


A Bornyl ester, long-lasting and refined of odor for 


new and better Pine Needle effects. Bornyl Propio- 
nate, long known and used by master perfumers, 
OMA tte MaMa ta lite Rte Ricle pach Zell 
ability, recommends itself to the attention of per- 


fume compounders in every price field. 
MANUFACTURERS 
OF AROMATIC 
CHEMICALS 
ESSENTIAL OILS, 
PERFUME OILS, 
AND FLAVORS 


F TT CHEMICAL COMPANY, INC. 

599 Johnson Avenue, Brooklyn 6, N. Y. 

K N Branches in Boston ° Philadelphia * Dallas * Los 
Angeles * Chicago * Montreal * Toronto 
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THE AMERICAN PERFUMER AND ESSENTIAL OIL REVIEW 


What is Odor? 


DECEMBER 1949 


A New Theory 


V olatility and certain molecular configurations are the foun- 


dation for a new theory which appears to offer a reason- 


able explanation of the known facts relating to olfaction. 


R. W. 


HE SENSATION of smell appears to be the accom- 

paniment of brain process— (about which little is 

known)—that are stimuated by the passage of a se- 
ries of discrete electrical impulses along the olfactory 
nerve from the receptors in the olfactory cleft to the 
olfactory bulb. The province with which theories of odor 
at present concern themselves is the stimulation of the 
end receptors; they seek to provide explanations of the 
facts that some substances are odorous, others are not and 
of such phenomena as olfactory fatigue and masking; 
they also seek to link up physical and chemical proper- 
ties with the manifestation of odour. 


VIBRATIONAL AND CHEMICAL THEORIES 


Most of the theories that have been put forward fall 
into one of two classes (1) vibrational and (2) chemi- 
cal. Of the vibrational class those of Ogle', Heyninx’, 
Zwaardemacker*®, Miiller*, and Dyson® are the best 
known. They postulate a vibration of some sort which 
activates the nasal receptors; Heyninx thought the vibra- 
tions were in the ultraviolet range, and Dyson has cor- 
related odour with a Raman shift within a prescribed 
range. Of the chemical theories we may note those of 
Woker*, Marchand’, Henning*, Backman’, Durrans"®, 
Heller", Delange'*, Missenden'’, and Niccolini'’. Prac- 
tically all of these theories link up residual affinity or 
chemical unsaturation with odor and some add that 
solubility is also essential; Backman for example thought 
solubility in both water and lipoids was essential for a 
substance to be odorous, and so I believe did Durrans. 
In fact, however, many powerfully odorous materials are 
insoluble in water. The chemical theories in general 
postulate that a chemical reaction, usually one of addi- 
tion or of oxidation, takes place between the odorant 
molecules and the receptors; clearly unsaturation would 
therefore tend to make a substance odorous, but whilst 
there is no doubt that unsaturation enhances odor, it 
cannot initiate it, because many chemically saturated 
substances are odorous. Practically universally it is agreed 
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MONCRIEFF 


that volatility is essential for a substance to maniferst 
odor. 


TWO PREREQUISITES FOR ODOR 

It is now suggested that there are only two prereq- 
uisites for odor, viz. 

(1) Volatility. 

(2) A molecular configuration which is complemen- 
tary to that of an available site on the receptor system in 
the olfactory cleft. 





Olfactory 
Olfactory Bulb 


Tract J 
\ 


Naso- 
Ciliary N. 


Filaments From 
Olfactory N. 


The sensation of smell seems to be stimulated by the 
passage of a series of discrete electrical impulses along 
the olfactory nerve from the receptors in the olfactory 
cleft to the olfactory bulb shown in the drawing above. 





The second postulate appears to be equivalent to the 
solubility or chemical reactivity which appears in so 
many earlier theories. By visualising in the simplest pos- 
sible way the effects leading to stimulation of the olfac- 
tory receptors, most of the antagonisms between previous 
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theories disappear. The importance of molecular mor- 
phology is being recognised on every hand; Gemmexane 
masquerades as inositol'®; the sulphonamide drugs as 
para-aminobenzoic acid, and both block vital reactions. 
Jones and Pyman’® have related pungency in amides to 
the shape of the molecule as a whole; Evans'* points out 
that direct dyestuffs have linear molecules often with 
reactive groups spaced at distances of 10.8 A, which is 
close to the cellulose repeat of 10.3 A. 


ODOR AND UNSATURATION 


The parallelism that exists between odor and unsatu- 
ration is easty to understand, if similar considerations of 
molecular configuration determine whether odor is man- 
ifested. Points of unsaturation will render the molecule 
liable to distortion and make it flexible so that it will 
have a much better chance of positioning itself on the 
receptors. Very many powerlully odorant substances 
have structures which permit resonance, e.g. aldehydes, 
ketones, carboxylic acids, benzene, naphthalene, phenol, 
pyridine, etc. and if a molecule can change from one 
form to another it must pass through every intermediate 
form: clearly substances which exhibit resonance have 
molecules capable of having not one, but many shapes, 
and accordingly are more likely to find a home on a 
complementary molecular configuration on the olfactory 
receptors, which themselves may also have resonating 
groups. Thus is provided perhaps for the first time a 
reasonable explanation of the usual association of un- 
saturation and odor, without at the same time denying 
to saturated bodies the right to be odorous. 


FEW FUNDAMENTAL ODORS 


The question that inevitably arises is as to how any 
theory which requires only volatility and certain mole- 
cular configurations, can adequately explain why we 
perceive thousands of different qualities of odor. There 
is a likelihood, by analogy with the senses of taste and 
vision, that there are only a small number of fundamen- 
tal odors, and there is some evidence from anatomical 
considerations and from the results of lofactory fatigue 
to support this view. If there are for example six dif- 
ferent olfactory receptors, any selection of these could 
be stimulated simultaneously and would give sixty-three 
types of odor; in addition the ratios of stimulation might 
differ, if for example receptor types A B E (out of A, B, 
C, D, E, F) are stimulated in strength in the ration | 
1: | the odor will clearly be different from a stimulation 
in the strength ratio |: 1: 2. In this way an immense 
variety of qualities of odors could be distinguished. 


STAGES IN MECHANISM OF SMELL 


According to these views the mechanism of smell takes 
place in the following stages: 


1. The odorant material loses molecules constantly 
to the air. 


2. ‘This is inspired by the subject; eddy-currents in the 
nasal passages bring about the first stimulation; a snifl 
directs the air upwards. 

3. The odorant molecules lodge on sites of suitable 
dimensions which the olfactory receptors offer to them. 

1. ‘This lodgment is accompanied by an energy change, 
probably due to reduction of surface tension. 

5. The energy change causes discrete electrical im- 
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pulses to pass up the olfactory nerve. 
6. Brain processes which are the accompaniment olf 
the sensation of smell, occur. 


THEORY EXPLAINS KNOWN FACTS 

The theory appears to offer a reasonable explanation 
of the known facts relating to olfaction; notably it ac- 
counts for the following: 

1. Substances which are not volatile, e.g. glass, metals, 
fibres, are inodorous. 

2. Some volatile substances are odorous, others are 
not. Odor is dependent on the possession of a molecular 
configuration complementary to one obtaining in the re- 
ceptor system. 

3. The large number of different qualities of odor. 

4. The change in quality of odor with dilution, e.g. of 
indole or civet. In concentration, two types of receptors 
A and B are stimulated, but A has a preferential affinity 
(it is a better fit) for odorous molecules, and in dilution 
only A is stimulated. 

5. The onset of olfactory fatigue on continued smell- 
ing due to all the receptor sites of a particular type be- 
ing occupied. No fresh sensation can be experienced 
until the odorant molecules have been absorbed. 

6. The masking of odors is caused by odoran mole- 
cules of two substances associating—not necessarily re- 
acting chemically. Whereas either kind separately could 
find a suitable site, the paired molecules cannot do so. 

7. Uniformity of olfaction amongst healthy individ- 
uals. The lipoids in their nerve endings are similar. Pos- 
sibly too the greater olfactory acuity of macrosmatic 
animals may be connected with their higher concentra- 
tion of lipoids in their nerve endings, thus offering more 
1eceptor sites for odorant molecules. 

8. The differences in odor between stereoisomers; it is 
not a matter for surprise that a right handed molecule 
will not fit where a left-handed one will. 

9. The great differences in odor due to apparently 
minor differences in constitution, e.g. the ortho  bi- 
phenylyl ethers are odorous, but not the para. Obviously 
the position of substitution will affect the molecular con- 
figuration, 

10. The fact that the architectural style of the mole- 
cule overpowers the adverse olfactory effect of atoms such 
as selenium and sulphur. Bogert and Stull'* showed that 
benzothiazoles and benzoselenazoles had tea-rose odors. 

11. The great similarity in odor of numbers of dif- 
ferent chemical groups, e.g. macrocylic lactones, ketones 
and esters all possess musky odors. 

12. That the odor of a substance may appear to change 
after the nose has been exhausted by smelling a related 
substance. If white clover is smelled until it can no longet 
be sensed and then red clover is smelled, the odor noticed 
is that of turpentine or paint. Evidently white clover 
stimulates receptor systems (say A C F, and red clove 
A CE F; when A C F are fatigued then sensation is ex- 
perienced from E only. 


It is not possible to fill the public with high sounding 
words of freedom and the rights of man in terms of lib- 
erty and the pursuit of happiness, when business does 
not come forward with positive proposals and plans to 
solve the everyday “meat and potato” problems the peo- 
ple face.—Victor H. Nyborg 
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Guinea Sweet Orange Oil Aldehydes 


Chief Aldehyde is N-Octanal . . . Decylic Aldehyde next 


in importance 


. . From trees in Fouta-Djalon range fruit 


is harvested and Oil Obtained in Ambulant Extraction Yards. 


L. BENEZET,* G. IGOLEN+ 


HE OIL of sweet orange of French Guinea is a re- 

cent product inasmuch as it appeared on the 

market as late as in 1930. That year, the total pro- 
duction of Guinea reached 500 kilos, whereas that of 
Sicily, which had an absolute monopoly in this regard, 
attained 160,000 kilos. Some years later, the market of 
the essential oils was conquered by the superior quality 
of the new oil, as well as by its cheap price. In the cam- 
paign of 1933-1934, the production of French Guinea 
reached 200,000 kilos, whereas that of Sicily fell to a few 
thousand kilos. 

The Guinea the Fouta- 
Djalon, a mountainous range of 800-1100 m. altitude. The 
oranges are harvested twice a year, the principal crop be- 
ing collected from November to March, the other from 
May-June to August-September. The fruits are picked 


orange forests in grow In 


~ ® Research Laboratories of the Antoine Chiris Factories, Grasse, France. 


+ Technical Director, Research Laboratories of the Antoine Chiris Factories, 
Grasse, France. 


when they are well developed, at the time they turn yel- 
low and approach maturity. Under these conditions, the 
optimum yield and the best quality are obtained. One 
tree is expected to yield 1250-1500 oranges which give 
nearly | kilo of oil. The extraction of this latter, which 
has always remained a family industry, takes place in 
“ambulant extraction yards” with the aid of very simple 
equipment. This consists of a scraper of steel or shell, a 
vessel holding | or 2 liters on which the fruits are scraped, 
one liter funnel with a filter of native calico and bottles 
for storing the oil. 

Filtration and storage, operations on which a particu- 
lar care was bestowed, have now made substantial prog- 
ress. Since June 28, 1937, an official regulation has en- 
joined upon all exporters wishing to obtain an exporta- 
tion license to have their oils analyzed by the Laboratory 
of the Chambre de Commerce of Konakry. A new decree 
(November 16, 1937) determined the conditions in 


7, ‘ P si 7... 
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Orange forests grow in the mountains at an altitude of 800 to 1100 M. and are harvested twice annually by the natives: Winter and Summer. 
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which the oil may be bought and transported. 

The above legal prescriptions have contributed might- 
ily to maintain the high renown of the oil of oranges of 
Guinea. 

The chemical composition of so important an oil has 
aroused the curiosity of experts. The first investigations 
on this subject were made by Wallach,’ Semmler,? Ste- 
phan,’ Parry,* Hall and Wilson.° The most complete of 
these studies, that of Stephan, brought out the following 
figures in regard to the chemical composition of the oil of 
sweet orange: 


Table 1 
Terpenes 96 
n-decylic aldehyde 5.7 | 
nonyl caprylate 8.5 
Oxygenated compounds 4 nonylic alcohol 7.0 1 
d-terpineol 39.4 
d-linalol 39.4 
Residue 3 


In 1932, Y. R. Naves,® in a remarkable work on the oil 
of sweet orange of Guinea indicated, found the following 
composition as the result of his investigations: 






Table 2 
Free acids Traces (higher fatty acids) 
Phenols Traces including hesperitine (?) 


Myrcene 
d-limonene 
Terpenes Terpinolene 
95-96 per cent | An unidentified terpene 
An aliphatic terpene boiling at E.. 64 deg. (per- 
haps ocimene) 


Octylic aldehyde (possible presence) 
Nonylic aldehyde (traces) 

Decylic aldehyde 

Citral 


Aldehydes 
1.6 per cent 
(analysis) 


n-nonylic alcohol 20 per cent 
n-decylic alcohol (probable presence) 
nerol (and perhaps geraniol) 
d-linalol 50 per cent 
d-a-terpineol 15-20 per cent 
farnesol or nerolidol (or both) traces 
These alcohols exist partly in combination as 
formates, acetates, caprylates, caprates, methyl- 
anthranilate: possible presence. 


Alcohols, volatile 
ethers, 0.6 to 0.8 | 





per cent 


— yielding dichlorhydrate of cadi- 


Sesquiterpene esa 
= — Caprylic acid 
traces) +e ‘ — 
| Palmitic— in combination 
Cerotic— 


A phytosterol 

Cerylic alcohol 

A yellow substance, M.P. 108-110 deg. 
Carotene 

A xanthophyllic substance 


Residue 0.8 per 
cent 


In 1930, T. Ikeda and Y. Fujita’ pointed out the pres- 
ence in an orange oil from Formose (Citrus arantium L. 
Subsp. nobilis makino var. Poonensis Havata) of d-limo- 
nene (about 95 per cent), of pinene, of octylic and nony- 
lic alcohols, of octylic and nonylic (?) aldehydes. 

In 1934, L. Trabaud reported in a research on deter- 
pened and desesquiterpened sweet orange oil from 
Guinea that these oils contain a large proportion of de- 
cylic aldehyde, as well as small amounts of octylic and 
nonylic aldehydes. 

Finally in 1935, Y. R. Naves,® studying the composi- 
tion of the aldehyde fractions, pointed out “the presence 
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of large proportions of n-octylic aldehyde (about 4 to 4% 
of the total amount of aldehydes).” 

In our studies carried out on considerable quantities 
of pure oil, checked before their leaving the colony by 
the official institution, we invariably found present octy- 
lic aldehyde. Moreover, it appeared that in the oils stud- 
ied by us this body was the chief aldehyde component, 
making in the average, 75 to 80 per cent of the total alde- 
hydes present. The next one in importance was the decy- 
lic aldehyde. The nonylic aldehyde which had been 
found by Y. R. Naves was found again in the course of 
this work. 

The octylic aldehyde was identified by converting it, 
by oxidation, into caprylic acid and by preparation of 
the semicarbazone of its oxime, the thiosemicarbazone. 
The analytical constants of this aldehyde regenerated 
from its semicarbazone agreed in a satisfactory manner 
with the data reported in literature: 


This research Naves® Oppenheim'° 
d dS 0.8275 de, «0.82583 
ny n2%, 1.4229 n20,, 1.42167 1.41955 


EXPERIMENTAL PART 


100 kilos of oil of sweet orange of Guinea having the 
following analytical constants: 


a* = 08528 20) = 96°46’ 1.4740 


Aldehydes in per cent of decylic aldehyde: 1.80 were 
violently shaken for 2 hours with 200 kilos of a 3 per cent 
solution of metabisulphite. After decantation, the bisul- 
phite solution was twice washed with 5 kilos of benzene; 
the aldehydes were set free by means of 8 kilos of a 10 per 
cent solution of soda. The aldehydes were extracted with 
benzene and this latter was removed by distillation in a 
water-bath. 

This treatment permitted a recovery of 1040 g. of raw 
aldehydes, i.e. 57.7 per cent of the total aldehydes of the 
oil. The oil treated with sulphite had a carbonyl value 
of 0.7 (corresponding to a residual content of aldehydes 
of 0.2 per cent). 

The 1040 g. of raw aldehydes was fractionated at re- 
duced pressure in a flask of 2000 cc capacity surmounted 
by a Dupont column of 60 cm height, containing 6 
plates. 

The following results were obtained: 


20. a= 
n??, = 


Table 3 
No. of the Distilled Temper. of , 
portions amount in Distillation di: n70, 
g t° 20 mm 
1 37 50° 0.8434 1.4433 
2 36 55 0.8348 1.4289 
3 36 55 0.8307 1.4233 
4 41 60 0.8283 1.4185 
5 32 60 0.8297 1.4185 
6 45 0.8275 1.4188 
v 100 0.8276 1.4188 
8 144 60 0.8276 1.4188 
9 ag 0.8290 1.4203 
10 31 60 0.8300 1.4203 
1 36.5 0.8280 1.4201 
12 43 0.8300 1.4214 
13 40 70 0.8347 1.4247 
14 38 72 0.8371 1.4290 
15 46 75 0.8371 1.4300 
16 24 75 0.8868 1.4351 
17 25 130 0.9087 1.4359 
18 137 130 0.9087 1.4359 
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The portions 1, 2 and 8 still contained traces of ben- 
zene. The portions 4 to 12 were united and 250 g. of the 
portions were treated under mechanical agitation for 2 
hours with a solution of metabisulphite of sodium (160 
g. of metabisulphite and 2400 g of water). The bisulphite 
compound, solidified, was blotted off and exhausted by 
means of petroleum ether. 380 g of bisulphite compound 
was obtained in this way. The aldehyde was regenerated 
by the addition of 900 g of a 10 per cent solution of soda 
and carried over with steam. The 205 g of aldehyde thus 
obtained, which had the following constants: 


d!?— 0.829  n®,, — 1.4230 


were fractionated in a Vigreux flask (height of the col- 
umn 36 cm) at a pressure of 40 mm. The following frac- 
tions were obtained: 


Distillation 
No. of the temperature Amount - 
fractions t° 40 mm distilled dis n*°,, 
1 80 28 g. 0.8265 1.4220 
2 85 120 0.8270 1.4210 
3 87 31 0.8290 1.4230 


Fraction 2 gave a semicarbazone, melting at 99-100 de- 
gree C. (Maq.), identical with that of the noctylic alde- 
hyde (mixture trial). 


Estimation of nitrogen: found 21.7 calculated 22. 


From 5.8 g. of semicarbazone we obtained by carrying 
over with steam in the presence of oxalic acid 3 g. of al- 
dehyde which, after rectification in the vacuum, had the 
following constants: 


d a = 0.8275 a”, = 1.4229 


A thiosemicarbazone melting at 95 deg. (Maquenne) 
was isolated by treating with thiosemicarbazide. No de- 
pression was observed by mixing the thiosemicarbazone 
with synthetic octylic aldehyde. 

The oxime prepared under usual conditions melted 
at 59-60 deg. (Maq., mixture trial). 

Oxidation: 10 g of the fraction n,2 were treated ac- 
cording to the Fournier method with: 


10 g. of potash permanganate 
550 g. of water 
2 g. of soda 
20 g. of water 


After reaction, the bioxyde of manganese was removed 
by filtering. The alkaline waters yielded 8.4 g. of an acid 
which had the following constants: 


d'®—0.914 =n, = 1.4271 


Ethylic ester E,,., 191 deg. p \5= 0.8728 n, = 1.42 
p-bromophenacylated ester, M.P 65 deg. (Maquenne). 
These constants are those of the n-octanoic (caprylic 


acid). 


CONCLUSION 


The oil of sweet orange of French Guinea contains, as 
its chief aldehyde, n-octanal. 


1 Wallach. Liebigs Annalen, 1884, 227, 289. 
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Tell the Truth 


USINESS cannot and never will be able to win public 

understanding and support of our system by inaction 
or by negative action. I can think of no one with more in- 
fluence than businessmen who advertise. They have a 
ceaseless and daily impact upon us all. But I believe, if 
they are going to continue to sell through the decades, 
they must sell also an understanding of the American 
economic system. I believe . . . that understanding can 
be brought about by one means. . . telling the truth.— 
Gen. Dwight D, Eisenhower. 





Cosmetic Excise Tax Collections 


Tax collections for the twelve months ending October 
1949 are: 


1949 1948 1947 
January 9,648,063 10,371,512 
February 12,984,776 12,290,714 
March 6,796,181 6,927,991 
April 6,913,884 6,927,991 
May 6,983,445 6,660,851 
June 7,625,450 7,283,509 
July 6,776,881 7,332,070 
August 7,807,221 7,506,518 
September 6,859,446 6,890,757 
October 6,760,409 6,335,804 7,048,093 
November 6,872,541 5,386,690 
December 8,079,746 8,545,762 





“This window design is fine; just see that the Drug-store doesn’t 
put bottles of cough syrup here and there!” 


December, 1949 457 


Arthur G. Hadley 


Arthur G. Hadley, vice president in charge of sales of 
Schiaparelli Parfum Inc. offers in this timely guest ed?- 
torial some sound and well considered suggestions from 
his nineteen years of experience in the industry to help 
perfumers meet the present situation and also to help put 
the prestige perfumery business on a more stable founda- 
lion, 

Mr. Hadley was born and educated in Muskogee, 
Okla. which was then Indian Territory. He came to New 
York in 1920 to go into the advertising business but 
wound up instead doing an artist number in the Green- 
wich Village Follies. His talent attracted the attention of 
producers of Artists and Models and when that very 
popular hit opened he put on a special artist number, 
drawing popular cartoons on girls. Thereafter he was 
technical director for Warner Bros, on a series of six pic- 
tures devoted to stage life. 

In 1930 he entered the field of theatrical management 
with Julian Thompson, author of “The Warrior's Hus- 
band” and incidentally the discoverer of Katherine Hep- 
burn. At the time Mr. Thompson was also treasurer of 
McKesson & Robbins Inc. and recognising Mr. Hadley’s 
business ability induced him to go into the drug and cos- 
metic business with that company. In 1934 he was trans- 
ferred to the Groville Sales Co. as advertising manager, 
promoting Grenoville perfumes and the Mitcham laven- 
der products of Potter & 
trouble shooter for various companies and was assigned 
to Bellin’s Wonderstoen Co. In January 1941 he devoted 


Moore. Thereafter he was 
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What May be 


How the perfumer may meet the 


in the prestige field and how to 


HE PERFUME INDUSTRY has passed 

through a very unsettled market during 

the past two years. It has seen drastic 
changes in consumer demands as well as changes 
in retail store buying, yet it has successfully 
weathered the storm without a breakdown in the 
retail price structure. 


PERFUME SALES IMPROVING 

The nationwide sales of perfumes in 1949 has 
shown a definite improvement over that of last 
year and, in addition, inventories are consid- 
erably below normal which bespeaks a very 
healthy condition. However, the perfumer is 
faced with the squeeze between rising costs and 
fixed retail prices and must find a solution to this 
problem. 

The temptation is to cut costs where they ap- 
pear to be most obvious advertising. ‘This 
would be a very serious mistake as the entire in- 
dustry is now in position to realize the tremen- 
dous value of its past and present national adver- 
tising. The customer of today is insistent on only 
purchasing “name” products regardless of the 


price field. ‘This same tendency is clearly reflected 


by the retail store buyers, as they will purchase 


all of his time to that company as sales and advertising 
manager. In 1944 he transferred to the Los Angeles of- 
fice of Schiaparelli Parfum Inc. and since July of this 
year has been vice president of the company in charge of 
Sa les. 

It will be a surprise to many of his friends to know that 
Mr. Hadley is a grandfather. His son Alvin C. Hadley, a 
veteran of Bataan, who is in the U.S. Army, ts the fathe) 
of two children. Mr. Hadley’s principal hobby is fishing 
and he is the owner of an ocean going tuna clipper, the 
Swaley, which has been fishing for the last three years off 
the coasts of Central and South America. 
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Done to Boost Perfume Sales 


squeeze between rising costs and fixed retail prices . 


solve it 








BY ARTHUR G. HADLEY 
little or no merchandise that is not well adver- 
tised and with consumer demand. ‘The obvious 
answer is to increase or at least maintain the es- 


tablished national advertising budget. 


COORDINATE NATIONAL AND LOCAL ADVERTISING 
At the same time, the national advertising 
should be supplemented and coordinated with 
the local cooperative advertising to obtain the full 
benefit from a promotional standpoint. ‘This con- 
sistent advertising would also support and derive 
benefit from the tremendous educational job now 
being done by the Fragrance Foundation whose 
influence will become more important as_ its 
work continues. It is to the advantage of the per- 
fumer to keep pace with this groundwork by pre- 
senting his product in a promotional manner that 
serves to stimulate consumer interest. ‘This would 
mean the concentration of activity at the point- 
of-sale level with the main effort based on moving 
the stocks off the shelves. Display material, co- 


mats, statement enclosures, 


operative advertising 


testers and sampling should be available where 


conditions permit. 


REDUCE NUMBER OF ITEMS IN THE LINE 
‘The manufacturer may submit a well-balanced 
promotional program and still be faced with “no 
open to buy.’ One of the buyer’s major problems 
today is that of unbalanced inventories due to the 
tremendous length of many lines. At the same 
time, one of the biggest problems of the perfumer 
is that of not having suflicient coverage stocks on 
the retailer’s shelves at all times. A compromise 
between the two would be the logical solution 
. the manufacturer to sharply reduce his cata- 


log list to a reasonable length, with the retailer 
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. The problem of overdistribution 





. Remedying unbalanced inventories by reducing the catalog list accordingly. 







giving full coverage in sufficient quantities of the 
staple items in the respective line. A basic unit 
stock control could then be set up and, if conscien- 
tiously followed ,it would result in increased busi- 


ness and inventories constantly liquid. 


HOW TO REMEDY OVER DISTRIBUTION 

In order to protect his promotional account, 
the manufacturer would then have to carefully 
analyze his distribution. Over-distribution ts one 
of the most serious problems facing the perfumer 
in the prestige field. If there are too many retail 
outlets in a given trade area, there is insufficient 
volume in any one store to obtain the required 
cooperative advertising and promotional activity. 
It is to the perfumer’s advantage to concentrate 
on the whole-hearted support of a few important 
accounts in order to maintain his position in that 


particular market area. 


NATION-WIDE STOCK ADJUSTMENT 

In summation, we have “Utopia” in our 
thoughts, but would it succeed? ‘The manufac- 
turer would face the huge problem of nationwide 
stock adjustments in calling back the discon- 
tinued items . . . inaddition to the loss of volume 
from these numbers that are currently being 
shipped. He would also face the loss of volume 
from the closing of many accounts in the tighten- 
ing of his distribution to protect his promotional 
stores. Would the retailers give “‘lip service” to 
these plans, or actually go all out in their effort to 
make them a success? Would top management 
make an exception in the case of this manufac- 
turer, or would he be penalized because of an 
overbought departmental condition? It will be 


interesting to watch. 
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New Trade Marks 


The following trade marks have been filed in the U.S. Patent Office 
in the past month: 


Annis Manor 6 The Cage Co., Waxahachie, Texas 
Ballerina (with fanciful 
design) 6 Coty, Inc., New York, N.Y. 
Fanciful Design (picture 
of dancer) 6 Coty, Inc., New York, N.Y. 
Debony 6 Arthur J. White Sales, Inc., Battle Creek, 


Michigan 


English Bluebells 6 Bonne Bell, Inc., Lakewood, Ohio 
First Lady 6 Rilling Co., New York, N.Y. 
Lord English 6 Frank Adorn, as Little Princess Products, 
New York, N.Y. 
Sayman 6 Sayman Products Co., St. Louis, Mo. 
Wisp 6 Coty, Inc., New York, N.Y. 
Wits End 6 Colgate-Palmolive-Peet Co., Jersey City, 
N.J. 
Duon 6 Duon, Inc., Coral Gables, Fila. 
Georg Jensen, (with 
fanciful design) 6 Georg Jensen, Inc., New York, N.Y. 
Helene Curtis 6 Helene Curtis Industries, Inc., Chicago, Ill. 
Lady Olivia 6 Lady Olivia, Inc., Boston, Mass. 
Maurice Handman, as Maurella Products 
Co., N.Y.C. 
Luron 4 Pacific Coast Borax Co., Los Angeles, Cal. 
Mademoiselle Chanel 
31 Rue Cambon 6 Chanel, Inc., New York, N.Y. 
Merle Norman 6 Merle Norman Cosmetics, Inc., Santa 
Monica, Cal. 
Milky 6 Helene Curtis Industries, Inc., Chicago, Ill. 
Minlys 6 Lancome, S.A., Paris, France 
Pento 6 Commanditaire Vennootschap Pento Cos- 
metic, Amsterdam, Holland 
Prodige 6 Lanvin-Parfums, Inc., New York, N.Y. 
Sayman 4 Sayman Products Co., St. Louis, Mo. 
Te-Riff 6 Te-Riff Co., Los Angeles, Cal. 
Fanciful Design 6 Audrey Trev, Ogden, Utah. 
Ambiance 6 Wolff Freres, Inc., New York, N.Y. 
Dr. W. J. Payot 6 Laboratoroires du Dr. N. G. Payot, Paris, 
France. 
Morning Mist 6 Interstate Sales Co., Waco, Texas. 
Startling 6 Eisenberg & Sons, Inc., Chicago, Ill. 
The Herb Farm Shop Ltd. 6 The Herb Farm Shop Ltd., Elizabeth, N.J. 
Tiny Deb 6 Weldon Inc., West Haven, Conn. .. 
Treasure-Stick 6 Richard Hudnut, New York, N.Y. 
Tuf-Skin 6 The Creamer Chemical Co., Gardner, 


Kansas. 





Association Meeting Calendar 


1950: 


Jan. 26—Salesmen’s Assn. Am. Chem. Ind. Luncheon 
Mtg. Hot. Roosevelt 

Jan.30—Feb. 2—10th Vairety Store Merchandise Fair at 
the La Salle Hotel, Chicago, III. 

Mar. 6-10—Druggists’ Sup. Corp. Hotel Statler, N.Y.C. 

Mar. 9—DCAT—24th Annual Dinner, Waldorf-As- 
toria, N.Y.C. 

Mar. 13-14—Fed. Wholesale Drug Assn., Hotel Stat- 
ler, N.Y.C. 

Mar. 19-21—Affiliated Drug Stores, Hotel New Yorker, 
N.Y.C. 

Mar. 26-30—American Chemical Society (117th Na- 
tional Meeting), Houston, Tex. 

Mar. 27—30—Am. Drug. Mfrs. ssn., Boca Raton, Boca 
Raton, Fla. 

Apr. 11-14—Nat’l. Assn. Chain Drug Stores, Holly- 
wood Beach Hotel, Hollywood-by-the-Sea, Florida 

April 9-13—American Chemical Society (117th Na- 
tional Meeting), Phila., Penna. 

April 16-30—American Chemical Society (117th Na- 
tional Meeting), Detroit, Mich. 

Apr. 24—27—American Management Association, na- 
tional packaging exposition, Navy Pier, Chicago, III. 
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Wk. Apr. 30—Amer. Pharm. Assn., Traymore Hotel, 
Atlantic City, N.J. 

May 7-10—Flavoring Extract Mfrs. Ass’n., Hotel Tray- 
more, Atlantic City, N.J. 

May 9-10—U.S.P. Convention, Hotel Statler, Wash- 
ington, D.C. 

May 16-18—Toilet Goods Assn., Waldorf-Astoria, 
N.Y.C. 

May 25-27—Proprietary Association, Greenbrier hotel, 
White Sulphur Springs, West Virginia. 

May 29-31—Am. Pharm. Mfrs. Assn. Broadmoor Hot. 
Colorado Sprgs., Colo. 

Jun. 19-24—Canadian Gas Association, Manoir Riche- 
lieu hotel, Murray Bay, Quebec, Canada. 

Aug.—Western Packaging Exposition and Conference, 
Civic Auditorium, San Francisco, Cal. 





PRINCIPAL ADJUSTMENTS IN 
CURRENCY VALUES 
SINCE SEPTEMBER 18, 1949 


(Rates are official par values in U.S. cents per currency unit) 


Per Cent 


Area and Country Devaluation 


Currency Old Rate New Rate 


Sterling area: 
United Kingdom.... 
Ireland 
South Africa 
New Zealand....... 
Australia 


pound 
pound 
pound 
pound 
pound 
rupee 
dollar 
dollar 
dinar 
krona 


322.4 
30.225 
25.1875 
47.0167 


403. 
15.4111 


Hong Kong < 

Malayan Straits 32.6667 

280. 
10.7054 


krone 
guilder 
krone 
krona 
markka 
pound 
franc 
frano 
mark 
escudo 
dollar 
lira 
pound 
drachma 


20.8376 14.4778 


26.3158 
14 


19.3057 
435 
287.156 
2. 





Western Germany... 
Portugal 


*Effective export rate. 





Real Reason for Fair Trade Laws 


HE claim that state fair trade acts were adopted to 
protect small retailers from price slashing competi- 
tors isn’t completely true. 

The fundamental function of fair trade is to protect 
the manufacturer’s investment in his product’s brand 
name and good will built up by consistent advertising 
and consumer acceptance. 

‘Any idea that the public should be interested in sub- 
sidizing a wasteful and inefficient small retailer by pay- 
ing him an excessive price for a product reflects a sadly 
diluted brand of wishful thinking.” That is the way John 
W. Anderson, head of the American Fair Trade Council 
and also of his own company located in Gary Ind. ex- 
presses the sentiment that will be found among those 
who have studied fair trade and its need in the economic 
scheme most carefully. 
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What the Retail Buyers Report 


New ideas to develop cosmetic sales show results . . . Buyers offer 


suggestions . . . Better cooperation with manufacturers . . . Most 


dealers’ stocks are high in anticipation of increased Xmas sales. 


OW that the basic industries are on a more settled 

basis the retail cosmetic business is picking up well 

and a sizeable volume of Christmas sales is gener- 
ally expected. The adoption of re-use containers, the 
packaging of perfume and other cosmetics in small units 
and the adoption of new and enterprising promotions 
have demonstrated their value in building up sales. De- 
spite the sluggishness of the early Autumn sales most re- 
tailers have kept their stocks high so as not to repeat the 
error of former years. 


Displaying Price Tags on Cosmetics 
Helps to Increase Retail Sales 


Chicago—Retail cosmetic buyers are always being 
asked for something that has probably never been made 
but the latest idea in the Chicago area is to have a special 
Christmas bottle for the finer perfumes! 

The advance guard of men who do their shopping 
early made this request and wonder by what law this is 
not done. The special wrapping and some of the gayer 
sleeves which are on packages is not enough to suit them 
—it must be a new idea in bottles. After all makers are in 
the business of making bottles and a substantial base for 
the Christmas tree bottle wouldn't be a bad idea. At least, 
it wouldn’t tip and a bit of green color in the contents or 
a green bottle would add much to the display and—please 
some of the fastidious masculine shoppers. 


BUSINESS IS HOLDING UP WELL 

The 42-day strike in the Middle West reduced both 
late October and much of November's early selling. 
Treatment lines were steady and smaller sizes were in 
more demand than the half and pound jars. The wave of 
economical buying with demand for high quality is ex- 
tending into circles far removed from the strike. In per- 
fumes a resume of buyers’ opinions at several stores of 
major Mid-west importance indicates that there is more 
push given to imports than the fine type of American 
brands. One buyer said the important package was better 
for spot selling. Another commented that the mark-up 
was more and so the department enjoyed a larger profit. 
‘Two good reasons for selling the merchandise. 


PURSE PERFUMES PREFERRED 

One fact for the better sale of all perfumes is the wide 
choice of tiny flacons, vials or gay blown glass bubbles in 
any number of shapes and colored rubber screw tops that 
are leak proof. Some come in tiny suede bags for extra 
precaution. Bag makers ought to arrange a space for 
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these as is now done for compact and lipstick. Chas. A. 
Stevens & Co., has ten different “‘bottles” from which a 
choice is made that hold a dram or a quarter ounce and 
are so constructed that only a drop at a time is released. 
This store reports that the purse size is one way to inter- 
est women in a new fragrance. 


FLOWER FRAGRANCE CENTER 

The Fair, Chicago, opened its Flower Fragrance Cen- 
ter as a spot in which all perfume and cologne shopping 
for florals could be done in one section. All the leaders 
in florals are given adequate display and the initial re- 
sults (it’s just a month old) have proved that such a clas- 
sification and assembling of merchandise is both time 
saving and better selling. 

Although there is much talk about the importance of 
imported perfume, it is a rare day when one picks up a 
paper from Middle Western cities and does not see an ad 
offering these at 50 per cent off. It’s true for the plain, 
river and lake cities so maybe buyers need to do some re- 
checking on their sales. 


HAIR SHOPPE STIMULATES SALES 


Many stores have failed to correlate their hair mer- 
chandise together. Where this has been done business has 
improved, for, assembled for a consumer’s consideration 
are the various home permanents, dryers, shampoos, 
rinses, dyes, brushes and combs, ointments, pomades and 
brilliantines. The chain stores find this a successful me- 
dium of sale, and also use it in advertising as well as dis- 
play. A few department stores find the idea good but too 
often manufacturers want an individual space, rather 
than in a related and competitive selling position and 
thereby lose out. 


ALL BATH PREPARATIONS GROUPED TOGETHER 


Not since before the war have so many stores offered 
bags of soaps in as many as a dozen different fragrances. 
These are for the bath and also facial soaps. Bath bub- 
bles of a dozen varieties, bags, boxes, jars and cans of 
bath softeners and salts are colorful and when grouped as 
a unit speed up selling. Schuneman’s, St. Paul finds this 
a successful idea in presentation as does The Golden 
Rule, Minneapolis and The Fair, Chicago, and Sears, In- 
dianapolis. 


THE THEME OF Y-O-U-T-H 

Probably Ponce de Leon was spurred in his search for 
youth by his lady love, for certainly the demand for 
creams, ointments, oils, masques, for face or hands has 
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started a new wave of sales. Some of the products have 
had a long and thorough trial, others are not too satis- 
factory, according to dermatologists who are reaping a 
substantial harvest as a result of indiscreet use of such 
items. One may expect more demand for finer soaps than 
in recent years for the medical profession is hammering 
this into the ears of women—of ALL ages. 


MORE TRAINED SALESWOMEN NEEDED 


Hand lotions are first in volume sales. Fine creams are 
selling but not in the luxury range as a year ago. There is 
more and more need for trained women back of the 
counter, just sales people is not enough. Manufacturers 
who maintain their own people back of the counters 
need to have refresher courses for them and more intelli- 
gent approach and understanding of the customer’s prob- 
lem. Some knowledge of what the skin needs will produce 
more profits than just making a book for the day. 


IS YOUR BUSINESS SLOW? 

For a number of years Carson Pirie Scott & Co., kept 
many of its products well displayed behind glass fronts. 
It reduced pilferage . . . and. . . soit has been reported 
—sales. With so many sales training courses in this area 
some one must have heard that any obstruction to the 
customer looking at the merchandise reduces sales. At 
Carson’s a woman may now look and see the price mark. 
For too many years the price marks have all been turned 
down, in any display, so that one had to ask a question. 
Rather silly, don’t you think when one is in the business 
of selling that merchandise? 

A mid-town store has reversed this program and today 
every item in the window displays, has the price ticket 
turned up so that the person passing the window may 
read and know if the item and price fit into her budget. 
Sales have been heavy, directly from the window as these 
have come in by telephone and mail. “We just make 
those tags work for us until eleven every night and all day 
Sunday,” said one of the partners. 

And—as you plan for January half price sales you may 
try removing the glass fronts and making a counter dis- 
play so inviting that sales are made for price tags are 
seen. Have you considered a glamor clinic for the first 
of the year? Gimbel’s Milwaukee, held one on color cast- 
ing that was successful.—Jean Mowat. 


Imported $8.50 French Perfume in Cut 
Glass Bottles Offered at $1.98 


Cinecinnati— The cash registers played a merry tune 
in Cincinnati's cosmetic departments from early Novem- 
ber as Christmas buying began. As the merchandise was 
delivered, buyers rushed it to the counters, and the stuff 
immediately began to click, even in one store which 
couldn’t boast of much traflic otherwise. This store re- 
ported “terrific” results from an ad and newspaper story 
about their Revlon color-casters, three blue-smocked, 
white-tammed attractive brunettes who recommended 
make-up and make-up procedure to the town’s women. 
This promotion, coming just a week after Del Russo’s 
appearance in a similar role at the John Shillito Co. for 
John Robert Power's line, apparently had made custom- 
ers glamor-conscious. 

Mably and Carew reported that new packages had 
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lured customers to place orders for a dozen items at a 
time. This store had taken the Milkmaid line exclusively, 
a line which has had no representation here for about a 
year, and has had some sales already after one small ad. 
Promotion will follow. Coty sets, Dorothy Gray’s lotion 
at half price and other of Gray items and Esoterica (the 
hand bleach cream), were all going so well that the buyer 
predicted she’d surpass last year’s figures. 

Rollman, too, is having luck with Coty sets, and the 
Dana, Faberge, and Lentheric colognes are going fast, 
but the buyer here plans to take a flyer with $25,000 
worth of imported French perfumes by Degas, which he 
plans to market with ballyhoo at $5000, An $8.50 bottle, 
for instance, will go at $1.98. The cut glass bottles, have a 
ballet theme, and the store’s banking heavily upon them. 
This store’s also backing Kidmetics with a counter dis- 
play. There’s expecially good luck here with Toni, which 
is attributed to the spin curler and the price. 

Chen Yu sales were up at the Shillito Co. as a result of 
putting the Chen Yu and Hudnut supplies at the same 
counter. Amorskin at $2 for a $5 jar did not go well. 
More promotion was planned. A-Nu, the color-restora- 
tive for the hair, went well after a news story on it. Promo- 
tion of Sperti’s biodyne cream for women over 25 is 
planned.—Mary Linn White. 


Giftware Items Now Allotted Space 
in Toiletries Department 


Los Angeles—Due to the “unusual” Southern Cali- 
fornia weather holiday business got a late start out here. 
With the thermometer in the nineties during mid No- 
vember Christmas carols and synthetic snow smacked of 
a carnival barker shouting to a deserted Midway. Christ- 
mas windows were in, but perspiring passersby glanced at 
them apathetically. 

Biggest furore this month in Los Angeles toiletries cir- 
cles was Bullock’s display of Lucien Lelong’s new per- 
fume, Cachet. Lelong display manager Rudy Considine 
arrived in town early in November with his truck load of 
props, and a store wide display of Cachet went into Bul- 
lock’s block long store, with the theme carried out in all 
store display windows. Due to the weather results in ac- 
tual sales were disappointing, but certainly many people 
were made aware that Bullock’s were featuring a new 
perfume. Strongly impressed on this observer's conscious- 
ness was the necessity of having, to get. It takes money to 
route a display manager and his assistants across the na- 
tion and back, with mannequins, window and counter 
fixtures, draperies, dummies, tinsel, and all the hundred 
and one accessories to modern displays. Toiletries are big 
business, same as most businesses today. Once upon a 
time a good formula, a lot of energy, and a few bottles 
could get you some place in toiletries. Maybe it could 
now. But you can make millions in toiletries easier if you 
have a million before you start. 

J. W. Robinson’s department was truly a gift depart- 
ment. Displays there were ornate toiletries and dresser 
sets, china powder boxes and cotton pickers, pottery and 
ornamental giftwares. Soaps were also in prominence. 
There are no demonstrators in Robinsons. 

At the May Co. all displays were of the demonstrated 
lines. In regular series, down one aisle and up the next, 
Rubinsteins, Gray, Tussy, Elmo, Denney, Ayer, Colonial 
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Dames, Quinlan, showed their wares, each stand pre- 
sided over by the demonstrator of that particular line. 
The sole exceptions were soaps, and miscellaneous items 
such as depilatories, deodorants, etc., which occupied a 
space on another aisle behind the line displays. Trafhe 
in the May Co. department was much lighter than in 
Robinsons. 

At the Broadway top items in Novembei were Esote- 
rica Hand Cream and Ybry’s Infusion, the latter back 
again on aisle tables after an absence during the war 
years. The regular price of $1.00 for the $2.00 bottles pre- 
vailed, and assistant buyer Mabel Schaller told us that 
the first order sold out promptly. She felt that much of it 
was bought for gifts, although sales on Esoterica sur- 
passed Lenglye, and practically all of that, she thought, 
was purchased for immedate use by the purchaser. An 
aisle table featured a mass display of colored glass table 
lighters. “How come these in toiletries?” we queried. 
“What does the giftwares department think of that?” 
“We haven't heard,” was the answer. “And while they are 
slow so far, due to late gift shopping, we feel that they 
will do all right here.” This was interesting, bearing out 
our oft voiced contention that the toiletries section, due 
to its favored location, should receive special considera- 
tion by the merchandise ofhicer who determines the allo- 
cation of items offered the store. Again we predict an in- 
crease in the number of items not ordinarily regarded as 
toiletries to be allocated to department store toiletries de- 
partments.—Don Cowling. 


Stocks of Discontinued Lines Featured 
in Half-Price Pre-Holiday Sales 


Atlanta—W hat is happening in the cosmetic field in 
Atlanta? 

Nothing (Or as close to nothing as you can get without 
giving the whole thing up and going into another busi- 
ness altogether.) 

If the past thirty days have not been the quiet-before- 


the-storm of Christmas shopping, somebody is going to 


g 
sell a lot of sedatives before another year rolls in. 

Fortunately, however, the cosmetic departments are 
not without hope. They have great expectations of 
knocking off some very neat sales figures when holiday 
shoppers hit their stride. 

‘Taking an economist’ view of general business trends, 
most of them are quick to point out that buying is being 
done, in dry goods departments, etc. Television units go- 
ing out faster than dealers can stock them. On these 
hopeful indications hang all their feeling of security for 
catching a sizable bulk of the later Christmas shopper. 

Buyers expect to sell imported perfumes heavily and 
are well stocked on all the important lines, as well as lux- 
ury gifts, such as jeweled compacts, crystal atomizers and 
small fitted cases. But in the meantime they are being 
careful to keep their usual stocks high, so as not to repeat 
errors of former years. 

Half-price sales have kept most of the cosmetic count- 
ers going during the slack season. One big department 
store did a land-ofhice business recently when they slashed 
cosmetic prices in half throughout the department and 
built customer interest up by calling their store-wide pro- 
motion a pre-holiday sale. They also bought out huge 
stocks of discontinued items—for instance, Revlon’s small 
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leatherbound implement kit that originally sold for $5, 
marked down to $2.50—and mixed them in with regular 
stocks. 

Soaps have had one of their best years, depilatories are 
giving razor blades a run for popularity and ammoniated 
tooth powders don’t stay very long on store shelves. 

Small germ size ideas that breed quickly into a rage are 
best isolated this year in special hair preparations, espe- 
cially those that include shampoo and tints. Helena Ru- 
binstein’s Tint-Type is an excellent example of this. 

A clever perfume promotion that netted noticeable re- 
sults recently was presented with a fur fashion show by 
one olf the larger stores: The models carried bottles of var- 
ious fragrances with the different furs modeled, supposed 
to go particularly well with the individual furs—such as 
Schiaparelli’s Zut with Starlight mink, Caron’s Christmas 
Night with an ermine full-length coat and Guerlain’s 
new Fleur de Feu with a red fox stole.-—Maynita Gerry. 


Standard Cosmetics Selling Better 
than ’Xmas Gift Sets 


Dallas—A tour of the department stores and some 
conversations with sales clerks reveal that most sales were 
not coming from gift items but from standard mer- 
chandise. The clerks believed that, except for some ex- 
pensive compacts and sets, most buyers who intend to 
give cosmetics for Christmas wait until just before Christ- 
mas before purchasing them. 

Also selling well since the first hint of cold windy 


ws 
On the firing line, two hustlers, Tone Bradley, West Coast manager 
of Revlon and Homer Pierce, Northern California representative, 


walk with live wire Peter Marquard to the San Francisco Emporium. 
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weather are weather lotions. Elmo and Dorothy Perkins 
both have had special offers and sales were good. 

Considerable interest was aroused by an editorialized 
ad on “Araline” by Marie Earle, run in the newspapers 
by Tiche-Goettinger. 

Finger nail polishes in varying shades have been going 
well. Chain drugs report their demands high. Depart- 
ment stores report more interest in shades to go with 
costumes properly and believe this may be due to some 
emphasis on the importance of the right nail polish 
shade in local fashion shows. Chen Yu’s new lacquer 
and lacquer remover have enjoyed brisk sales. 

Sanger Brothers featured three kinds of Corday co- 
logne, “Toujours Moi,” “Possession” and “Frenzy” in 
a large newspaper ad which did good business in that 
very busy cosmetics division.—Jean Shaffer. 


Re-Use Holiday Packages for Cosmetics 
Stimulating Christmas Sales 


Pittshurgh—Enthusiasm has been registered for the 
new holiday packaging this year. Women like those items 
prettily put up that have a practical, two-purpose idea 
behind the gift wrapping. The item, packaged in a con- 
tainer that can be put to another use appeals to them. 
The majority of saleswomen reported that re-use pack- 
ages helped in selling—although they didn’t think it 
helped to sell inferior merchandise, because most women, 
in buying gilt cosmetics, know what they want by brand 
name. 

The most recent no-smear lipstick by Guitaire has had 
good acceptance here. Another item that has struck the 
fancy of women is silk hair. In spite of (or because of) 
short hair, they have caused considerable comment which 
resulted in sales. Moderate cost has been one factor in 
their favor; general interest in anything that has to do 
with hair beauty is the other.—Lenore Brundige. 


Slump in Nail Polish Sales Traced 
to Fastidious Society Women 


Buffalo—Toiletries seem to be in the midst of a 
monetary tizzy, with buying in Buffalo a little blitzed by 
layoffs occasioned by the recently settled steel strike and 
other layoffs that resulted from it. The eventual return 
to work by thousands of Buffalo-area residents finds these 
people so behind on their bills for the bare necessities of 
life that expenditures for toiletries are reduced to a 
meager percentage of normal. 

Another general condition that continues to evidence 
itself is the slackening of nail polish sales throughout the 
city, in both department stores and drug stores. This con- 
dition may be due to a “vogue” which has persisted for 
the better part of four months seemingly started by fas- 
tidious women of leading civic and club groups who 
chose to go polish-less. The possible explanation is that 
with two or three associations getting by without nail 
polish, Jane Doe decides to do likewise. 

The only store reporting a contradiction of this con- 
dition is J. N. Adam’s where a glamorously artistic dis- 
play of Revlon boosted nail polish sales to a point that 
far surpassed the figures of the two previous months. 

Harold Connor, J. N.’s buyer of toiletries, stated that 
hair items continue to sell wonderfully. The newest frag- 
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rance to stir the fancy of the buying public is Schiaparel- 
li’s “Zut’”’, which has caused considerable flurry wherever 
it is carried. 

Staple everyday merchandise is doing well at Hen- 
gerer’s, with Milkmaid, Matchabelli and Lentheric 
among the favorite. Dial deodorant soap and 
Guitare’s non-smear lipstick are very popular . and 
the new $1.25 Pinwae pin-curl home permanent is prov- 
ing the sensation of the season.—Maggie Flemming. 


Mystery Perfume Contest Goes Over 


Well in New Orleans 


New Orleans—New sales are being stimulated by the 
arrival of perfume and cosmetic representatives. Treat- 
ment creams, facial masks and perfumes are the largest 
sellers. 

At the Elizabeth Arden counter in one department 
store, an Arden representative was receiving “exception- 
ally good” response from demonstrations of that com- 
pany’s Firm-O-Lift treatments. 

In the cosmetic department of the new and modern 
Gus Mayer store, spacious display counters and attrac- 
tive shadow-box wall shelves helped in an increase vol- 
ume of sales. At the same store, a gratifying response 
was received from promotions presented by Germaine 
Monteill, on their plastic cream, and by Frances Denney, 
on that company’s “Deep Down Cleansing Cream.” 
Representatives from both houses were on hand at Gus 
Mayer’s to push the sale of those items. 

Installation of a new gift suggestion counter display- 
ing novelty items in the cosmetic and perfume lines was 
drawing customer attention as well. 

Proving to be one of Gus Mayer’s most popular items 
was a Hattie Carnegie “Brazier” perfume chafing dish, 
patterned after the French “Lamp Bergere.” 

At the Leon Godchaux department store, a “Mystery 
Perfume” contest, reported to be the first of its kind 
staged in New Orleans, led the field in novel and suc- 
cessful promotions for the month. The contest, pro- 
moted by Lancome, in connection with Nina Ricci and 
Chanel, featured one perfume each day from one of 
the three lines as the “Mystery Perfume of the Day.” 
Customers sampling the mystery scent were requested 
to try their skill at matching that day’s perfume with one 
of the 20 scents arrayed in perfume “testers” along the 
counter, Perfume prizes were awarded each day, rang- 
ing in price from $17.50 to $42. 

Considerable response was also noted at Godchaux’s 
at the Antoine counter, where the New York salon rep- 
resentative was on hand to supervise the blending of face 
powder. A simultaneous promotion offering a $2 box 
of Antoine powder for $1 resulted in a considerable 
number of new customers for that section of the cos- 
metic department. 

It was noted that there was a marked difference in 
the volume of sales being handled by department stores 
featuring salon representatives at their cosmetic coun- 
ters, and those that were not. 

Perfume atomizers, flasks and novelty soap items have 
been selling fast since the end of October. 

It is the opinion of New Orleans cosmetic and _per- 
fume buyers that ‘eye appeal’ will push their Christmas 
stocks as it has never done before.—Betty Jane Holder. 
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Appeal to the “I’ of Your Customer 


The impulse to buy is inseparable from the “I” of the customer. 


“Underground currents” which may bring disaster to a sales 


campaign . 


° How to discover unconscious consumer wants. 


ALBERT WOODRUFF GRAY 


HE buying of every retail customer is in one or the 

other of two distinct classes, the purchase of necessi- 

ties or the satisfaction of mere wants. The buying of 
goods for a need is governed solely by the customer's rea- 
son. Purchases made to fulfill a want are the conse- 
quence of an emotional appeal, some conscious or un- 
conscious urge that makes of the purchase the satisfac- 
tion of a desire. 

The explanation of feeling governing these buying 
habits is the task of a psychologist. The recognition of 
this marketing factor with its shifting phases, however, 
may mark the success or failure of the advertising and 
sales campaign of a product. 


MOTIVE FOR BUYING 

The underlying control in every purchase, except ne- 
cessities, is an effort by the buyer to satisfy some want 
that has become a mental image in his thoughts and de- 
pends for its realization on the acquisition of the goods 
purchased. 


PLANNED AND IMPULSE BUYING 


A survey made of the comparative ratios of planned 
and impulse buying before and, again, after the last war. 
showed 24.6 per cent of prewar sales to be based on im- 
pulse and 75.4 per cent to be planned purchases. Today 
that 75.4 per cent of planned buying has dropped 
to 48.2 per cent and purchases made where emotional 
urges dictate the buying have increased to 38.2 per cent, 
substantially two of every five purchases. In this sur- 
vey 13.6 per cent represented substitutes or merchan- 
dise purchases not classifiable under either heading. 

This increase is a trend that has continued for the past 
hundred years. Dr. Karl T. Compton, President of the 
Massachusetts Institute of Technology, estimates that a 
hundred years ago the American people had 50 desires 
or wants in consumer goods and of these 16 were neces- 
sities. Today these wants are 500 of which he estimates 
94 are necessities. 

This same current of increased consumer impulse buy- 
ing was found in a survey made by the National Asso- 
ciation of Manufacturers of consumer spending in 1870 
and in 1935. In the earlier year 11.1 per cent of con- 
sumer spending, the balance after disbursements for 
food, clothing and household expenses, was for “all 
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other items,” the luxuries and impulse satisfaction of 
the time. In 1935 food and clothing expenditures had 
declined but this disbursement for “‘all other items” had 
increased to 34.8 per cent, threefold that of 65 years be- 
fore. 

The significance of this emotional marketing fac- 
tor becomes apparent from a survey of 877 advertise- 
ments in the general magazines of the country where 60 
per cent were based solely on emotional appeal to the 
readers. An estimate of Dr. Daniel Starch of the propor- 
tion of emotional appeal in advertisements is 80 per 
cent while the psychologist, Donald A. Laird writes in 
his “What Makes People Buy,” “ninety per cent of peo- 
ple’s wants are unconscious promptings, like an iceberg 
pushed by ocean currents.” 

“Not that I would not, if I could, be both handsome 
and fat, and a great athlete, and make a million a year; 
be a wit, a bon vivant and a lady killer as well as a phi- 
losopher and a philanthropist, statesman, warrior and 
African explorer,” wrote William James, the famous 





A salesman trained in impulse selling will be watchful against 
prides and sensitiveness of his own most fastidious customers. 
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1 


The decision of every customer at even the busiest toilet goods counter to choose any individual cosmetic rests finally on the fact that 


it unconsciously represents the means of fulfilling a vision of a particular woman who purchases it or for whom it ts purchased, as a 


more altractive and gracious personality. This vision, prompted by a wholesome urge, influences everyone whether it is realized or not. 


Skilled advertising must identify the product with these mental images of the buyers. Cosmetics should fit underlying consumer needs. 


psychologist, of these ridiculous images that people the 
thought world of every one of us. 

Dr. Ernest Dichter, the industrial psychologist, has 
said of emotions that impel a buyer in the selection of 
soap, “secure women expect a soap to give them a re- 
freshed and clean feeling while insecure women stress 
the role of soap as a deodorant of importance in social 
success and acceptance.” 

Another series of tests made to determine the associa- 
tion and mental images suggested from the use in adver- 
tising of words relating to odor in the description of to- 
bacco, showed the adjective “fragrant” to be considered 
very feminine and “pleasantly mild” to have sufficient 
masculine appeal even for the out of door type. 

Sales of a pipe tobacco firm declined for no apparent 
reason. A study of the advertisements disclosed that the 
“aromatic” of the advertising suggested “feminine asso- 
ciations of a nature unpleasant to the pipe smoker, in- 
tent as he is on convincing himself of his masculinity.” 

The same effect, although more readily obvious to one 
not a psychologist, would be in the advertising of per- 
fumes redolent of the orient or cosmetics suggestive of 
the night life of prewar European capitals, in a market 
of New England spinsters. 

The discernment of these underground currents that 
may bring disaster to the most carefully planned sales 
campaigns and of unconscious consumer urges that make 
the success or failure in the marketing of a product lie 
entirely in the realm of psychology. 

To stimulate a market through these emotions that 
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govern consumer buying impulses, advertising must iden- 
tify the product with these wants or mental images in the 
thinking of buyers. 

“In its widest possible sense,” writes James, “a man’s 
self is the sum total of all that he can call his.’”’ The im- 
pulse to buy is inseparable from the “I” of the buyer. 
The satisfaction of the buyer’s want must lie in the pur- 
chase of the advertised product. Ask any man to try a 
fountain pen. He will try that pen by writing his own 
name. “The average man’s main interest in life,” writes 
Dichter, “the one subject that never bores him—is him- 
self.” 


SUCCESSFUL IMPULSE SELLING 


Five major steps are suggested in impulse selling: (1) 
find the real and underlying reason for a customer’s 
likes or dislikes of a product; not the superficial cause 
but those deep lying urges that govern thinking and 
conduct; (2) understand the personality of the buyer, 
his desires and wants; (3) be watchful for offences 
against prides and the sensitiveness of customers; (4) be 
sure the basic appeal of a product is reproduced in the 
advertising; (6) find the fundamental emotional atti- 
tudes of customers. 

“The better you understand consumer needs and mo- 
tivations,” concludes Dichter, “the better you will be 
able to make your product meet his needs the 
better you will achieve your challenging task of selling 
and helping the individual to translate his desires for 
happiness and security into tangible forms.” 
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Use of Glycerin in Simple Lotions 


Astringency, Coolness, “Tingle,” Cleansing Action, Skin Fresh- 






ening Effects and Certain Medicinal Qualities Imparted by 


It . . . Makes Lotions Spread Easily and Adhere to Skin. 


ROBERT A. STETSON AND JOYCE C. KERN* 


IMPLE lotions rank high among modern cosmetics. 

Essentially these useful liquids consist of alcohol, 

water and glycerin, plus some ingredient to impart 
a special property. Among the characteristics thus built 
into the product are astringency, coolness. “tingle,” 
cleansing action, skin freshening effects, and certain 
medicinal qualities. 


EMOLLIENT AND SOOTHING EFFECT 

However, as remarked by Thomssen,' the main charac- 
teristic sought after by lotion users is an emollient and 
soothing effect. This, of course, points immediately to 
glycerin.*? Speaking as an authority in the field of cosme- 
tics, Kalish* has pointed out that glycerin gives smooth- 
ness to a lotion and also acts as a useful emollient. It is 
especially useful where the skin or scalp is oily or greasy.* 
On the other hand, it is equally effective on sensitive dry 
skin.® Goodman,* for example, has noted that glycerin, in 
about 10 per cent concentration, is widely used in lotions 
for dry skin. Even higher concentrations are used in mak- 
ing skin toning lotions. In such compounds, the addition 
of glycerin is advantageous’ because it leaves the skin 
softer and allays any drying tendency that the lotion 
would otherwise have. 


EFFECT ON PHYSICAL CHARACTERISTICS 


In all these formulations, glycerin contributes materi- 
ally to the physical characteristics of the liquid. It makes 
lotions spread easily® and adhere to the skin. It improves 
viscosity and gives “body” to the product. Lesser*® has 
called attention to the fact that glycerin’s solvent power, 
lying between alcohol and water, forms a sound basis for 
its extensive use in toilet goods solutions. Another au- 
thority," however, suggests that while glycerin possesses 
excellent solvent power for perfume concentrates, it is 
more often used to retard volatilization of the odorizing 
agent. 

One of the oldest cosmetic preparations, glycerin and 
rose water, retains its ancient popularity. Indeed, de- 
Navarre® has remarked that this combination is “the 
commonest hand lotion in use in any country.” Good- 
man? rates the mixture very highly, and Baker'® observes 
that the conditions which follow cold weather and fre- 
quent hand washing are best combatted by ‘a simple 
hand lotion, such as glycerin and rose water.” 


FORMULAS FOR SKIN LOTIONS 
For many years the standard for this preparation was a 


© Glycerin Producers Assn. 
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mixture ot equal parts of glycerin and rose water. These 
proportions are specified in the last edition of the “Phar- 
maceutical Recipe Book.’'t However, during recent 
years, it has become rather common practice to dispense 
a 40 per cent solution of glycerin in rose water.® 
A smaller percentage of glycerin suffices for a “normal 
skin lotion” recommended by Hudnut:'* 
soric acid 
Glycerin 
Alcohol 
Water, to make 


1.0 per cent 

6.0 per cent 
64.0 per cent 
100.0 per cent 

About ten per cent of glycerin is used in a “cooling 
hand lotion” suggested by Bliss:'$ 


Menthol 0.5 part 
Glycerin 10.0 parts 
Alcohol 60.0 parts 


sufficient 
100.0 parts 


Perfume and color 
Water, to make 
In a discussion of tonics and lotions or the British 
worker, Janowitz has noted that borated glycerin lo- 
tions are intermediate between cleansing lotions and skin 
tonics. He recommends: 
Glycerin of borax 
Glycerin 
Rosewater, witch hazel 
solution or water 


9 parts 
16 parts 


75 parts 
Of related interest is the following formula for an 
astringent cleansing lotion:'* 


Borax 0.15 per cent 
Zinc phenolsulfonate 0.50 per cent 
Camphor 0.60 per cent 
Perfume (0.60 per cent 


Alcohol 30.00 per cent 
Glycerin 3.00 per cent 
Water 65.15 per cent 


VALUE IN ASTRINGENT LOTIONS 


Glycerin enters frequently into the formulation of 
astringent lotions. As noted by K&lish."* such prepara- 
tions, which may also be called conditioning or finishing 
lotions, are applied to the face to remove last traces of 
creams and to give a cooling and astringent effect. Here 
is one of the simplest of these preparations, yielding a 
lotion with an alkaline reaction: 


Borax 2.5 per cent 
Glycerin 5.0 per cent 
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Alcohol 20.0 per cent 
Water 72.5 per cent 


Thomssen, observing that astringent lotions are in- 
tended to correct excessive oiliness and to make coarse 
pores less noticeable, presents the following formula for 
a “glycerin lotion”: 

Aluminum sulfate 
Glycerin 
Triethanolamine 


1.0 per cent 
4.5 per cent 
0.5 per cent 


Alcohol 30.0 per cent 
Perfume 0.5 per cent 
Water 63.5 per cent 


For a “really good” mild astringent, Janowitz" sug- 
gests: * 


Lactic acid 0.5 per cent 


Alum 0.5 per cent 
Menthol 0.1 per cent 
Glycerin 3.0 per cent 
Alcohol 15.0 per cent 
Water 80.9 per cent 


USE IN DEODORANT LOTIONS 


In deodorant lotions glycerin is a common ingredient, 
along with astringent aluminum salts. Aluminum chlor- 
ide, incorporated in a formula for a deodorant liquid, is 
described! as a powerful astringent with excellent de- 
odorizing properties: 

Aluminum chloride 

Water 

Glycerin 

Propyl para-hydroxybenzoate 
Perfume 


15.0 per cent 
81.4 per cent 
3.0 per cent 
0.1 per cent 
0.5 per cent 
Combining both an astringent and a perfuming effect 
is the following glycerin-containing deodorant: 
Aluminum aceto-tartrate 
Glycerin 
Eau de cologne 
Water 


8.0 per cent 
5.0 per cent 
20.0 per cent 
67.0 per cent 
Somewhat more complex, as a rule are the so-called 
skin-toning lotions, or skin fresheners. According to 
Thomssen, they usually are limpid liquids with weakly 
astringent, invigorating, stimulating and, at times, anti- 
septic properties. A typical formula given by this worker 
is: 
Lactic acid, syrupy 
Alum 
Glycerin 
Formalin 
Alcohol (S.D. 40) 
Distilled water 
Perfume 


2.0 per cent 
1.0 per cent 
5.0 per cent 
0.1 per cent 
15.0 per cent 
76.6 per cent 
0.3 per cent 
Heat one part of the water and dissolve the alum. Mix 
the lactic acid with the remainder of the water; add the 
formaldehyde mixed with the glycerin, then add the al- 
cohol and the perfume. Mix thoroughly for two hours 
and allow to stand in a covered vessel for three days, with 
occasional stirring, then filter. 


AFTER SHAVE PREPARATIONS 


Glycerin’s soothing and emollient effects, as well as 
the contributions of its physical properties, make it a 


468 December, 1949 





valuable and frequent component of after-shave lotions 
and related preparations. A very simple preparation of 
this sort was described by Bliss'* some years ago: 


Menthol 0.2 parts 
Glycerin 10.0 parts 
Alcohol 50.0 parts 
Water 40.0 parts 


More recent, but quite similar is the after-shave skin 
freshener based on Belanger’s'® suggestion: 


Alcohol 50 parts 
Glycerin 15 parts 
Water 34 parts 
Eau de Cologne oil 1 part 
Certified color, yellow sufficient 


More complex but frequently cited is the following 
well-rounded formula for an after-shave lotion, as given 
by Kalish:'® 


Witch hazel 15.00 per cent 


Alcohol 10.00 per cent 
Alum 0.50 per cent 
Menthol 0.05 per cent 


Ethyl aminobenzoate 
Boric acid 

Glycerin 

Water 


0.05 per cent 
1.00 per cent 
5.00 per cent 
68.40 per cent 


When because of legal red tape, price factors or other 
considerations, an alcohol-free after-shave lotion is de- 
sired, the following type of product may serve:** 


Boric acid 2 parts 
Glycerin 5 parts 
Witch hazel extract 30 parts 
Tincture of benzoin 5 parts 


Water, to make 100 parts 


Glycerin is an almost standard ingredient of beard 
softeners or pre-shave lotions, such as:! 
Sodium cholate 0.35 per cent 
Sodium lauryl sulfate 2.35 per cent 
Glycerin 7.00 per cent 
Perfume 0.50 per cent 
Water 89.80 per cent 
With the increase in the use of electric razors, it has 
been necessary to provide specialized preparations to 
meet the requirements of this type of equipment. One 
such preparation, of English origin.'’ calls for: 


Witch hazel, liquid extract 2 fio. 
Glycerin 1 fl. oz. 
Alcohol 14, fl. 02. 
Rose water lV fl. oz. 


If desired, a cooling effect may be imparted by adding 
two grains of menthol to this electric razor after-shave 
lotion, 


HAIR PREPARATIONS 


Glycerin enters quite extensively into preparations for 
the hair and scalp. Its value was well indicated recently 
in a brief discussion on scalp treatment appearing re- 
cently in the Journal of the American Medical Associa- 
tion.’ Here it was stated that hydrous wool fat is a useful 
preparation to employ when the scalp is dry and gly- 
(Continued on page 505) 
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Featuring Lanvin’s new removable 
atomizer. 


Lanvin’s Arpege, which comes in 
a round bottle topped with a gold 
cap, is now fitted with an inner glass 
stopper to make it spill-proof. In- 
cluded in the three ounce deluxe 
package is an atomizer, which may 
be inserted into the bottle, thus 
avoiding the danger of spilling any 
perfume while transferring it to a 
separate atomizer. This deluxe pack- 
age retails for $57.50. 


A new ammoniated mouthwash 
has been launched by True Health 
Products Co., Bradford, Pa. The 
mouthwash comes in the form of 
tablets known as Ostabs in conven- 
ient vials. A tablet dissolved in a 
glass of water for use. The tablets 
are packed in sizes from 10 cents to 
one dollar. 


Latest addition to the Tussy line 
is new dry skin treatment cream, ef- 
fectively packaged in a black jar, 


DRY SKIN 
TREATMEN i 
CREAM 





A Familiar Package for a New Skin Cream 


with pink lettering, regulation jar 
of Tussy Cosmetiques. The 2 oz. size 
retails for $1.00, 4 oz. for $1.75, 
and the 8 oz. size for $3.00 
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Hand painted bottles will con- 
tain the four Renoir French per- 
fumes to be introduced shortly by 
Mauvel, Ltd. New York, N.Y. The 
perfume and the packages are made 
in France. Toilet waters in each fra- 
grance will be sold through selected 
stores. A liquid lipstick protector is 
also offered in 14 oz. bottles at $1. 


Kory Cosmetics Corp., which will 
manufacture and distribute the 
Kory Perfume Pen and Kory Brush- 
Off, inventions of A. Korody, presi- 
dent of the company, will make its 
headquarters at 101 West 3lst St., 
New York, N.Y. 


Mentho-Kerchief tissues, a new 
Venida product, manufactured by 
the Rieser Co. Inc., N.Y., are men- 
thol-impregnated for helping re- 
lieve congestion due to colds. At- 





Menthol Impregnated Disposable Tissues 


tractively packaged by the hundred, 
they retail for $.15 a package. 


Marie Earle’s new fitted leather 
cases are outfitted with a complete 
group of Marie Earle cosmetics. 
Ranging in price and size from $125 
down to $15, some of the cases are 
large enough for more than a week’s 
trip, while another may double as 
an over-night case. 


A new device for making the most 
of soap chips is now manufactured 
by the Miltron Corp., Greenback, 
Tenn. Coated with neoprene com- 
position, the bag, which 1s available 
in six colors, is serviceable for dish 
washing, laundering, or shower 
bathing, becoming soft in water, 
and a lather can be produced by 
rubbing between the hands like a 
cake of soap. 





New Packaging and Promotions 





A new foaming bath oil, with a 
pine scent, is now being bottled by 
Kathleen Mary Quinlan in a special 





A Clear Glass Bottle Adds Display Value 


mold of clear glass, and is topped 
with a round gold metal cap. Pack- 
aged in a cylindrical gold paper foil 
box, screened in red, it retails for 
$5.00. 


A dry stick deodorant known as 
Smug to sell for 69 cents is being 
marketed in the middle west by Val- 
ley Inc., Chicago, Ill. as a test of the 
acceptability of the product. 


A half a million samples of its 
new Ingram Ammoniam-ion tooth 
powder are being distributed by the 
Bristol-Myers Co., New York, N.Y. 
A miniature sampler which is a rep- 
lica of the over-the-counter package 
is being used. It has a shaker top in 
white plastic. 


Three new perfumes have been 
introduced by Caron Corp. in the 
past month: La Fete des Roses, Or 
& Noir and With Pleasure. 


Chex, a new deodorant soap, con- 
tains a new ingredient, CX-6, which 
is said to check skin bacteria. A com- 
bination bath and complexion soap, 
it is manufactured by the Hewitt 
Soap Co. Inc., and retails for $.25. 


Lilac and roses talc, manufac- 
tured by the Lander Co. Inc., New 
York, N.Y., is packaged in an all 
metal container with a picture of a 
maid between lilacs and roses on the 
face. Retail price is $.25. 
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Aromatic and Terpene lsobutyrates 





The isobutyrate esters of the aromatic and terpene alcohols rival 


their isometric butyrates esters as components of perfume and 


flavor formulations . . . Used sparingly as modifiers in flavors. 


N PAST issues in this section, de- 
] scriptions of the esters of for- 
mic, acetic, propionic, isopropionic, 
and butyric acids have appeared. 
Their use in flavor formulations has 
been stressed and where a com- 
pound had use in perfume formula- 
tion, that too was indicated. It is evi- 
dent from an inspection of these ar- 
ticles that in general the aliphatic 
alcohol esters of these acids were 
used as bulk components princi- 
pally of flavors, wuen the aro- 
matic and terpene alcohol esters of 
these acids, played their principal 
role as modifiers in flavor composi- 
tions and were also useful in per- 
fumery. The aromatic and terpene 
isobutyrate esters are no exception. 


Aromatic Isobutyrates 


Benzyl isobutyrate, (CH,),CHC- 
OOCH.,C,H,, is a liquid with a jas- 
mine-like odor which is fresher than 
benzyl butyrate, with a fruity char- 
acter. It has a specific gravity of 
1.016 and a boiling range of 228-231 
deg. C. This ester has a strawberry 
flavor and a sweet tart taste. Be- 
cause of this flavor it is recom- 
mended for use in strawberry and 
raspberry essences and in other 
berry essences like blackberry and 
currant. It has been suggested for 
use in pineapple and banana flavors 
but such use should be limited to 
traces. Because of its odor character- 
istics benzyl isobutyrate is used in 
florals of a jasmine character to im- 





© Professor of Chemical Engineering, Poly- 
technic Institute of Brooklyn. 


& Essential Oil Review 


MORRIS B. JACOBS, Pu. D.* 


part a fresh note. Benzyl isobuty- 
rate is soluble in ethyl alcohol. This 
ester is carried as a stock item by 
most firms handling aromatic 
chemicals for the flavor industry. 
Phenethyl Isobutyrate, (CH,),- 
CHCOOCH.,CH.C,H,, which is al- 
so known under the names of benzyl- 
carbinyl isobutyrate and beta-phe- 
nylethyl isobutyrate is a colorless 
liquid with a boiling point of 256- 
260 deg. C. and a specific gravity in 
the range 0.906-1.00. It has an 
agreeable fruity rose odor, a com- 
mon characteristic of many phen- 
ethyl compounds, a bittersweet taste 
and a plum flavor. One volume of 
the ester is soluble in 6 parts of 75 
per cent alcohol. It must be used 
sparingly and has been recom- 
mended for apple and pineapple es- 
sences. Phenethyl isobutyrate has 
also been suggested for cherry and 
plum formulations and as a modi- 
fier in rose, tuberose, and other 
loral perfumes. Small amounts are 
appropriate for ylang-ylang compo- 
sitions. This ester can be supplied 
by a number of firms dealing with 
aromatic chemicals. 
Hydrocinnamyl isobutyrate, 
(CH,),CHCOOCH,CH,CH,C,H,, 
also known as phenylpropyl isobu- 
tyrate, is a liquid with a specific 
gravity of 0.998 and a boiling point 
of 124-126 deg. C under reduced 
pressure of 3 mm. Hg. It has a peach 
flavor, a bittersweet taste and an ap- 
ricot-plum odor which is considered 





to be more delicate than that of hy- 
drocinnamyl butyrate, its isomer. 
One volume of this ester is soluble 
in about 13 volumes of 70 per cent 
ethyl alcohol. It has not gained 
much use in either perfumery or 
flavor preparations and thus is not 
carried as a common stock item. It 
has been suggested for use in pine- 
apple, apricot, peach, and black cur- 
rant flavor compositions. 

Cinnamyl Isobutyrate, (CH,),- 
CHCOOCH,CH:CHC,H,, is an 
aromatic chemical with a specific 
gravity of 1.020. It has an apple fla- 
vor, a sweetish taste, and a rose-like 
odor. One part of this ester is solu- 
ble in 5 volumes of 80 per cent alco- 
hol. It is said to be excellent for use 
in apple and pineapple flavors and 
it has also been suggested for use in 
banana, apricot, quince and cran- 
berry flavors. This ester is carried as 
a stock item. Cinnamyl isobutyrate 
has found some use in crab apple 
and wistaria perfumes. 

p-Cresyl isobutyrate, (CH,),CHC- 
OOC,H,CH,, has a strong and pow- 
erful odor. It can be used sparingly 
to aid in imparting narcissus and 
analogous odors with flowery notes. 
It is carried as a stock item. 


Terpene Isobutyrates 


Citronellyl Isobutyrate, (CH,) 
CHCOOC,, H,,, is a liquid which 
has a specific gravity of the order of 
0.89. One volume is soluble in 7 
volumes of 80 per cent ethyl alcohol. 
Citronellyl isobutyrate has an apri- 
cot flavor, a sweetish taste and has a 
fresh rose odor. For this reason it 
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has been recommended in small 
amounts as an aid in the formula- 
tion of rose, geranium, and allied 

erfume compositions. It has also 
om suggested for use in fruit fla- 
vor essences like apricot, apple, 
peach, plum, and quince, and also 
for nut and gooseberry flavors. Ci- 
tronellyl isobutyrate is carried by 
several firms dealing with aromatic 
chemicals. 

Rhodinyl isobutyrate is a liquid 
with a specific gravity in the range 
of 0.890-0.894. Its solubility charac- 
teristics are similar to those of citro- 
nellyl isobutyrate. Thus 1 volume 
of the ester is soluble in about 6 vol- 
umes of 80 per cent ethyl alcohol. 
Rhodinyl isobutyrate has a peach 
flavor, a sweetish taste, and a rose 
odor that is considered more deli- 
cate and also more fruity than that 
of its isomer, Rhodinyl butyrate. 
Rhodiny] isobutyrate is a stock item 
which has been suggested for use in 
pineapple, peach, apricot and plum 
fruit flavors. It is recommended as a 
good fixative in rose compositions, 
giving nuance to these perfumes. 

Geranyl isobutyrate, (CH,),CH- 
COOC, ,H,,, is also a liquid. It has a 
specific gravity of 0.902. Its limiting 
solubility in aqueous-alcohol solu- 
tions can be obtained from the ob- 
servation that 1 volume of the ester 
is soluble in 580 volumes of 45 per 
cent ethyl alcohol. This ester has an 
apricot flavor, a sweetish taste, and 
in character with citronellyl isobu- 
tyrate and Rhodinyl isobutyrate, it 
has a pleasant rose-like odor. It is 
not, however, considered as fine as 
that of geranyl butyrate. This ester 
has been employed in apricot, 
peach, and pineapple flavor es- 
sences. 

Linalyl isobutyrate, (CH,),CH- 
COOC,,H,,, is a liquid with a spe- 
cific gravity of 0.893-0.895. Its solu- 
bility characteristics are similar to 
those of its isomers. It has a lavender 
odor, a black currant flavor, and a 
sweetish taste. It is similar to linalyl 
butyrate but with a distinctive char- 
acter of its own. It has been recom- 
mended for lavender, jasmine, mi- 
mosa and other floral odors and for 
eau de Cologne. Peach, plum, cherry 
and black currant are the flavors 
for which it is suggested. Linalyl iso- 
butyrate is carried as a stock item by 
many of the firms dealing in aro- 
matic chemicals. 

Neryl isobutyrate, (CH,),CH- 
COOC,,H,,, is another of the ter- 
pene ester isomers. Nery] isobuty- 
rate has a strawberry flavor, a sweet- 
ish taste, and a rose petal odor. It is 
not carried as a stock item by aro- 
matic chemical dealers but it is ob- 
tainable. Neryl isobutyrate has been 
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Refinement in the compounding of flavors is the task of the highly skilled flavor chemist. 


recommended mainly for berry fla- 
vors like strawberry, raspberry, 
blackberry, and blueberry. 

It is clear then from an examina- 
tion of the application properties of 
the isobutyrates listed above that 
they have considerable possibility of 
employment in perfumery but that 
they also are valuable components 
for flavor compositions. They are, in 
general, used as modifiers rather 
than as bulk components and 
should be employed sparingly. 


Flavored Notes 


T is not often clear to flavor 

manufacturers and users that 
mixers, beaters and emulsifiers 
should be distinguished from ho- 
mogenizers. Homogenizers are very 
useful in the stabilization of cer- 
tain emulsions but it is to be noted 
that the function of a homogenizer 
is to reduce the size of the particles 
or globules of the dispersed phase 
of an emulsion. This breakdown 
of particle size causes a vast in- 
crease in the surface thus assist- 
that mixers, beaters, and emulsifi- 
ers should be distinguished from 
homogenizers. Homogenizers are 
very useful in the stabilization of 
certain emulsions but it is to be 
noted that the function of a homo- 
genizer is to reduce the size of the 
particles or globules of the dispersed 
phase of an emulsion. This break- 
down of particle size causes a vast 
increase in the surface thus assist- 
ing in the stabilization. However 
there are other factors that come 
into play so that if the product is 
passed continuously through a ho- 
mogenizer instead of once or twice, 
the emulsion will often be broken 





instead of stabilized. It is best then 
to use a mixer or beater in order to 
get the components of the emulsion 
into intimate contact and then pass 
it through the homogenizer. 


* * * 


Registration for the Courses in 
the Technology of Food Flavors, 
Colors and Synthetic Additives, and 
in the Technology of Alcoholic Bev- 
erages given by the Polytechnic In- 
stitute of Brooklyn begins January 
26, 1950 and extends through Feb- 
ruary I. 

* * * 

This column was asked a ques- 
tion about when an item is overfla- 
vored. That is a matter of flavor 
measurement and flavor acceptance. 
It is a very difficult fiield. It is my 
opinion that with most consumers 
the problem of overflavor is over- 
stressed. Most consumers prefer a 
powerful flavor which causes no dif- 
ficulty in recognition rather than a 
“true” or “pure.” This is not true in 
every instance. For example, a 
strong tomator flavor is not desir- 
able. 

* * « 

Despite all that has been written 
about the so called aldehydes, some 
persons still think that thev are 
chemically aldehydes and that they 
may replace each other. This, of 
course, is usually not possible. For 
instance so-called aldehyde C,, or 
peach aldehyde is gamma-undeca- 
lactone which is an inner ester. So- 
called Aldehyde C,,, or strawberry 
aldehyde is ethyl phenylglycidate or 
more technically, ethyl alpha, beta- 
epoxyhydrocinnamate is an ester 
with an epoxy functional group. It 
is clear that these compounds are 
not aldehydes.—M.B.]. 
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These solid polyethylene glycols have special utility because of the following properties: 
White in color—transparent in solution 
Inert—to many pharmaceuticals and chemical reagents 
Soluble—in water and most organic compounds (except aliphatic hydrocarbons) 


Versatile—can be blended with each other or with other glycols, alcohols, and esters 
to meet your specific requirements 


Typical Uses 
Cosmetics—improved consistency and water-solubility of CarBowax 


compounds make possible better appearance and performance for 
many types of cream-bases. 


Ointments — water-solubility, blandness, and inertness frequently 
promote the action of ingredients in pharmaceutical preparations. 
(Suitable for use in many products for topical application.) 

Many Other Uses 


The water solubility and inertness of CarBowAx compounds offer 


ia ; : : 
He decided advantages in the manufacture and use of water paints, 


paper coatings, water-soluble crayons, polishes, ceramics, adhesives, 
Offices in Principal Cities and metal drawing compounds. 


sa liarueeeaeatal Would you like to have more information on these versatile, water- 


soluble waxes? Write for the booklet “Carsowax Compounds” which 
contains detailed information on physical properties, suggested uses, 
“CARBOWAX” is a registered trade-mark of C&CCC. and formulations. When writing, please address Dept. G-12. 


Carbide and Carbon Chemicals, Limited, Toronto 
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Cold Wave Lotions Shown to be Safe 


Medical research cited by Dr. H. T. Behrman at annual meeting of Society of 


Cosmetic Chemists indicates they are non-toxic . . . Ammoniated dentifrices ap- 


praised . . . Odor classification questioned . . . Dr. Ralph L. Evans wins award. 


FM coeyge! pe appraisal of the 
value of ammoniated denti- 
frices was a feature of the annual 
meeting of the Society of Cosmetic 
Chemists in the Savoy Plaza Hotel, 
New York, N.Y. December 8. 
Three scientists reported on studies 
which should be of value to manu- 
facturers of dental preparations. 

And it was established by evi- 
dence submitted by a physician at- 
tached to the College of Medicine 
of New York University that cold 
wave lotions are non toxic. The 
evidence submitted and the con- 
clusions drawn undoubtedly set at 
rest any doubts that have been 
entertained by the public. 

All told nine papers were read 
and discussed and the variety of 
subjects chosen all of which were 
of timely interest held the atten- 
tion of about 200 members who 
attended the sessions. 

The new officers elected are: 

President, Dr. T. H. Rider, Cam- 
bridge, Mass. 

Vice President, Dr. Everett G. 
McDonough, New York, N.Y. 

Secretary, Miss Ruth R. Bien, 
New York, N.Y. 

Treasurer, Emery A. Emerson, 
Buffalo, N.Y. 

Directors: Dr. S. D. Gershon, 
Chicago, Ill. and Dr. Paul G. Lauf- 
fer, Long Island City, N.Y. 

The association has chapters in 
Chicago, Ill. and in London, Eng- 
land. Other chapters will be estab- 
lished in Argentina, in Australia 
and in France. At present there 
are 268 members in the parent or- 
ganization in New York. 


Cold Wave Lotions Non Toxic 


The careful study by Dr. How- 
ard T. Behrman of New York Uni- 
versity College of Medicine on the 
effects of certain cold wave lotions 
on the health of 1200 persons 
brought to light some convincing 
facts as to the non toxicity of these 
lotions. 

By the use of adequate numbers 
of paired patch tests on subjects 
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Dr. Ralph L. Evans receives award of the 
Society from President Raymond E. Reed. 


with (a) no known previous con- 
tact with cold waving solutions and 
(b) varying contact with the solu- 
tions; by the retesting of each sub- 
ject within two to four weeks, and 
by interpreting the results in con- 
junction with a large body of data 
obtained under conditions of 
actual use of the waving solution, 
it was concluded that these solu- 
tions have a low degree of irritancy, 
even when used in concentrations 
triple that used in practice, and a 
negligible power of sensitization. 
In addition, a very complete 
series of clinical and laboratory 
examinations was performed on a 
group of heavily exposed persons 
to ascertain the presence of any 
systemic manifestations of toxicity. 
Careful and intensive studies of a 
clinical and laboratory nature do 
not support the contention that 
toxic manifestations result from 
the use of cold wave preparations. 
Evidence of systemic toxicity from 
frequent exposure to the cold wav- 
ing solutions tested was not found. 


Ammoniated Dentifrices 


Much valuable data of a very 
timely nature was given in three 
papers on ammoniated dentifrices. 
In the first one Dr. R. G. Kesel of 


the University of Illinois stated 
that a study of caries-resistant peo- 
ple revealed that ammonia devel- 
oped in their saliva upon incuba- 
tion at a more rapid rate than it 
did in saliva obtained from caries- 
susceptible subjects. It was found 
that ammonia nitrogen has an in- 
hibiting effect on Lactobacillus 
acidophilus and certain other aci- 
dogenic bacteria. The in vitro 
presence of 0.5 milligram of am- 
monia nitrogen per milliliter com 
pletely checked the growth of these 
microorganisms. 

Various ammonium salts were 
tested for their effectiveness in in- 
activating lactobacilli and it was 
found that dibasic ammonium 
phosphate was the most practical 
for clinical use. It was also learned 
that when urea was combined with 
di-ammonium phosphate the anti- 
bacterial action was increased and 
the degradation of glucose to lactic 
acid was prevented. 

Dibasic ammonium phosphate 
and urea were then applied to 
teeth in a clinical study to deter- 
mine if they might have a similar 
action in the mouth and if ulti- 
mately their use would show re- 
duced caries activity. Dr. Kesel and 
his associates were of the opinion 
that an antibacterial agent for use 
in the oral cavity should have a 
more or less specific action—in 
other words, it should inactivate 
the bacteria associated with the dis- 
ease to be treated by it without in- 
terfering with the rest of the oral 
bacterial population. In that way 
it could have a prolonged, indirect 
effect through the encouragement 
of a bacterial flora antagonistic to 
the disease producing one. 

In vitro studies suggested a con- 
centration of 5 per cent diammo- 
nium phosphate and 3 per cent 
urea as desirable for this purpose. 
This combination used _ consis- 
tently in a dentifrice and mouth 
wash produced a marked reduc- 
tion in the oral lactobacilli. 

Preliminary clinical studies indi- 
cated a reduction in caries activ- 
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* Synfleur, during its sixty years of service to perfumers and soapmakers, 
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ity and a large scale project is now 
underway to determine the actual 
value of these agents in these pro- 
portions for reducing tooth decay 
in the child population. 


Clinical Evaluation 


The Clinical Evaluation of Am- 
moniated Dentifrice ‘Therapy was 
the subject of a most informative 
paper by Dr. Chester J. Henschel, 
research director of the Eastern 
Graduate Research Foundation, In 
this he pointed out that the tooth 
brush and the dentifrice, never be- 
fore proved to reduce cavity forma- 
tion, may now be considered pro- 
phylactic. Based upon previous re- 
search, a practical anti-caries den- 
tifrice has been developed over a 
period of more than five years. It 
is timely to disclose how the am- 
moniated ingredients were selected 






Ph. Chaleyer, Col. Marston Taylor Bogert, President-elect T. H. Rider and Waldo Reis. 


frice, in addition to indirect and 
less certain methods of estimating 
caries susceptibility, we counted 
dental cavities of two hundred pa- 
tients in a controlled experiment. 
The three year report of last year 





N. I. Malmstrom, Dr. E. G. Klarmann, M. G. de Navarre, F. Bogner and Joseph T. King. 


and their proportions determined. 
The use of urea as a dentifrice is 
probably not a passing enthusiasm 
since its antibiotic and bactericidal 
properties have been proved fon 
half a century and_ historically 
known for several thousand years. 
Its physical properties coincide 
with our needs for a cheap anti- 
caries substance that can be used 
in quantities sufficient to penetrate 
into the oral “protected” stagnant 
areas where cavities form. We are 
just beginning to understand the 
mechanism by which these denti- 
frices function. Pertinent are the 
similarities and_ differences _ be- 
tween the two current formulae, 
the “low” urea percentage of the 
University of Illinois and _ the 
“high” urea percentage of the East- 
ern Graduate Research Founda- 
tion and the University of Penn- 
sylvania. 

To determine accurately the ef- 
ficacy of an ammoniated denti- 


& Essential Oil Review 


showed a caries reduction from 
35.2 to 41.9%. This study is now 
augmented by the current compi- 


lation bringing the work through 





its fourth year. Preliminary figures 
show average reduction of 37.6% 
over the four-year period. In the 
instance of many subjects the den- 
tifrice has had nearly five years’ 
clinical trial under practical house- 
hold conditions. 

Much publicity has been focused 
upon the hitherto accepted, but 
unsound, “Clean teeth immediately 
after eating to prevent decay.” 
Since meals last at least thirty to 
forty-five minutes, and the degra- 
dation of sugar to lactic acid in the 
mouth is explosive in rapidity, it 
may well prove effective if an anti- 
caries ammoniated dentifrice is 
used prophylactically before eat- 
ing, as when washing the hands. It 
is probable that the therapeutic 
dentifrice properly timed and used 
by our “brush-flush” method may 
make oral hygiene really worth 
while. 


Critical Value of Evidence 
Thomas J. Hill, chairman of the 
Council on Dental Therapy of the 
American Dental Association made 
an analysis of the laboratory and 
clinical evidence on which the con- 


Dr. J. Kilmer, Dr. §. Plechner, Dr. B. Wenzell of Barnard and A. J. Dillinger. 





December, 1949 477 












UALITY based on 


unceasing research... 


PRODUCTION under the 
most exacting control .. . 
Every SYNTOMATIC Prod- 
uct a distinctive asset in the 
manufacture of your perfumes 


and cosmetic preparations. 


FSSenrrnat eee 







*° 
*3 


" PERFUMERS MATERIALS 


SYNTOMATIC CORPORATION 


114 EAST 32nd STREET + NEW YORK 16, N. Y. © MURRAY HILL 3-7618 










478 December, 1949 The American Perfumer 





The banquet was unusually enjoyable with many 


trol of dental caries by the use of 
ammoniated dentifrices is based. 

Ammonium phosphate in ade- 
quate concentrations inhibit the 
growth of Lactobacilli. Compara- 
ble inhibition of Lactobacilli 
growth is also produced by equal 
molecular concentrations of the so- 
dium salt. These concentrations 
become less effective as the H ion 
is increased and are also less effec- 
tive in the presence of potassium. 
The manner by which the pres- 
ence of ammonium affects the Lacto- 
bacilli growth and acid production 
is as yet not established and its value 
in caries control requires carefully 
controlled human experimenta- 
tion. 

The clinical evidence provided 
by Henschel is by the nature of the 
experiment not as well controlled 
as would be desired. The differ- 
ences in the ages of the individuals 
during the time of the control and 
experimental study is sufficient to 
place the experimental group in a 
less susceptible period of life. The 
greater number of restored surfaces 
in the experimental group would 
also imply a fewer number of sus- 
ceptible areas and might influence 
the statistical results. 

The question is raised as to 
whether a change in bacterial flora 
of the mouth to one which is pro- 
teolytic in character might pro- 
mote the development of peri- 
odontal lesions. Also, it is desir- 
able to have further information 
on the irritating influence of am- 
monium salts to the oral mucosa. 
Such irritations do occur. Their 
frequency is not known. 

Until the carefully controlled 
clinical experiments, now in prog- 





Harold Anderson, Stephen Capkovitz, R. 
Armstrong and Lionel P. Felton. 
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ress, are completed, the use of the 
ammonium salts to control dental 
caries is experimental. 


Odor Classification Debate 


A spirited discussion followed 
the reading of two papers taking 
Opposite points of view on the 
problem of odor classification. 
The first was by Dr. E. C. Crocker 
on “The Rationale of Odor Classi- 
fication” and the second by Edward 
Sagarin on “The Inherent Inval- 
idity of All Current Systems of 
Odor Classification.” It appeared 
to most who listened attentively to 
the reading of the papers that in 
view of our present knowledge Mr. 
Sagarin’s point of view was unas- 
sailable. 


Radioisotopes in Cosmetics 


A study on cosmetics made 
radioactive by means of isotopes 
so that they could be detected in 
very minute amounts by a Geiger 
counter formed the theme of an 
interesting paper by Dr. Louis C. 
Barail and Joseph Pescatore of the 
U.S. Testing Co. 

The purpose of the investigation 
was to demonstrate whether cos- 
metics do penetrate the skin and 
how deep they could be detected. 
Modified USP cold cream was 
used in the experiments. It was 
tagged with Carbon 14 and ap- 
plied by massaging the skin of 
freshly shaved rabbits for various 
periods of time. Counts were made 
after the excess cold cream had 
been thoroughly rubbed off with 
tissues and after washing the skin 
with soap and water. The periods 
of time of application varied be- 


Foster Dee Snell and Milton 
Harris. 





notables at the tables and on the rostrum. 


tween one minute and seven hours. 
At no time was there any indica- 
tion of cold cream penetration into 
the skin. This establishes the fact 
that spermaceti does not penetrate 
the skin. The investigation does 
not preclude the possibility of 
penetration of other types of cos- 
metics through the skin, for ex- 
ample those containing hormones, 
iodine as well as mercury deriva- 
tives. 


Sorbitol in Cosmetics 


Hygroscopis agents are used in 
many types of cosmetic creams to 
promote their acceptability either 
on application or during storage 
and use, W. C. Griffin, R. W. Beh- 
rens and S. T. Cross of the Atlas 
Powder Co. reported. The desired 
effects are largely due to the equi- 
librium moisture holding power 
and the rate of moisture loss of the 
humectant. 


Hydrophilic Beeswax 


A new type of beeswax deriva- 
tive has been developed that is 
hydrophilic in character, P. J. 
Carter and W. C. Griffin of the 
Atlas Powder Co. reported. Prod- 
ucts ranging in degree of water 
dispersibility have been prepared. 
These derivatives are non-ionic 
and they possess characteristic ad- 
vantages over soaps as emulsifiers. 
In combination with other non- 
ionics they produce cosmetics 
which have desirable _ physical 
properties as well as unusually 
good stability. Even though they 
find more application in soap free 


formulas, they can be used as 
(Continued on page 482) 
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Many People are also “Odor” Blind 


Dean Foster tells Scientific Section of T.G.A. about partial 


anosmia . . . Use of acetals to increase odor stability 


Fatty alcohol sulfates for shampoos and halitosis also discussed. 


HE interest taken by chemists 

in the work of the Scientific 
Section of the Toilet Goods Assn. 
was emphasized by the attendance 
of over 200 at the December 7 
meeting. Dr. Albert B.  Paciini, 
chairman of the section presided 
and the success of the meeting was 
due largely to the capable manage- 
ment of H. D. Gulden, secretary of 
the section. Edwin J. Masters of 
Helena Rubinstein’ Inc. was 
elected vice chairman. A note of 
sadness came to the members 
when Mr. Gulden announced the 
recent death of Dr. E. C. Merrill 
a familiar figure for years in the 
work of the section and the associ- 
ation. An appropriate resolution 
of condolence was authorized 
which has been sent. 

The program of papers pre- 
sented an interesting variety cov- 
ering eight different subjects. 


Odor Blind People 


Dean Foster in his paper on 
“Anosmic Reactions to Odors” 
pointed out that some people are 
not sensitive to certain odors in the 
same way that others are not sen- 
sitive to colors. This condition of 
selective sensitivity to odors is called 
partial anosmia. Mr. Foster felt that 
with additional research anosmics 
may contribute to olfactory research 
in the same way that the color blind 
have contributed to the develop- 
ment of visual theories. He felt 
that it may be possible to learn 
whether or not there are primary 
odor types which can ultimately 
be defined and measured. Com- 
pounds which are qualitatively dis- 
similar to a normal person may be 
identical for an anosmic. On the 
other hand a compound which is 
very intense for one anosmic may 
be weak and without smell for an- 
other. 


Shampoo Formulation 


In the paper on “The Fatty Al- 
cohol Sulfates for Shampoo” R. 
Pantaleoni, J. A. Shanks and E. 
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Valentine the characteristics of 
four fatty alcohol sulfates for use 
in shampoos were discussed. Two 
are sodium salts and two are trien- 
thanolamine salts of mixed fatty 
alcohol sulfates. The advantages of 
each in the manufacture of paste, 
liquid cream and clear types of 
shampoos were discussed in detail. 
In addition the effect of various 
adjuvants on the stability of the 
shampoos and the perfuming of 
shampoos made without fatty alco- 
hol sulfates were pointed out. 


Skin is Permeable 


The skin as an integument pre- 
sents a relatively good barrier to 
the penetration of mz iny substances 
it was pointed out in the interest- 
ing paper by John H. Draize and 
Miss Elsie Alvarez. However it is 
permeable in some degree to a va- 
riety of chemical compounds. 
Pharmacological and toxicological 
tests are required before a chemi- 
cal compound desirable for use in 
a cosmetic is used. It should not be 
included for the purpose of adul- 
teration and an adequate margin 
of safety for use should be demon- 
strated. 


Halitosis and Its Treatment 


Halitosis has been measured by 
a direct sampling method among 


many subjects, R. R. Read, P. P. 
Morris and W. G. Fredell reported 
in a carefully prepared paper. Bac- 
terial decomposition of food debris 
and stagnated saliva are major ori- 
gins of mouth odor. Onion, garlic 
and many beverage odors as they 
appear on the breath are not iden- 
tical with the materials themselves 
but are the result of digestive 
decomposition and_ elimination 
through the blood stream and the 
lungs. One or two hour reduction 
of halitosis to an unobjectionable 
level was obtained by scraping the 
tongue and washing with an anti- 
septic and by cleaning the teeth. 
The odor of mouth washes was 
found not to persist or mask 
mouth odors for more than half an 
hour. Rinsing the mouth with an 
effective antiseptic wash reduced 
high odor levels to an unobjection- 
able level for many hours. Water 
had no useful effect. 


Shelf Life of Odors 


The shelf life of odors in cosmet- 
ics with special reference to the ac- 
etals as a means of increasing odor 
stability was discussed by Carl K. 
W ellenkamp in a paper on “Fra- 
grance and Stability of Cosmetics 
with Especial Reference to the Ac- 
etals.”” Seventeen acetals were men- 
tioned together with a discussion 
of their use in cosmetics. Greater 





Three stalwarts of the Scientific Section: Dr. F. J. Austin, Dr. Paul G. Lauffer and Dr. 
Albert B. Pacini, 


the chairman. 
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Representatives of diversified interests: Dr. Victor Fourman, R. J. Kelly, R. Pantaleoni, 
Dr. E. G. McDonough and A. Johann. 


lasting quality and stability of odor 
character is claimed for the acetals 
as well as softer fragrance than 
their corresponding aldehydes. 


Other Papers 


The reasons for the use of semi- 
production equipment and the use 
of batches were covered in a well 
considered paper by P. C. Wiesman 
on “Why a Pilot Plant is Necessary 
in Drug and Cosmetic Develop- 
ment.” 

Some of the newer developments 
in pharmacological agents which 
may be of value in the investiga- 
tion of cosmetic formulations were 
given in a paper by Dr. Lloyd W. 
Hazelton on “Pharmacological 
Agents in Cosmetic Formulation.” 
The discussion of the dermal pene- 
trating properties of agents that 
are sufficiently toxic so that their 
presence in the body can be de- 
tected without analysis was of espe- 
cial interest. 

Dr. Saul A. Bell discussed some 
of the theories of emulsions and 
discussed some of the important 
newer emulsifying agents. 


Society of Cosmetic 
Chemists 


(Continued ies page 479) 
auxiliary emulsifiers in soap type 


preparations. 


Annual Banquet 


Following the day’s serious work, 
the enjoyable time found by all at 
the annual banquet was a fitting 
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climax to the annual meeting. 

President Raymond E. Reed pre- 
sided and introduced Milton L. 
Harris, who proved among many 
other talents, that he is a gifted 
humorist. Dr. Foster Dee Snell in 
an interesting narrative of the life 
of Ralph Liggett Evans, the medal- 
ist mixed humor with serious scien- 
tific thought and pointed out ef- 
fectively the achievements of Dr. 
Evans in advancing particularly the 
cosmetic industry through his 
chemical discoveries and research. 

The medal offered by the Society 
of Cosmetic Chemists was the sec- 
ond one awarded, the first going to 
Col. Marston Taylor Bogert last 
year. Dr. Evans accepted the medal 
and followed with a prepared ad- 
dress of a serious nature. 

An abstract of the acceptance ad- 
dress by Dr. Evans follows: 

Cosmetic science is heavily in- 
debted to contributions from more 
than impersonal “natural” sciences. 
Its scope is broader than more 
quantitative methodization. Formu- 
lation of its problem includes fac- 
tors subjective to both researcher 
and human subject acting as sub- 
strate. Premises underlying state- 
ments of problems are independent 
of problems but not of personalities, 
for they include imagination as an 
important factor. Quantitative 
methodization does not embrace the 
scope of Cosmetics Science but is 
only an important tool for research. 
In past work comparison of “before- 
and-after” has furnished the most 
important—though constantly shift- 
ing standards. 

Concerned with the skin and its 


appendages, the nails and hair, cos- 
metics scientists have found ap- 
pendages easier to study than skin. 
Today a shift of emphasis to study 
of the skin is slowly developing. 


The Award Winner 


The following data on the award 
winner, Dr. Evans, is taken from 
Who’s Who in Commerce and In- 
dustry. 

Evans, Ralph Liggett, president, 
Evans Chemetics, Inc.: b. Texar- 
kans, Ark., April 15, 1895; s. Wil- 
liam Henry and Sarah Elizabeth 
(McCarrell) E.; $.B., U. of Chicago, 
1919; Ph.D., Columbia U., 1925; m. 
Nancy C. Lawrence, April 7, 1923; 
children—Ralph Liggett, Nancy E., 
Lawrence W.; Lecturer at Colum- 
bia Univ., 1920-24; chemist and 
exec. Inecto, Inc., since 1923. Mari- 
nello Corp., since 1937; v.p. Sales 
Affiliates, Inc., 1929-46, pres. since 
1946; dir. Evans Chemicals Ltd. 
since 1939; pres. Evans Chemetics, 
Inc. since 1940; propr., Ralph L. 
Evans Assoc. since 1941; pres. Evans 
Research & Dev. Corp. since 1946. 
Apptd. mem. cosmetics and _ toile- 
tries adv. com. W.P.B., 1942. Fellow 
Am. Inst. Chemists; member Ameri- 
can Chemical Society, Amer. As- 
sociation for the Advancement of 
Science, Association of Consulting 
Chemists and Chemical Engineers, 
Army Ordnance Association, 
Armed Forces Chemical Associa- 
tion, Society of Chemical Industry, 
Columbia Chemists’ Alumni 
Group, Phi Beta Kappa, Sigma Xi, 
Phi Lambda Upsilon, Tau Kappa 
Kappa Epsilon. Congregationalist, 
Home: 90 Garner Lane, Bay Shore, 
N.Y. 

The foregoing resume was the 
basis of the introduction of Dr. 
Evans by the noted chemist Dr. 
Foster Snell who presented the facts 
of Dr. Evn’s career in an interesting 
way with many humorous side- 


lights. 


Scientific Research Ahead 


An inspiring talk by President 
Raymond E. Reed emphasized the 
importance of the new trend to- 
wards more scientific research in the 
cosmetic field. His company, the 
Toni Co., will spend over half a mil- 
lion dollars in 1950 for research and 
other large companies are undertak- 
ing long range research programs. 
In the aggregate these are likely to 
open up new opportunities for the 
industry. However the industry 
must see that the products offered 
are scientifically right and that the 
advertising tells scientific truth. 
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| Hints for Improving Production 


Keen competition and high selling expense emphasize need for 


studying production costs 


in Cleveland 


i es AY production costs are be- 
ing studied intensively. With 
competition keen and selling ex- 
pense high, that narrow margin of 
profit must be protected if the busi- 
ness is to continue and prosper the 
Karl Kiefer Machine Co. points out 
in its house organ Kiefer Calling. 
Yet how often management fails to 
give due consideration to adequate 
production equipment. Oh yes, 
there is machinery, but perhaps an- 
tiquated, with probable wasteful- 
ness of product, time and labor. 
Have you investigated what can be 
done in your plant with 1949 equip- 
ment that is faster, smoother-func- 
tioning, more economical, affording 
greater convenience of operation 

machinery that you can start 
off in the morning knowing that the 
scheduled output will be there when 
the 5 o’clock whistle blows? Isn't it 
worth looking into? That costs noth- 
ing. It may save thousands. 


When You Buy a Machine 


When you buy a machine you 
want to know that it is going to 
work for you favorably and stay 
working long enough to impress its 
practical value upon you, You have 
a right to expect that it will make 
work easier for your operators and 
demand only a slim fraction of 
maintenance time. The fellows who 
compare prices forget that pr ices are 
an indication of value and are led to 

take a chance on a cheap machine. 


Types of Filtering Apparatus 


Broadly speaking all of the dif- 
ferent types of filtering apparatus 
give satisfactory results. There are 
roughly three types: gravity, pres- 
sure or vacuum, and centrifugal fil- 
ters. Vacuum filters suck and pres- 
sure filters pump the product to be 
filtered through the filtering mem- 
brane. Either the pressure or vac- 
uum method is generally used where 
large quantities of a liquid product 
must be filtered. Where very large 
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Plant maintenance conference 


New and Improved Equipment . . . News. 


quantities of liquid are to be filtered 
and for mucilaginous products, cen- 
trifugal filters which employ centrif- 
ugal force in a revolving drum, are 
reported to be most satisfactory. But 
for the small manufacturer gravity 
filters will probably be employed in 
some way for a long time. With 
them of course the material to be 
filtered is put in a funnel and the 
liquid slowly seeps through filter pa- 
per in the funnel to a container be- 
low. The method is slow. With the 
need for more efficient production 
it is well to give consideration to the 
use of other types. 


Plant Maintenance Problems 


An exhaustive discussion led by 
21 experts on plant maintenance 
problems will be held concurrently 
with the Plant Maintenance Show 
at the Auditorium, Cleveland, 
Ohio, January 16-19, 1950. There 
will be no charge for admission. The 
conference is sponsored by the 
American Society of Mechanical En- 
gineers and the Society for the Ad- 
vancement of Management. 


Liquid Products Processing 


Any problem in handling or proc- 
essing liquid products is welcomed 
by the Alsop Engineering Co. 500 
Canfeld St., Milldale, Conn. “Dump 
your troubles in our lap. It won't 
cost you a red cent to find out if we 
know the answer. We guarantee re- 
sults or there is no obligation— 
that’s the way we built our business” 
writes C, E. Crowley president, in 
the first page of a profusely illus- 
trated leaflet giving brief but ade- 
quate information on the line of 
liquid handling equipment the 
company has developed in the last 
quarter century. A copy will be sent 
to anyone for the asking. 


Horizontal Movement of Materials 


Designed for economical horizon- 
tal movement of materials, three 


Truck-Man gasoline powered inter 
plant trucks are applicable to most 





Inter-plant Trucks 


industrial uses for  palletized, 
skidded or manually handled loads 
according to the Knickerbocker Co. 
The trucks are operator ridden. The 
pallet toter and skid lift models have 
hydraulic lift mechanisms. Load 
ratings are up to 3500 lbs. 


New Process Machinery Division 


A process machinery division has 
been established by the Troy Engine 
& Machine Co. which has acquired 
the Colloid Division of C. O. Bart- 
lett & Snow Co. and the Roller Mill 
and Mixer Division of the Brasing- 
ton Corp. Roy S. Stuckless will have 
charge of sales of the two lines. M. 
P. Hofmann formerly of Bartlett & 
Snow is with the division as chemi- 
cal engineer on sales and product 
development and M. B. Nicholls 
formerly of Brasington has joined 
the division in a sales and advisory 
engineering Capacity. 


Lipstick Moulding Machines 


Moulding machines for lipsticks, 
eyebrow pencils, grease paint, etc. 
which are manufactured by H. B. 
Arden & Co. (Instruments) Ltd. of- 
fer advantages over the old split 
mould method of production ac- 
cording to the company. The lip- 
stick moulding machine is designed 
to produce lipsticks hard, seamless 
and with a mirrorlike surface, at a 
steady rate regardless of weather 
conditions; it then ejects them 
straight into the containers un- 
touched by the human hand. The 
machine also cuts away the residue 
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of mass left on top of the machine 
after pouring, which previously had 
to be scraped off. Removable blocks 
enable the user to make a new size 
on the same machine. By the move- 
ment of a small hand over a gradu- 
ated dial variation in the length of 
the lipstick being made is had. A de- 
vice for separating the point of the 


New Lipstick Moulding Machine 


stick from the plunger before it is 
ejected thus eliminating any tend- 
ency to stick before billing into 
cases is also a feature. The general 
design of the three manele ottered is 
the same: the 36 and 72 hole models 
cater to any diameter, length and 
shape of point lipstick but the Gross 
size model is for the production of 
9 mm. or less diameter lipsticks 
only: lip pencils, lip line etc. ‘The 
illustration shows the new gross size 
model machine in the rear, the 
pouring and cutting off grid in the 
right front and the case filling frame 
attachment in the left front with 
cases in four rows of holes. During 
use these attachments are fixed on 
top of the machine. Specimens of 
various kinds of lipsticks are shown 
in the photograph. The machines 
are made to suit each individual 
customer's cases. Descriptive litera- 
ture on the new machines will be 
sent on request. 


Vacuum Calculator 


Determining the size of a vacuum 
pump for a particular process de- 
pends on a number of factors: (1) 
degree of vacuum required; (2) size 
of system; (3) nature and quantity 
of vapors ma gases to be handled; 
(4) pump-down time; and (5) fre- 
quency of pumping the system 
down to the operating vacuum. 
When these factors are correctly 
evaluated and the proper pump in- 
stalled, the system will operate with 
minimum maintenance and atten- 
tion. To assist those engaged i in vac- 
uum research and processing the F. 
J. Stokes Machine Co. has devel- 
oped and produced a vacuum cal- 
culator, which will be sent on re- 
quest. The Stokes vacuum calcula- 
tor slide rule will, it is stated, easily 
and quickly enable those in vacuum 
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work to determine (1) the needed 
pump capacity to evacuate a given 
volume to a specified vacuum in a 
given time, (2) the time required to 
evacuate a given volume to a speci- 
fied vacuum with your present vac- 
uum pump, (3) vapor pressure of 
water at various temperatures, (4) 
boiling points of solvents under vac- 
uum; and (5) capacity of round 
tanks in both cubic feet per foot and 
gallons per foot. 


Colloid Mills 


Finer and more uniform disper- 
sions and emulsions are secured 
with Troy triple action colloid 
mills, the Troy Engine & Machine 
Co. claims in bulletin 1301 which 
describes adequately this equip- 
ment. Other process equipment ap- 
plicable to the cosmetic, soap and 
flavoring industries is described in 
appropriate bulletins, any of which 
may be had on application. 


New Chemical Pump 
A special diaphragm of heavy 
cross weave cord plastic coated 


makes the new 777 chemical pump 
of the General Scientific Equipment 


Pump with Special Diaphragm 


Co. especially suitable for detergent 
oils, etc. the company claims. It is 
fitted with an automatic drain back 
feature. 


Detection of Impurities 


A new electronic device called 
Purifil, is said to provide instant de- 
tection of solids suspended in trans- 
parent liquids even though the im- 
purities are extremely small. The 
unit which is made by the Electric 
Eye Equipment Co, it is pointed 
out may be used to actuate a warn- 
ing device to indicate when  sus- 
pended impurities exceed a limit or 


it may be used to perform any on- 
off operation that can be initiated 
by a relay. 


Transparent Water Filter 


A permanent element, transpar- 
ent water filter to meet the needs of 
companies with a running water 


New Plastic and Bronze Filter 


supply for cleaner water is offered 
by the Oscar Fisher Co., Inc. It is 
built around a permanent metallic 
filter element so that filter pads and 
replacement supplies are not 
needed. The metallic filter element 
is composed of microscopic bronze 
spheres formed into a filter element. 
The transparent case allows the user 
to see dirt and foreign matter 
cleared by the filter. The filter ele- 
ment is easily removed for rinsing 
whenever required. It is sold at a 
moderate cost under a one year 
guarantee. 


Solvent Extraction Equipment 


For performing all liquid extrac- 
tion operations efficiently and eco- 
nomically on an industrial scale spe- 
cially designed —_ Scheibel-York 
equipment is offered by the Otto H. 
York Co. The first demonstration of 
the new equipment was made at the 
Chemical Industries Exposition De- 
cember 3. The extractors are de- 
signed in any diameter and in any 
number of stages to do the job re- 
quired, 


Corrosion Service Piping 


A practical and rational approach 
to corrosion and contamination 
service is presented in a 36-page 
pamphlet issued by the Taylor 
Forge & Pipe Works, Bulletin 485 
issued by the company will be sent 
to anyone interested in_ stainless 
steel or nickel alloy piping applica- 
tions. Economics, standards, advan- 
tages of welding, extensive technical 
data, design tips and dimensional 
information on stainless fittings and 
flanges are included. 
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Y.. MARYLAND GLASS is mighty proud of the 


i 


attractive designs in its current line of stock bottles a 


jars. When you see samples, you will say they are 

good to look at... and when you put MARYLAND 

GLASS bottles on your production line, you will appreciate 
the fact that long experience, constant research, careful 
production and inspection methods give you a product 
that is strong, crystal clear. By skillful handling of 

cap and label, you can take a MARYLAND GLASS 

STOCK design and develop it into a PERSONALIZED 


sales aid for your products. 


IMMEDIATE SHIPMENT 
(including caps if desired—) 
COMPLETE RANGE OF SIZES 


SEND FOR SAMPLES 


MARYLAND GLASS CORPORATION—BALTIMORE, 30 
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A fine perfume is to a woman’s nature what soft 
moonlight is to her beauty. It is an unseen 


glow that endows her personality with a new and intriguing 


ability to develop the basic materials for such 
successful perfume creations has long been demonstrated, 


suggests a material of outstanding originality ... 


dimension—fragrance. Givaudan, whose 
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Unusually tenacious, Anthuria brings to a composition the sought-after 
suggestion of freshly-cut blossoms. Not the fragrance of a single flower, it has a distinctive 
floral-bouquet note which blends into lilac, muguet, jasmin, 
gardenia, honeysuckle and sweet-pea bases. To permit the use of this truly floral 
specialty in toilet waters, creams, lotions and soaps, we offer as variations Anthuria S.L. 


and Anthuria S., where the fresh and floral are efficiently retained. 


Greater LJictinetion through 


ivaudan -| )elawanna. 
Inc. 


330 West 42nd Street, New York 18, N. Y. 


Branches: Philadelphia - Boston + Cincinnati + Detroit +» Chicago + Seattle + Los Angeles + Montreal + Toronto 
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Jooking package, the color of 
n a add 
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product, or by ™ matching the 
color scheme of the label. 


Two stock designs—"“Classic” 
and “Clover Leaf,” in all 


popular sizes. 








New Products and Developments 


New Series of Fatty Acids 


A new series of fatty acids with 
true stearic acid content as high 
as 97% or more is being made 
available according to a joint state- 
ment of J. R. Frorer, general man- 
ager of the Industrial Chemicals 
Dept. Atlas Powder Co., Wilming- 
ton, Del. and Henry Odeen, the 
Trendex Co., Memphis, Tenn. 
The purification of stearic and 
other hard fatty acids from natu- 
ral as is accomplished by a basi- 
cally new process owned and op- 
erated by the Trendex Co. The 
new fatty acids it is felt should 
find wide acceptance in the manu- 
facture of cosmetics. 


New Liquid Detergent 


Ultrawet 60L, a new liquid de- 
tergent is announced by the At- 
lantic Refining Co. It is an organic 
alkyl aryl sulfonate which is 60% 
active and 40% water. It is said to 
remain crystal clear at temperatures 
below 20 deg. F. This feature, 
coupled with high foaming charac- 
teristics, detergency and wetting 
properties is expected to result in 
a demand for it as a dishwashing 
detergent. Other applications in- 
clude cosmetic formulations such 
as shampoos. 


Hypodynes—Surface Agents 


Hypodynes, surface acting and 
dispersing agents which are acid 
esters of selected polybasic acids 
and their respective amine salts are 
offered by the Ferro Chemical 
Corp. Possibly the fundamental 
property of functioning as a potent 
dispersing agent for association 
polymers of high polarity is of 
most interest. They have been 
found, it is stated, to exhibit sur- 
face tension lowering and _ inter- 
facial tension lowering comparable 
with that produced by highly ac- 
tive surface active agents. How- 
ever, it is claimed, the “outstanding 
ability of these materials to disperse 
aggregates or miscelles of polar 
substances, especially in organic 
systems, is superlative as compared 
with many commercially available 
chemicals of many types. The dis- 
persive abilities for example, it is 
pointed out, have been utilized to 
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alter the flow characteristics of 
vinyl dispersions, paint pigment 
concentrates and to solubilize high 
molecular weight organic materials 
which otherwise have proved in- 
soluble in a variety of solvents. 
The unsaturated nature of the 
compounds it is stated makes them 
especially attractive in formula- 
tions of film forming materials 
since they tend to become even- 
tually an integral though small 
part of the system involved. 


New Molded Pail 


A new molded pail utilizing a 
rubber base compound and other 
features for greater safety in the 
handling of acid and alkaline 
chemicals has been developed by 
Stokes Molded Products Inc. The 
pail is supplied with graduated 
markings for measuring one to 12 
quarts or one to three gallons. 


Trade Literature 


A new pharmaceutical equip- 
ment catalog of 32 pages has been 
issued by the F. J. Stokes Machine 
Co. A copy will be sent on request. 


For test projects the United 
States Testing Co. offers its facili- 
ties as an adjunct to the laboratory 
staff of any company. The concern 
was established in 1880 as an im- 
partial chemical laboratory serv- 
ing industry in the fields of chem- 
istry, micro-biology, soaps and de- 
tergents, etc. A booklet ‘Testing 
and Research in Modern Industry” 
will be sent on request. 


How to cut labeling costs in half 
is the title of an 8 page booklet 
which will be sent on request by 
the King Sales & Engineering Co. 
It describes factors involved in the 
cost of hand labeling, investment 
in equipment, etc. 


Book Review 


The Essentials Oils Volume III. 
Ernest Guenther, Ph.D. Cloth 
covers, 6 x 9 in., 805 pages, II- 
lustrated. D. Van Nostrand Co. 
1949. Price $10. 


Setting the pattern for all suc- 
ceeding volumes in this outstand- 
ing reference work, this volume 
consists of monographs on _indi- 
vidual essential oils. 

Volume III deals with two great 
groups of essential oils—those of 
the plant families, rutaceae and 
labiatae. Including as they do all 
the citrus oils, the mint and pep- 
permint oils, oil of lavendar, oil of 
rosemary, oil of sage and many 
other oils, these two groups con- 
tain many of the most important 
of the essential oils, and they are 
treated thoroughly. 

For each of these essential oils 
Dr. Guenther gives exhaustive in- 
formation about its geographical 
and botanical origin, the growing 
and harvesting of the plant ma- 
terial, the methods of distillation 
and extraction, the chemical, 
physical and physicochemical prop- 
erties of the oil, the detection of 
adulteration and the _ chemical 
composition and uses. The re- 
markable thoroughness of this 
treatment, reflects, not only years 
of painstaking study of the world’s 
literature, but also Dr. Guenther’s 
experience obtained at first hand 
during visits to oil producing cen- 
ters in all parts of the world. 

This volume maintains the high 
standards established by the two 
volumes that have already been 
published. Volume I is a compre- 
hensive treatment of the history, 
chemistry, biological origin and 
function of the essential oils in 
plant life. It includes a detailed 
account of the examination of es- 
sential oils, synthetics and isolates, 
wherein consistent emphasis is 
placed upon the modern, gener- 
ally-accepted and proven _proce- 
dures. The second volume is de- 
voted to the chemical constituents 
of essential oils. For each of these 
individual compounds it gives the 
structural formula (where known), 
occurrence, method of isolation 
and identification, and _physico- 
chemical properties. An important 
feature of the second volume is a 
chapter on the preparation of 
derivatives of essential oil consti- 
tuents—a chapter of great practical 
value, particularly to the chemist 
faced with the problem of isolat- 
ing and identifying such constitu- 
ents. 
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REMINISCENT OF THE TEA AROMA 
FOR HIGH CLASS PERFUMES 


EVORA 


A FLORAL CREATION PERFECTLY 

SUITED TO INTENSIFY PERFUMES 

MADE WITH A JASMIN ABSOLUTE 
BASE 


ROURE-DUPONT, INC. 


ESSENTIAL OILS, AROMATIC CHEMICALS AND PERFUME BASES 
GENERAL OFFICES 
366 MADISON AVENUE, NEW YORK 17, N. Y. 


CHICAGO BRANCH LOS ANGELES BRANCH 
510 NORTH DEARBORN ST. 5517 SUNSET BOULEVARD, HOLLYWOOD 


SOLE AGENTS IN UNITED STATES AND CANADA FOR 


ROURE-BERTRAND FILS et JUSTIN DUPONT 
GRASSE (A. M.) FRANCE ARGENTEUIL (S. & ©.) FRANCE 
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ETWEEN 58,000,000 and 60,- 

000,000 persons in the United 
States work, “gainfully employed” 
is the precise argot of the scholastic 
professionals who boil down the 
facts collected in the census taken 
every ten years. We will know more 
exactly the detailed facts early in 
1951, at the conclusion of the next 
census. We do know now, however, 
that more than two-thirds as many 
men work at gainful jobs than do 
women. In 1940 the census revealed 
there were 40,000,000 working men, 
and 12,500,000 working women. 
These gainfully employed workers 
are classified by the meticulous cen- 
sus people as professional and semi- 
professional; and as farmers and 
farm managers; proprietors, man- 
agers, office and farm executives; 
clerical, sales, and kindred workers; 
operatives and kindred workers; do- 
mestic service workers; protective 
service workers; executive domestic 
and protective service workers; farm 
laborers and foremen; laborers, ex- 
cept farm and mine; and finally, oc- 
cupation not reported. 


Social Welfare Program 
to Affect All Workers 


This picture of the “work force” 
of the national economy—another 
$64 phrase devised by the census ac- 
ademicians—would appear to be im- 
portant to every employer who will 
be drawn into the social welfare pro- 
gram which has been so strikingly 
high-lighted by the strikes over the 
pension formulae. There seems no 
remote doubt it is intended that 
every person, over 14 years old, gain- 
fully employed, shall be protected 
by the pension provision as well as 
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by all other welfare safeguards rang- 
ing from maternity ‘benefits to 
burial insurance. In other words, 
like the British, we are to be made 
secure “from the cradle to the 
grave.” 


Social Security Umbrella to 
Cover about 55,000,000 Workers 


At present 35,000,000 workers of 
both sexes come under the Federal 
Security Law. The new amplifica- 
tion of the law, passed by the House 
but not touched by the Senate, pro- 
vides additional coverage for at least 
11,000,000 workers, and possibly for 
20,000,000; which would stretch the 
social security umbrella over at least 
55,000,000 out of 58,000,000 or 
60,000,000 who constitute the over- 
all workers’ personnel of the nation. 
Obviously the 3,000,000 to 5,000,- 
000 not covered by the pending leg- 
islation are those who do not re- 
quire the protection, or those whom 
it is difficult to justify for the protec- 
tion at this time. You may depend 
upon it, as soon as it is feasible to 
extend the umbrella, all who are 
remotely eligible will be brought 
under Social Security coverage. 
There seems every reason to be con- 
fident the next session of Congress 
will complete the enactment of the 
amplified Social Security law. There 
is a strong desire for its speedy 
adoption on the part of most of the 
business men and women. As will 
be seen in the explanation that fol- 
lows the wider coverage also will 
materially reduce the demand upon 
the businessman to provide the 
funds to pay the pensions. 


Company Pensions Go Down 
as Federal Pensions Go Up 


Business people are beginning to 
realize that the larger the Federal 
Social Security pension, the smaller 
and less costly the company pen 


sion. The arrangement fixed by the 
union contracts provides that the 
full pensions are payable to work- 
ers with 25 years continuous serv- 
ice to a single company. There is 
obviously a difference in the sched- 
ule covering those who are paid 
$150, or $200, $250, and $300 
month; and it makes a difference 
whether the pension is due after 15, 
20, 25, or 30 years’ employment. In 
most cases the tax upon the private 
company decreases. The details are 
too numerous to discuss in this let- 
ter. They are of vital interest to al- 
most any firm. 


Social Security Payments 
Increase Starting in January 


Since pensions and other welfare 
measures now apply virtually to 
every industry, regardless of size— 
whether you employ one person or 
ten thousand—it is curious that rela- 
tively few in the more modest brack- 
ets appear to understand clearly the 
relationship between the Federal Se- 
curity benefits and the benefits 
from “private” pensions, over which 
the steel people, the coal people. 
and others have been fighting and 
upsetting the national comfort and 
welfare. At present the Federal So- 
cial Security agency collects 1 per 
cent from the worker and another | 
per cent from the employer. After 
January Ist each will pay into the 
Federal Social Security Treasury 
114 per cent. You will notice that 
the Federal Government carefully 
imposes an equal tax upon the 
worker and the employer, while the 
main part of all the shooting in the 
still unsettled strikes is the effort of 
Murray and his unions to place up- 
on the employer the complete re- 
sponsibility for defraying the cost of 
the pensions. Under present circum- 
stances the Federal Social Security 
will pay to those entitled to pension 
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the sum of $42.50 per month. A 
number of steel companies have 
agreed to a monthly pension of $100 
per month. (Incidentally, it is note- 
worthy that the settlement has been 
made piecemeal, individually be- 
tween the separate companies and 
the unions, not on an industry wide 
collective basis, as demanded origi- 
nally by the unions.) 

In complying with the agreement 
for a $100 monthly pension, the 
steel companies will therefore pay 
its worker $57.50, which makes up 
the sum total of $100, added to the 
Federal Social Security payment. 
When the bill passed by the House 
is enacted by the Senate and ap- 
proved by the President the Fed- 
eral Social Security will pay the 
worker $70, and the steel company 
will contribute $30 to the total sum 
of $100 covered by the agreement. 


Epidemic of Pensions Likely 
in all Parts of our Economy 
These people in Washington, at 
the Social Security Headquarters, 
and elsewhere, where the welfare 
program is of paramount interest, 
sense that an epidemic in pensions 
will arise in all parts of the country 
among all parts of the national 
economy, large or small, wholesale 
or retail. Under the circumstances 
some business people are making 
certain it is understood that it is the 
public that foots the bill for any as- 
pect of the Social Security program, 
“whether it does so forthrightly 
through a comprehensive central 
plan worked out by its elected repre- 
sentatives, or whether it does so 
through a number of heterogeneous 
plans in which industry seems to be 
taking up the slack but in which the 
slack really is taken up in the form 
of price inflation. A nation-wide sys- 
tem would be more just to those mil- 
lions of workers who have been, and 
will be, unable to secure those ad- 
vantages, as strong unions do, 
around the table of collective bar- 
gaining.” 
Why a 30-Hour Work 
Week is Foreseen in Ten Years 


The fact that most of the mem- 
bers of this administration hold the 
working hours will be reduced to 
30 hours per week within 10 years 
has a bearing on this welfare dis- 
cussion. They hold with less work- 
hours the wage-rate will steadily go 
up year after year at the rate of not 
less than 3 per cent per man-hour 
per year. Some insist it will be 4 per 
cent per year. They expect the pres- 
ent output of goods and services will 
rise from the present level of $250,- 
000,000,000 per year in 20 to 30 
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years. The worker, with shorter 
hours but with more technological 
aids, is expected to produce 88 per 
cent more per man-hour per year. 
All this should give every business- 
man food for thought. 


F.T.C. Reverses Itself Holding 
Imra Depilatory Safe 


Candy manufacturers are nego- 
tiating with the Federal Trade 
Commission for the adoption of 
trade practice rules. The commis- 
sion recently took the extraordinary 
and unusual step of vacating and 
setting aside a cease and desist or- 
der, issued on May 26, 1948, against 
Artra Cosmetics, Inc., Bloomfield, 
N.J., prohibiting the corporation 
from representing that its depila- 
tory product “Imra” is safe for use 
and would not irritate a normal 
skin. The opinion now rendered, 
after more than a year, finds there 
is substantial expert medical testi- 
mony to the effect that the “prod- 
uct is reasonably and comparatively 
safe” and that “its use will have no 
adverse effect upon a normal skin.” 
The opinion was written by Com- 
missioner Garland S. Ferguson, and 
had the concurrence of every other 
Commissioner. It was found that 
the original finding was based upon 
testimony by persons not qualified 
by training or experince properly to 
determine the cause of alleged in- 
juries. Former Senator James M. 
Mead, of Buffalo, N. Y., is now a 
member of the Federal Trade Com- 
mission. He is a Democrat, came to 
Washington first as a member of the 
House in 1919, and served ten 
terms; thereafter he was elevated to 
the Senate and served eight years. 
He succeeds Commissioner Fergu- 
son, who resigned. The term expires 
in 1955. 


Fats and Oils More Plentiful 
at Lower Prices 


Recent report of the Bureau of 
Agricultural Economics states there 
has been a decline in the purchase 
of ice cream and citrus products. 
Supply of fats and oils are predicted 
as more plentiful at lower prices. 
Citrus crops are scarcer due to 
freezes in winter and destructive 
tropical storms in summer. Pepper 
and spices are arriving in this coun- 
try in slightly better quantities, and 
prices are slightly lower. 

Brazilian authorities are seeking 
to hold production of peppermint 
down to 400,000 kilograms; it was 
found impossible to market the out- 
put of 1,000,000 kilograms in 1945, 
since it exceeded the total demand 
of the world market. This year’s 
crop already is estimated as being 


in excess of 322,000 kilograms. 
Shanghai sent us some _ pepper- 
mint this year, approximately 900 
pounds, valued at $3,610. Argentina 
reports successful extraction of 
camphor from ocium kilimands- 
chericum Guerke. Shanghai sent us 
57,600 pounds of menthol worth 
$396,152. The United Kingdom re- 
ports receipts of 47,489 pounds of 
menthol. China sent us 26,400 
pounds citronella oil, worth $23, 
732. Guatemala estimates it will 
produce 700,000 pounds citronella 
oil this year, of which 90 per cent 
will come to the United States. 


Market for Containers Has 
Increased Enormously 


Government sources report the 
market for containers of all kinds 
has increased enormously. There has 
been special demand for transpar- 
ent plastics. Paperboard containers 
are in greatly increasing demand, 
as are wooden boxes, at reduced 
prices. Also, government people 
point out that the $250,000,000,- 
000 in process of swift spending by 
the Federal Government, added to 
the expected release of $3,000,000,- 
000 veterans’ insurance funds, and a 
billion dollars in Christmas Savings 
Club Funds, should markedly boost 
holiday buying. 


French Syndicate Fixes Jasmin 
Price at 260 francs per Kilogram 


French syndicate members fixed 
the value of the Jasmine crop in 
Grasse at 260 francs per kilogram. 
The price last year was 180 francs. 
Business is reported brisk in the 
Grasse essential oil group. The jas- 
mine crop is estimated at 750,000 
kilograms. Latest reports indicate 
the quality of the crop is poor, and 
that the price of 260 francs per kilo- 
gram is expected to rise. The per- 
fume industrialists are considering 
the importation of Italian Jasmine. 

England imported Natural Essen- 
tial Oils to the amount of 1,554,851 
pounds the first six months of 1949. 


Export Price of Guaiacwood 
Oil Fixed in Paraguay 


The Bank of Paraguay fixed the 
export price of oil of Guaiacwood 
(Lignum Vita) for September at 870 
guaranies per metric ton. 3.09 gua- 
ranies equal $1.00. This is the first 
time a basic export price has been 
established for essence of Lignum 
Vita. It will sell in the United States 
at about $2,780 per ton. 

Production of clove oil has 
dropped two-thirds this year, due 
to a lack of raw materials in Zanzi- 
bar. 
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THE ROUND TABLE — 


X 


Federal Trade Commission to 
Rehear Demonstrator Cases 


The Federal Trade Commission 
has announced that it will rehear 
arguments on the so-called “dem- 
onstator” cases as follows: Richard 
Hudnut, April 3; Elmo Inc., April 
5; Charles of the Ritz, April 10; 
Primrose House, April 12; Coty, 
April 14 and Bourjois April 17. It 
is not obligatory on any of the 
companies to reargue their cases as 
they may elect to be bound by pre- 
vious arguments in the record. 


Amendments to Federal Food, 
Drug and Cosmetic Act likely 


There are eleven pending bills 
to amend the federal Food, Drug 
& Cosmetic Act which will be con- 
sidered by Congress at the coming 
session. 


May Add Chemical Section 
to Food & Drug Act 


For the purpose of protecting 
the public from use of new syn- 
thetic materials in foods until their 
toxicity has been established an ef- 
fort will be made at the next ses- 
sion of Congress to add a new 
chemical section to the _ federal 
Food, Drug & Cosmetic Act. 


Problem of Overcoming Goat 
Odor Solved by Sparhawk 


The old problem that has con- 
fronted goat breeders of eliminat- 
ing or controlling the buck odor 
has been solved. A demonstration 
performed by Dr. Charles W. 
Turner of the Dairy Dept. of the 
University of Missouri with prod- 
ucts supplied by Charles V. Spar- 
hawk of Sparkill, N.Y. showed 
that the goat odor could be “blot- 
ted out” by a method called cultur- 
ing. While it is not possible to stop 
a goat from producing his natural 
bodily odor by chemical means it 
can be converted into something 
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inodorous or even pleasant. It in- 
volves occasional spraying of the 
buck and his premises. The dem- 
onstration was made to the second 
national conference of Goat Milk 
Producers & Marketers, Inc. 


Charles E. Crowley now President 
of Alsop Engineering Corporation 


Charles E. Crowley has been 
elected president of the Alsop En- 
gineering Corp. of Milldale, Conn. 
He succeeds the late Samuel AIl- 





Charles E. Crowley 


sop, Sr., as head of the concern. 
Mr. Crowley has been associated 
with the concern for 27 years. The 
other officers of the company are 
Samuel Alsop, Jr., first vice presi- 
dent; W. W. Freystedt of New 
York City, second vice president; 
James J. O'Shea, third vice presi- 
dent; E. Z. Ross, secretary and 
treasurer, and C. Clark Morgan- 
son, assistant secretary. The Alsop 
Engineering Corp. moved to Mill- 
dale, Connecticut in 1936 and is 
engaged in the manufacture of liq- 
uid processing equipment includ- 
ing Filters, Mixers, Agitators, 
Pumps and Stainless Steel Tanks. 


Sale Price Legal Without 
Fair Trade Law 


Any seller may establish resale 
prices for his products and refuse 
to sell to dealers who do not com- 
ply, William Pack, Federal Trade 


Commission trial examiner has 
ruled in the case of the Middle At- 
lantic Distributors of Washington, 
D.C. The District of Columbia has 
no fair trade law. The company 
made an agreement to fix mini- 
mum resale prices for whiskey. The 
company’s refusal to sell to non- 
compliers was held not to be un- 
lawful because there was no agree- 
ment between the seller and the 
customer. 

In his ruling Mr. Pack said: 
“This case is not one of agreement 
between a seller and his customer, 
but rather is essentially a case in 
which a seller has adopted and an- 
nounced a resale price policy and 
has sought to maintain such policy 
by refusing to sell to those not ad- 
hering to it. A seller has the right 
to choose his own customers. That 
is to say, he may choose those to 
whom he will sell or will not sell 
his goods. He may legally establish 
the prices at which he wishes his 
goods resold by his customers. He 
may announce such prices in ad- 
vance and may announce that he 
will not sell to purchasers not 
maintaining such prices.” 


All Restrictions on Pig 
Tin Removed December 1 


All restrictions on imports dis- 
tribution and inventories of pig 
tin have been removed by the 
Dept. of Commerce. The amended 
order, M-43 requires reporting. 


Retail Stores Profit Very 
Small, Bank Survey Shows 


The average net profit on $19 
billion of sales by the 100 largest 
retail groups in the U.S. was 3.5¢ 
per sales dollar. The group oper- 
ates a total of 29,278 stores of vari- 
ous sizes. The average for 18 food 
chains was 1.3c profit; for 25 vari- 
ety and other chains, 5.lc; for 52 
department and specialty stores, 
4.lc and for 5 mail order houses, 
5.6c profit. One of the major items 
of expense in retailing is taxes. 
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Officers for 1950 for Michigan 
Allied Industries Assn. 


Officers elected for the year 1950 
at the November 29 meeting of the 
Chemical & Allied Industries Assn. 
of Michigan are: President, W. H. 
Spreen; Vice President, S. T. Olds; 
Secretary, R. F. Watt; Treasurer, 
L. R. Farnum; and members of the 
executive committee: F. H. Yost 
and W. E. Luff. 


Low Priced Perfumes to be 


Offered in Vending Machines 


Lower priced perfumes to retail 
at 60 cents including the excise tax 
are to be sold through vending ma- 
chines according to the 44 Trinity 
Place Corp. New York, N.Y. The 
bottles contain 14 oz. of perfume 
and are packed in small cartons 
about the size of a package of ciga- 
rettes. The customer deposits three 
quarters in the machine and gets a 
refund of 15c enclosed with the 
perfume. Five odors are offered. At 
present the plan is in the formative 
stage as no distributor has as yet 
been appointed. Dr. Walt Phillips 
is the perfumer for the concern. 


Lever Bros. Co. Opened New 
York Headquarters Dee. 5 


Charles Luckman, president and 
a group of top executives of the 
Lever Bros. Co. occupied their new 
offices on the second and _ third 
floors of 505 Park Ave., New York, 
N.Y., December 5. More than 150,- 
000 pieces of office equipment were 
moved from the former executive 
headquarters in Cambridge, Mass. 
to New York in two days. Con- 
struction of the company’s new 20 
story building on Park Avenue be- 
tween 53rd and 54th street which 
will house the entire organization 
will begin soon and is expected to 
be ready by the Fall of 1951. 


van Ameringen-Haebler Ine. 


Now at 521 W. 57 St., New York 


van Ameringen-Haebler Inc. is 
now located in its new, larger and 
well appointed executive offices 
and laboratories at 521 W. 57th St., 
New York City where ample facili- 
ties are provided to enable the 
company to handle with greater ef- 
ficiency its growing volume of 
business. 

In the old quarters in Fourth 
Ave., New York where the com- 
pany was located for 20 years it 
occupied two upper floors and 
storage facilities were in the base- 
ment. In the new quarters 35,000 
sq. ft. of space is available on one 
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floor. This new one-level area per- 
mits numerous innovations to expe- 
dite production and to eliminate 
the duplication of facilities previ- 
ously required. 

The new quarters are com- 
pletely air conditioned by one 
overall system with individual con- 
trol for each office, laboratory and 
production section. An elaborate 
exhaust system disposes of odors 
and vapors in areas of odor 
concentration. 

Leading from the _ reception 
room are the general offices and 
along the aisle overlooking 57th St. 


Arnold van Ameringen 


are four well appointed executive 
offices and a conference room. A 
group of salesmen’s offices, a li- 
brary, a formula file room and an 
odor proof testing room lead off 
from the aisle in the rear. 

The compounding department 
is divided into double U-shaped 
compounding units where two 
chemists operate from one com- 
plete working stock of materials 
surrounding them in an orderly 
and unusual shelf arrangement. 

The creative perfumers’ labora- 
tories are in a line along the west 
side of the building overlooking 
the Hudson river; and each is 
equipped with a_ semicircular 
working “bar” where all materials 
are within reach of the perfumer 
sitting before his balance. Odor 
proof rooms are centrally located 
for use by perfumers, control 
chemists and visitors. The basic 
stock room from which the com- 
pounders draw their supplies is 
centrally located so that the men 
do not have to leave the area. The 
flow of materials is from stock to 
intermediate stock, to compound- 
ers, to packaging tables, to ship- 
ping tables and finally to the eleva- 
tors. Transportation facilities are 
adequate and convenient. 

The executive offices are deco- 
rated each in a different theme uti- 
lizing natural wood paneling, grass 
cloth wall covering and glass pan- 


els. Except for the executive offices 
the entire premises are finished in 
an attractive green color scientifi- 
cally developed for eye rest. Other 
facilities include a dining room 
with an adjacent kitchen and rest 
rooms equipped with showers. 

The company’s aromatic chemi- 
cal plant and flavor department re- 
main in Elizabeth, N.]J. 


American Society of Perfumers 
Hears Talk by Dr. Morris Jacobs 


Dr. Morris Jacobs, flavor editor 
of the American Perfumer and 
professor of chemistry at Brooklyn 
Polytechnic Institute was the guest 
speaker at the November 16 meet- 
ing of the American Society of Per- 
fumers. Dr. Jacobs discussed fla- 
vors and at its conclusion answered 
numerous questions. There will be 
no December meeting. The Janu- 
ary meeting will be open to mem- 
bers only as new officers are to be 
elected. 


Florasynth Laboratories Appoints 
New Research Director 


The appointment of Harry 
Cohen, Ph.D. as head of the Chi- 
cago research department of Flora- 
synth Laboratories, Inc. has been 
announced by David E. Lakritz, 
vice president and chief chemist of 
Florasynth Laboratories in New 
York, flavoring and essential oil 
house. Dr. Cohen received his B.A. 
and M.S. degrees from the Univer- 


Dr. Harry Cohen 


sity of Illinois and his Doctorate 
from the University of Wisconsin. 
Following a post-doctorate fellow- 
ship at the California Institute of 
Technology, he was associated 
with large enterprises in the food 
industry, giving him a wide and 
varied experience in this particu- 
lar field. Dr. Cohen’s appointment 
is another step forward in Flora- 
synth’s efforts to meet the demands 
of their rapid expansion in the 
Midwest. 
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New Factory of Norco Products 
Co. for Thio Production 


The new factory of Norco Prod- 
ucts Co. of Philadelphia recently 
— into operation for the manu- 
acture of ammonium thioglycol- 
late is reported to be equipped 
with the latest type of apparatus 
for that purpose. The design of 
the factory, the company states, 
combines the best features of batch 
and continuous methods and is the 
result of over two and a half years 
of study and research starting with 
the construction of a pilot plant. 


New Officers of Drug, Cosmetic 
& Chemical Credit Men’s Assn. 


Newly elected officers of the 
Drug, Cosmetic & Chemical Credit 
Men’s Assn. are: Chairman, John 
H. Alexander; Vice Chairman, R. 
Douglas Sheldon Jr.; Treasurer, 
Gustave Wohlfort; and Secretary, 
Miss Claire J. Gincel. Plans for the 
forthcoming holiday annual ban- 
quet are being arranged by a com- 
mittee composed of Charles Noble 
Joseph Lynch and Louis Candee. 


Syntomatic Appoints 
Representative 


Dr. Victor G. Fourman, presi- 
dent of Syntomatic Corporation, 
New York, N.Y., announces the 
appointment of H. O. Breuer as its 
representative for Mexico and 


H.O. Breuer 


Central America. He will represent 
Syntomatic for the sale of perfume 
oils, essential oils, and aromatic 
chemicals for the cosmetic and 
drug fields in which its materials 
are utilized. He will also bring to 
the food, confectionery and bever- 
age fields the flavoring materials 
that have been an important part 
of the Syntomatic Corporation 
production. Mr. Breuer is a grad- 
uate chemist and has had wide and 
varied experience in these fields. 
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He will make his headquarters at 
Fernando De Croix No. 150, Lo- 
mas De Chapultepec, Mexico, D.F. 


Lester, Hankins & Silver New 
Management Engineering Firm 


John A. Silver, formerly vice 
president of the F. J. Stokes 
Machine Co., Bernard Lester and 
Frank W. Hankins have organized 
the management engineering firm 
of Lester, Hankins & Silver with 
offices at 1605 Race St., Philadel- 
phia and 140 Cedar St., New York. 
The firm will specialize in the 


John A. Silver 


management, distribution and 
sales problems of manufacturers 
and distributors of machinery, 
equipment and technical products. 


European Chemists Lectured 
on Crystallography 


Modern Trends in Crystallogra- 
phy was the theme of the address 
by Prof. P. P. Ewald at the De- 
cember 13 meeting of the Ameri- 
can Society of European Chemists 
and Pharmacists at the Master In- 
stitute, New York, N.Y. 


Packaging for the Buyers’ 
Market Considered by Institute 


Packaging for the buyers’ mar- 
ket was the theme of the recent an- 
nual meeting of the Packaging In- 
stitute in New York. Every phase 
of packaging received some expert 
attention. 

In a study of screw cap problems 
the need of standardization for 
such closures was emphasized. The 
use of machines was strongly rec- 
ommended for applying the caps 
so as to get better uniformity and 
less leakage. 

In packaging hygroscopic pow- 
ders the principal object in pack- 
aging it is to keep the product dry 
and keep it off the machinery and 
the package. To accomplish this 
the packaging room should be air- 


conditioned and the storage tanks 
should be constructed so that prod- 
uct dust won’t come out and 
moisture come in. Labeling di- 
rectly on glass came in for some 
attention. 


Ammoniated Products Discussed 
by Proprietary Assn. 


On account of the public inter- 
est in dental products containing 
ammonium compounds much at- 
tention was given at the mid year 
Scientific meeting of the Proprie- 
tary Assn. in the Biltmore Hotel 
New York, N.Y. to the paper by 
Drs. O. H. Buchanan and E. W. 
Dennis on “The Value of Quater- 
nary Ammonium Antiseptics in 
Mouth Wash Formulations.” <A 
colored movie of the production of 
essential oils accompanied by a lec- 
ture by Dr. Ernest Guenther of 
Fritzsche Brothers Inc. was also a 
feature. 


Essential Oil Scientists Discuss 
Eight Papers at Annual Meeting 


Eight papers were read and dis- 
cussed at the annual Scientific Sec- 
tion meeting of the Essential Oil 
Assn. of the U.S.A. at the Hotel 
McAlpin December 8. The meet- 
ing was well attended and lively 
interest was taken in the discus- 
sion. The papers read were: Aceto- 
phenone, Dr. C. F. Berlinghoff, S. 
B. Penick & Co.; Anisic Aldehyde, 
Dr. Louis Hediger, Trubek Labo- 
ratories; Diphenyl Oxide, Dr. A. 
H. Behr, Dow Chemical Co.; Ethyl 
Ester of Phenyl Acetic Acid, Dr. 
A. Fiore, Givaudan-Delawanna 
Inc.; Methyl Acetophenone, Dr. C. 
F. Berlinghoff; Methyl Ester of 
Phenyl Acetic Acid, Dr. A. Fiore; 
Oil Lavandine, Dr. George V. 
Branigan; and Oil Sage Dalma- 
tian, Dr. E. Langenau, Fritzsche 
Brothers, Inc. 


Stanton Laboratories Equipping 
New Plant After Serious Fire 


Stanton Laboratories Inc. which 
sustained a severe fire at its plant 
in Krams Ave., Philadelphia, Pa. 
October 27 is equipping a new fire- 
proof plant in which the latest 
type of equipment is being in- 
stalled to insure the most modern 
methods of processing thioglycol- 
ates. In the near future the com- 
pany will announce the location of 
the new plant. 

The fire which had an accidental 
origin seriously damaged 15,000 
sq. ft. of the plant and much dam- 
age also was done by water to the 
equipment. 
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Gov. Thomas Dewey of New York state, an 
old friend of Luis de Hoyos, Republican 
leader of Sullivan County and Judge Isi- 
dore Bookstein of the Supreme Court 
snapped while walking with Mayor de 
Hoyos on a recent visit to Monticello, N.Y. 


W. C. Ritchie & Cc 0. Raters 
Folding Carton Field 


Beginning in February 1950, W. 
C. Ritchie & Co., Chicago, Ill. will 
begin the manufacture of folding 
cartons a to an announce- 
ment by J. Crones, president. 
The en Which has long been 
a leader in the set-up box field, will 
bring to its new task 83 years of 
packaging experience to the users 
of folding cartons. All manufac- 
turing activities of the company 
are located in Chicago but distri- 
bution is on a national basis with 
sales representatives in the larger 
cities. The folding carton activities 
will be largely in the quality field 
and will supplement the other 
packaging lines including set-up, 
transparent and round boxes, fibre 
cans, tubes and spools. Harold 
Bentz is superintendent of the new 
division. 


Science of Odor Reduction 


Demonstrated December 13 


What was termed the science of 
odor reduction by which objec- 
tionable odors of industrial prod- 
ucts are overcome was demon- 
strated by the 44 Trinity Place 
Corp. New York, N.Y. 
13 by Dr. Walt Phillips. 


Buyers from Largest Store 
in Baghdad, Iraq now in U.S. 


Rene Guyomard, general man- 
ager and Albert Bassous merchan- 
dise manager of Etablissements 
Orosdi Back, the largest depart- 
ment store in Baghdad, Iraq, are 
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December 


in the United States for the pur- 
pose of placing orders. Any items 
saleable in department stores are 
of interest to them and catalogs etc. 
may be submitted to their resident 
buying office, A. A. Nahman Or- 
ganization of New York, 82 Beaver 
St. New York 5, N.Y. It is re- 
quested that there be no telephone 
calls or personal calls. 


Carr Lowrey Glass Co. Gives 
Awards to 47 Veteran Employees 


All employees of the Carr-Low- 
rey Glass Co., Baltimore, Md. who 
have been with the company con- 
tinuously for 25 years or longer 
were honored at a dinner given by 
the company in the Southern 
Hotel, Baltimore, recently. Ap- 
propriately engraved gold watches 
were presented to 47 employees 
some of whom had been retired 
for several years. Charles Vanskiver, 
the oldest employee started with 
the company April 1, 1889 the day 
the company was founded. Four 
Polk brothers have a total of 150 
years of company service. 

Carl Hilgenberg, vice president 
of the company was_toastmaster 
and the service awards were pre- 
sented by George F. Lang, presi- 
dent of the company. In his presen- 
tation speech Mr. Lang empha- 
sized the company’s appreciation 
of the loyal service of the veterans 
of the company and stressed the 
benefits derived by both employee 
and employer through maintaining 
working conditions that are mu- 
tually satisfactory. 

Those who received gold watches 
and mementos of their service with 
the company were: Charles Van- 
skiver, John S. Nagel, Albert Ernst, 
Herman Ernst, George Zimmer- 
man, Charles H.  Schanfelter, 
George Bagot, Charles Hickman, 
Eugene Shiloh, George A. Minnick, 
John J. McLaughlin, Edward Van- 
skiver, William Miller, William L. 
Pindell, Edward A. Stapf, Philip 
Guy Lloyd, Frederick E. Pope, 
Wilbur L. Polk, Ernest L. Polk and 
Charles D. Polk; Valentine Hamer, 
Gilbert W. Reed, Albert C. Bur- 
gund, Clarence Simms, Paul J. 
Price, Earl D. Collins, Frederick 
C. Dolle, William I. Klebe, John 
A. Tucker, Miss Daisy I. Smith, 
Edward R. Vanskiver, Miss Jean 
W. Bicks, William Collins, Wil- 
liam A. Woolford, Clifton J. Par- 
doe, Roland D. Leopold, Raymond 
Gross, Charles W. Davis, Charles 
B. Byrd, Adam V. Pfaff, William 
J. Heinegger, Raymond J. Kelly, 
Miss Fannie I. Augustus, Roland 
Zimmerman and Jesse C. Shaw. 


Voodoo Perfume Introduced 


by Dana December 5 


Voodoo perfume, a new creation 
of Dana Perfumes Inc. New York, 
N.Y. was introduced at the Ritz 
Carlton Hotel New York, Decem- 
ber 5. La Voodoo, a Parisian man- 
nequin wearing the gown inspired 
by the new “perfume of the night” 
featured the introduction. 


Col. Marston T. Bogert Receives 
Award at Womens’ Exposition 


In recognition of his contribu- 
tion to the art of perfumery, Col. 
Marston ‘Taylor Bogert, scientific 
advisor and consultant to Evans 
Research & Development Corp. re- 
ceived an award at the 26th annual 
Women’s International Exposition 
in New York November 13. The 


Col. Bogert and Ralph Lewis 


presentation was made by Ralph 
P. Lewis, president of Harriet 
Hubbard Ayer Inc. In a brochure 
issued by the exposition an inter- 
esting resume of the work done by 
Col. Bogert in his active career was 
given. 


ADACIOM Christmas Party in 
St. Louis, Mo. December 14 


The Associated Druf & Chemical 
Industries of Missouri Inc. held its 
seventh annual Christmas party in 
the Starlight roof of the Hotel 
Chase, St. Louis, December 14. A 
cocktail party followed by a ban- 
quet after which dancing was en- 
joyed, marked the occasion. 


Robert Gair Co. Canadian Sub- 
sidiary Buys Premier Box Ltd. 


Premier Box Ltd., Montreal, 
Canada has been purchased by 
Gair Co. Canada, Ltd. of Toronto, 
a subsidiary of the Robert Gair 
Co., New York, N.Y. 
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Albert Verley & Company presents its 


. . another original contribution to 


the reviving interest in floral odors 


— TURN THE PAGE 










FOREIGN REPRESENTATIVES 


Maximo A. Kuderli, 
Rodriguez Pefia 233, 
Buenos Aires, Argentina 


Kar! Peter Klagsbrunn, 
Rua Ministro Viveiros de 
Castro 122, Apt. 10, 

Rio de Janeiro, Brasil 


Roberto Rapp, Caixa Postal 
563, Sido Paulo, Brasil 


Carlos Bobbert, 
Casilla 9660, 
Santiago, Chile 


Agencia de Papeles y 
Ferreteria, “pe ag 
Apartado Aéreo 4608, 
Bogota, Colombia 


Agencia de Papeles y 
Ferreteria, Ltda., 

Apartado Aéreo 899, 
Medellin, Colombia 


Fidel Quintero Rubio, 
Fabrica de Perfumes, 
“Rio Rita” 

Calle 35 #44-25 
Apartado Aéreo 525, 
Barranquilla, Colombia 


Herrera Jenkins, Ltda., 
Apartado 687, 
San José, Costa Rica 


Juan Gonzalez, Sitios 355, 


Habana, Cuba 


H. G. Zevallos Menéndez, 
Casilla 602, 
Guayaquil, Ecuador 


Julio Lopez Martinez, 


Apartado 229, 
Guatemala, Guatemala 


José Farres, 


Apartado 7233, 
México, D.F., México 


Messers Linner & Co., Ltd. 
P. O. Box 305, 
Managua, Nicaragua 


La Quimica Suiza, S.A., 
Casilla 1837, Lima, Peru 


Jaime Verdaguer 


Santa Barbara a la Fe §1 
Oficina #1, 
Caracas, Venezucla 


Arthur Feith & Company, 
501 Latrobe Str., 
Melbourne C. 1, Australia 


Sapriel & Douek, 
16 Sheikh Hamza Street, 
Cairo, Egypt 


Indiana Trading Corp., 
Motan Building, 
Mahatma Gandhi Road, 
Karachi 2, India 


Assem Beyhum, 
King Fouad Avenue, 
Beirut, Lebanon 


Modern Pharmacal 
Products Co., 

886 Rizal Avenue, 
Manila, Philippines 


I. Spitzglass & Sons 
(Pty) Ltd., P.O. Box 3976, 
Cape Town, South Africa 


by ALBERT VERLEY & COMPANY 


. + » @ companion odor to our new Mimosa Fleur 





Extra, offering you equally interesting possibilities for 


new, original effects. 


Following the extended vogue of blended exotic compositions, 





it is natural to expect a revival of interest in floral types. 
One neglected floral note is Sweet Pea. We believe that 
there is an important place for an outstanding Sweet Pea 
creation —not only as an interesting note in an extended 
blend of florals or in an exotic composition, but also as a 
perfume in its own right. 
Pois de Senteur Extra has been created as a new Sweet 
Pea odor worthy of this opportunity. Like our new Mimosa 
Fleur Extra, it offers a means of utilizing an appealing note | 
which has had very little exploitation. Investigate its appli- 
cation to your products. 


Write for working samples and prices. 
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Guenther and Speck Join 
Fritzsche Quarter-Century Club 


Two prominent members of 
Fritzsche Brothers, Inc., New York, 
N.Y., were honored on the occasion 
of their completion of 25 years’ 
service with the firm December 1. 

In New York City, Dr. Ernest 
Guenther, vice-president and tech- 
nical director of the company, was 
guest of honor at a dinner at the 
New York Athletic Club. F. H. 
Leonhart, president of Fritzsche 
Brothers, Inc., J. H. Montgomery, 
vice-president and treasurer, other 
Officers and Directors, and regular 
members of the Quarter-of-a-Cen- 
tury Club attended the dinner, 
which was enlivened by several 
speeches. A pleasant spirit pre- 
vailed as Mr. Leonhardt reviewed 
the important role Dr. Guenther 
has filled in essential oil history, 
and recalled his activities at Fritz- 
sche Brothers. In response, Dr. 
Guenther rose to thank Mr. Leon- 
hardt for the generous support he 
has always given both to the in- 
dustry as a whole and to Dr. Guen- 
ther in particular. It was this sup- 
port, Dr. Guenther emphasized, 
which has made possible the publi- 
cation of his exhaustive work, 
“The Essential Oils.’”’ As a token 
of appreciation from his employ- 
ers, Dr. Guenther was presented 
with a substantial bond, and as a 
mark of affection and respect from 
his fellow-workers, with a fine 
Persian rug. 

In Toronto, on the same day, 
Lloyd Speck, Manager of Fritzsche 
Brothers of Canada, Ltd., was 
tendered a luncheon at the Royal 
York Hotel. In attendance were 
members of Mr. Speck’s office staff 
and Mr. John L. Cassullo, Assist- 
ant Treasurer of Fritzsche Broth- 
ers, Inc., of New York, who repre- 
sented the Officers and Directors of 
the parent concern, in conveying 
their warm greeting and apprecia- 
tion to Mr. Speck. In his reply 
speech, Mr. Speck reviewed his 
career in Canada, and reminsced a 
bit about the “old days.” He was 
the recipient of a bond from the 
company, and a beautiful engraved 
watch from his co-workers. 


Proper Identification of Manu- 
facturers’ Deals Urged by NWDA 


Proper identification of manu- 
facturers’ deals points out the 
NWDA Executive News Letter, is 
essential for the economic handling 
of them through the trade. It says 
in part: “We hear reports that 
some manufacturers may issue a 
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deal, for example, twice a year and 
while these deals are different as 
to content, they use the same iden- 
tification number or letter. This 
results in confusion, particularly 
if some of the old deals are still 
left in the wholesaler’s or retailer's 
stock. This whole problem of 
faulty identification of packages 
and shipping cases continues to be 
a serious source of costly errors in 
shipments in the drug trade. Manu- 
facturers should check their prod- 
uct, shelf carton and shipping case 
identification to make sure that it 
is not only uniform, but also clear 
and that, in addition, it coincides 
with designations in catalogs, deal 
sheets and promotional pieces.” 


T. C. Sheffield Now First Vice 
President of Sheffield Tube Corp. 


T. C. Sheffield has been ap- 
pointed first vice-president of The 
Sheffield Tube Corp. by the board 
of directors. Mr. Sheffield is in 
charge of the corporation’s West 
Coast offices in Los Angeles, and 
was formerly manager of its Chi- 
cago office. The Sheffield Tube 
Corp. also has offices in New York, 
with factory and home offices in 
New London, Conn. It is one of 
the nation’s oldest and _ largest 
manufacturers of collapsible tubes 
for toothpaste, proprietary medi- 
cines, cosmetics, toilet prepara- 
tions, lubricants, liquid cements, 
and kindred items. 


Farberge of Canada Erecting 
New Plant in Toronto 


C. G. Carmichael, president of 
Farberge Perfumes (Canada) Ltd. 
announces that construction has 
been started on a modern new 
plant in Toronto. Within 18 
months of the inception of the 
company outlets for its products 
have been opened in every sizeable 
town and city across Canada. The 
plant is expected to be completed 
May 15. 


Northam Warren Corp. Sponsors 
Graphic Manicure Exhibit 


The manicure and deodorant 
products manufactured by _ the 
Northam Warren Corp., Stamford, 
Conn. were shown in a graphic 
exhibit at the Stamford Trust Co. 
for a 30 day period. The exhibit 
showed by means of a world map 
where the products of the company 
are distributed. 


Three Sets of Toni Twins 
Vindicated in Oklahoma 


Three sets of Toni twins ac- 
cused of violating a state cosmetol- 
ogy law in Tulsa, Okla. last Feb- 
ruary. The law has been clarified 
by the state legislature to require 
demonstrator permits only of those 
lecturers who actually apply cos- 
metic preparations to the hair or 
body of another. 








Vice President Thomas C. Sheffield at his desk in his Los Angeles office. 
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Stanley Park Greeting His Brother ; 








Stanley Park Greets Brother 
After 36 Years in London 


Stanley Park manager of the 
London office of the George W. 
Luft Co., Long Island City, N.Y. 
was greeted by his brother shortly 
after his arrival in London to as- 
sume charge of the Tangee busi- 
ness in England and the continent. 
Working in different continents 
the brothers had not seen each 
other for 36 years. Mr. Park re- 
cently completed business trips to 
Madrid, Spain; Lisbon, Portugal; 
and Belfast and Dublin, ireland. 


First U.S. International 
Trade Fair in Chicago in August 


The first United States Interna- 
tienal Trade Fair is to be held in 
Chicago, Ill., August 7-19, 1950. 
The purpose of the fair is to pro- 
vide an economical and _ produc- 
tive medium for the sellers of the 
world’s goods to open the Ameri- 
can market. A ratio of one third 
American and two-thirds foreign 
exhibitors has been set. The fair 
will be housed in four permanent 
exposition halls: Navy Pier, Inter- 
national Amphitheatre, Coliseum 
and Arena. 


Gov. Duff of Pennsylvania to 
Talk to Confectioners 
Gov. James H. Duff of Pennsyl- 


vania will be the guest speaker at 


the banquet of the fourth annual 


production conference of the 


Pennsylvania Manufacturing Con- 
fectioners’ Assn. in Bethlehem, Pa. 
April 27, 1950. 


Dr. Julian Bellot to Lecture 
on Perfumers’ Creative Art 


Julian A. Bellot, perfumer for 
the J. A. Bellot Co. will address 
the students of the Aromatics 
course conducted by Samuel Klein 
at New York University on “The 
Perfumers’ Creative Art” at the 
December 19 meeting of the class. 
Recent speakers included Denis 
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Duveen, president of the F. Reinitz 
Soap Corp. who traced the history 
of perfumery from 1450 to 1650; 
and Herbert Sommer, perfumer for 
Prince Matchabelli Inc. who dis- 
cussed daily problems of the per- 
fumer. 


Merck & Co. Veterans Celebrate 
Tenth Anniversary 


The Quarter Century Club of 
Merck & Co. made up of employes 
who have been with the concern 25 
years or more celebrated its tenth 
anniversary at a special dinner 
meeting in the Winfield Scott Ho- 
tel, Elizabeth, N.J. recently. Only 
the New York and Rahway chapter 
members were present. With the 
chapters in St. Louis, Philadelphia 
and Montreal the total enrollment 
of the club is 257. John H. Maget 
was elected president. 


Mutual Position Plan Assn. to 
Help White Collar Men Land Jobs 


The Mutual Positions Plan 
Assn., a non-profit organization, 
has been organized at 55 William 
St., New York, N.Y. with 140 mem- 
bers. The association is described 
as a cooperative group that applies 
modern research, sales and market- 
ing techniques to the problem of 
helping its white collar members 
prepare themselves to land the 
jobs they want and are best fitted 
for. Chemists and chemical engi- 
neers make up about 10% of the 
membership. C. Dean Brossman is 
executive vice president. Member- 
ship is limited to executive, pro- 
fessional, administrative and tech- 
nical white collar personnel who 
pay moderate annual dues. 


Zonite Products Corp. to 
Move to 100 Park Ave. New York 


Zonite Products Corp. will move 
its executive and export offices to 
the new 36 story air conditioned 
building under construction at 100 
Park Ave., New York, N.Y. as soon 
after completion as possible. 


Only Variety Store Showroom 
to Open January | in Chicago 


What is said to be the country’s 
only variety store showroom where- 
in the myriad of five cent to five 
dollar items that complete today’s 
variety store will be opened Janu- 
ary 2 in the Merchandise Mart, 
Chicago, Ill. The project is spon- 
sored by the National Association 
of Variety Stores 1436A Merchan- 
dise Mart, Chicago 54, IIl. 





Guenther Presents First 
of Boston Lecture Series 


An audience of over 200, repre- 
senting a cross-section of the food, 
beverage and confectionery manu- 
facturers of the Boston area, was in 
attendance on the evening of No- 
vember 3 at the first of three lec- 
tures to be given in this vicinity 
within the next few months by Dr. 
Ernest Guenther, vice president 
and technical director of Fritzsche 
Brothers, Inc., New York. The 
meeting which was sponsored by 
the Northeast Section of the Insti- 
tute of Food Technologists was 
given at the Massachusetts Insi- 
tute of Technology and was under 
the direction of Mr. Ernest C. 
Crocker, Senior Chemist of Arthur 
D. Little, Inc., who served as 
Chairman. 

The subject of Dr. Guenther’s 
first lecture was “The Production 
of Essential Oils in Africa.” It was 
accompanied by a showing of col- 
ored motion pictures. The second 
lecture, which was presented on the 
evening of November 2lst, fea- 
tured “Essential Oil Production in 
the Far East.” This was accom- 
panied by Dr. Guenther’s very in- 
teresting colored motion pictures 
through which medium he took his 
whole audience on a trip around 
the world in the interest of essen- 
tial oil production and _ research. 
This second lecture was sponsored 
by the Boston Section of the Ameri- 
can Association of Candy Techno- 
logists. 

“Essential Oil Production in the 
Western Hemisphere” will be the 
subject of Dr. Guenther’s third and 
final lecture. This will be held 
some time early in the new year 
and will be sponsored by Dr. B. E. 
Procter’s student group of Food 
Technologists of the Massachusetts 
Institute of Technology. The lat- 
ter institution has provided the lec- 
ture hall facilities for all three pres- 
entations. 


NWDA Membership List for 
1950 Being Distributed 


The 1949-50 membership list of 
the National Wholesale Druggists’ 
Assn. with revisions up to Novem- 
ber 1949, is being distributed. 


Foragers to Hold Annual Winter 
Party at N.Y.A.C. January 14 


The annual banquet and winter 
party of the Foragers, the oldest 
association in the cosmetic busi- 
ness, will be held at the New York 
Athletic Club, January 14. 
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Styron-Beggs Co. Distributing 
“Great Seal” Diaries 


The useful “Great Seal” diaries 
distributed annually to friends and 
customers of the Styron-Beggs Co., 
Newark, Ohio are again being dis- 
tributed by the company. The 1950 
edition, like its predecessors since 
1920 when the company started 
sending them to its friends, not 
only provides a convenient vest 

cket diary but also contains use- 
ul information. 


Jergens to Add Tooth Paste 


to Its Line Soon 


The Andrew Jergens Co. Cincin- 
nati, Ohio, will bring out a tooth- 
paste with both fluorine and am- 
monium ion early in the coming 
year. No details have been an- 
nounced as yet. 


Budget of Scientific Work for 
1950 Outlined to Scientists 


Over 200 government, industry 
and university scientific research 
men attended the third national 
Men of Science and Industry din- 
ner in Washington, D.C. December 
2. The theme of the dinner discus- 
sion was “The National Budget of 
Scientific Work for 1950.” The din- 
ner meeting is held annually to 
promote the spirit of national 
unity among leaders of American 
scientific research. The American 
Council of Commercial Laborato- 
ries Inc. acted as host. 


Five Committees Appointed 
by Fragrance Foundation 


J. S. Wiedhopf, president of the 
Fragrance Foundation has ap- 
pointed the following committees 
to direct the various activities of 
the organization: 

Planning Committee, J. S. Wied- 
hopf, Parfums Ciro, chairman; S. 
L. Mayham, Toilet Goods Associa- 
tion; H. L. Brooks, Alexandra de 
Markoff Sales Corporation; Nor- 
man Dahl, Bourjois, Inc.; and Ber- 
nard d’Escayrac, Guerlain, Inc. 

Finance Committee, J. I. Poses, 
D'Orsay Sales Co. chairman; Sam- 
uel Rubin, Faberge, Inc.; F. E. 


Shoninger, Antoine Chiris Co. 
Inc.; and C, A. Mooney, Lentheric, 
Inc. 

Trade Relations Committee, 


Jean Despres, Coty, Inc. chair- 
man; Richard Salomon, Charles of 
the Ritz, Inc.; Joseph Keho, Doro- 
thy Gray, Ltd.; Paul Russell, Lu- 
cien Lelong, Inc.; H. Gregory 
Thomas, Chanel, Inc. and Warren 
Kane, Lanvin Parfums, Inc. 
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Membership Committee, Ben- 
son Storfer, Parfums Corday, Inc. 
chairman; Charles C. Bryan, Fir- 
menich & Co., Inc.; John J. Fen- 
lon. Molyneux Perfume Dist., Co.; 
and Frazer V. Sinclair, Beauty 
Fashion Magazine. 

Promotion Committee: Miss 
Leonore Buehler, Dorothy Gray; 
Miss Jessica Canne, Hudnut Sales 
Co. Inc.; Miss Kathleen Cory, Coty 
Inc.; Miss Elizabeth C. Dempster, 
Elizabeth Arden Sales Corp.; Miss 
Pauline Foster, Faberge, Inc.; Miss 
Sara Fox, Helena Rubinstein; and 
Miss Jill Jesse, Lentheric, Inc. 


Informative Talks Feature 
Annual Fritzsche Sales Meeting 


Following the welcoming ad- 
dress by President F. H. Leonhardt 
of Fritzsche Brothers Inc. the rep- 
resentatives of the company from 
all parts of the country who 
gathered for the annual sales meet- 
ing beginning December 6 listened 
to talks by John H. Montgomery, 
John L. Cassullo and D. A. Neary. 
All were highly constructive, in- 
formative and designed to point 
the way to a program of coopera- 
tion and aggressive sales activity in 
keeping with the business trend 
which now seems to have reached 
a more solid and more normal 
level. The meeting was held from 
December 6 to 10. 


Chicago S.C.C. to Hear Debate 
on Fragrance Surveys 


“Resolved: that the determina- 
tion of the consumer acceptance of 
fragrance in cosmetics can best be 
determined by the use of consumer 
surveys” is the topic for the debate 
to be staged by the Chicago chapter 
of the Society of Cosmetic Chem- 
ists at Henrici’s restaurant in the 
Merchandise Mart, January 10. 
Robert Elrick, director of market 
research for the Pepsodent Co. will 
take the affirmative and Arnold 
van Ameringen of van Ameringen- 
Haebler Inc. the negative. W. E. 
Lieb will review the papers given 
at the national society meeting. 


Allied Association of Michigan 
Has Gala Christmas Party 


The Chemical and Allied In- 
dustries Assn. of Michigan held its 
annual Christmas party at the 
Book Cadillac Hotel, Detroit, De- 
cember 10. As usual it was a gala 
affair. The good attendance was 
due largely to the work of Secre- 
tary J. E. Johnson. 


Excise Tax Collections May 
be Made Quarterly 


Retailers excise tax collections 
may be put on a quarterly instead 
of the present monthly basis. The 
Treasury Dept. is considering it. 








East meets West: From left to right—Eastern representatives Gerard D’Amico and Harry 
Bowra of the Boston office, Dr. Ernest Guenther, vice president and technical director, Stan- 
ley Crouch, Pacific coast manager, Dr. E. H. Hamann, in charge of flavor Research, and John 


T. Bricker, San Francisco representative. In background, center, John H. Montgomery, 1st 


vice president and treasurer. 
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C.C.N.Y. Cosmetic Marketing 
Unit Appoints Specialists 


Six specialists in the drug, cos- 
metic, and toiletries field have ac- 
cepted appointments to the in- 
structional staff of the Retail 
Drugs, Cosmetics, and Toiletries 
Marketing Unit of the College of 
the City of New York, Midtown. 

Joseph Rosenwald, president of 
Affiliated Dr ug Stores, Inc., an ex- 
pert on retail drugs, cosmetics, and 
toiletries marketing, will concen- 
trate on the development of effec- 
tive sales techniques in the retail 
drugstore. 

Ray Schlotterer, executive secre- 
tary of the Federal Wholesale 
Druggists Assn., will concentrate 
on the area of the retailers’ sources 
of supply, with particular empha- 
sis on the role of the wholesaler in 
the distribution of drugs, cosmet- 
ics, and toiletries. 

Laib Shenkin, president of Shen- 
kin Store Equipment Co., will 
cover the utilization of practical 
drugstore modernization and _lay- 
out techniques. 

George M. Chapman and An- 
drew Graham. associated with the 
law firm of Rogers, Hoge, and 
Hills, will both deal with the legal 
aspects of drugs, cosmetics, and toi- 
letries distribution at the retail 
level. 

Isadore Soba, tax and _ business 
consultant to the Queens County 
Pharmaceutical Assn., will deal 
with the many and varied aspects 
of financial control. 


Hugo Pulver Gets Surprise on 
50th Anniversary 


Members of the Chicago office 
and sales organization of H. Kohn- 
stamm & Co., Inc. gathered at the 
Lake Shore Athletic Club for a 
surprise testimonial dinner given 





Hugo Pulver 


in honor of Hugo Pulver, Decem- 
ber 12. Mr. Pulver, executive vice- 
president of the company cele- 
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brated his fiftieth anniversary with 
it on that day. 

Fifty years ago, in 1899, Hugo 
Pulver, after attending St. Johns 
Military Academy at Delafield, 
Wis., started working for $10 a 
week as an errand boy in the ship- 
ping room of the Chicago office. 
During the evening he studied 
chemistry at the Armour Institute 
of Technology, later attending the 
Bryant-Stratton Business College. 
He started selling in Chicago and 
a few years later, shortly after the 
turn of the century, he was as- 
signed some outside sales terri- 
tories. 

In 1923 Mr. Pulver was made 
vice-president of the company, and 
manager of the midwestern divi- 
sion. Today, he is the executive 
vice-president and a director of 
the company, and is actively en- 
gaged in the direction of activities 
of the concern’s midwestern divi- 
sions. 


Henry Herold to Direct Pacific 


Div. of Warner-Hudnut 


Henry R. Herold associated with 
Richard Hudnut in Oklahoma 





Henry R. Herold 


City, Okla. for the last 27 years 
will, beginning February 1 be in 
charge of the Pacific Division of 
William R. Warner & Co. and 
Hudnut Sales Co. He has been 
elected a vice president of both 
companies. His headquarters will 
be in Los Angeles. 


Home Waves Tested by Sound 
Show Merit of Hudnut Lotion 


The scientific measurement of 
the elastic properties of human 
hair by a pulse propagation me- 
ter was demonstrated by Richard 
Hudnut November 16 at the Hotel 
Plaza to cosmetic industry execu- 
tives and editors. The instrument 
employs sound waves to test the 
elasticity of hair. The speed with 
which the sound passes along the 








Measuring Elasticity of Hair 


hair is a definite and sensitive in- 
dication of the hair’s elastic prop- 
erties, which are most important 
in a permanent wave. 

It is not how far hair can be 
stretched before breaking but its 
ability quickly and completely to 
return to its original shape and 
curl after being stretched which 
constitutes the true measure of a 
satisfactory wave. In home waving 
the hair must first be softened, 
then by means of curlers shaped 
into an artificial wave and then re- 
hardened to its original shape by 
the oxidizing action of the neutral- 
izer which locks in the curl. From 
the standpoint of appearance and 
lasting qualities a successful wave 
must leave the hair in a springy 
and resilient condition. The Hud- 
nut waving lotion, it was pointed 
out left the hair springier, stronger 
and less apt to break than other 
types tested. 

Officers of the company were 
present to greet the guests and fol- 
lowing the address by Dr. D. H. 
Powers director of research of 
Richard Hudnut, on “Home 
Waves from Sound Waves” E. H. 
Bobst spoke. 


Diets, Not Pastes 
Seen Saving Teeth 


Despite the claims of modern 
dentifrice manufacturers, there is 
no panacea for tooth decay and 
patients would do well to heed the 
words of the  fifteenth-century 
scientist, Giovanni di Arcoli, who 
warned against sweet and sticky 
foods, 1000 dentists were told De- 
cember 8 at the Section Meeting of 
the American Dental Society in 
New York. 

The most effective method to 
date for controlling dental caries 
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is a restricted carbohydrate diet, 
according to the dean and three 
faculty members of the Dental 
Institute School of Dentistry of the 
University of Pennsylvania. They 
addressed a symposium on caries 
control at the twenty-fifth anni- 
versary meeting of the First and 
Second District Dental Societies of 
the American Dental Association. 

Symposium speakers included 
Dean J. L. T. Appleton, Dr. Paul 
E. Boyle, Professor of Oral Histol- 
ogy and Pathology; Dr. Louis I. 
Grossman, assistant Professor of 
Oral Medicine, and Dr. Ned B. 
Williams, director of the caries 
control laboratory. 


Karl Voss Appointed Chairman 


of T.G.A. Convention Committee 


Karl Voss was appointed chair- 
man of the 1950 convention com- 
mittee of the Toilet Goods Associa- 
tion by the directors at the last 
meeting in November. The annual 
convention will be held in the 
Waldorf Astoria Hotel, New York, 
N.Y. May 16, 17 and 18. Mr. Voss 
will select members of the com- 
mittee. 


Charles A. Mooney Now 
President of Lentheric Inc. 


Charles A. Mooney the new 
president of Lentheric Inc. was 
formerly administrative vice presi- 
dent of the company. He succeeded 





C. A. Mooney 


to the presidency on the retire- 
ment of W. T. Canaday. Lowell P. 
Weicker continues as board chair- 
man. Mr. Mooney is well known 
throughout the industry and brings 
to his task many years of fruitful 
experience. 


Samuel Klein Organizes Company 


to Deal in Raw Materials 


Samuel Klein who has been as- 
sociated with the essential oil, aro- 
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matic chemical and perfumery in- 
dustry for twenty years has estab- 
lished his own company to deal in 
perfumers’ raw materials at 4 Han- 
over Square, New York, N.Y. Mr. 
Klein conducts the course in aro- 
matics at New York University. 


Dow Chemists Present Paper 
on Dehydroacetic Acid Studies 


“DHA. Acute and Chronic Tox- 
icity,” a paper by H. C. Spencer, 
V. K. Rowe, and D. D. McCollister, 
all of the Biochemical Research 
Laboratory, The Dow Chemical 
Co., Midland, Mich., was presented 
at the American Society for Phar- 
macology and Experimental Ther- 
apeutics Inc. at Indianapolis, In- 
diana, on November 16, 17 and 18 
in conjunction with three papers 
on the same subject from the Uni- 
versity of Michigan. 

This paper, the result of contin- 
uing research and development in 
the study of DHA, or dehydroace- 
tic acid, summarized the toxicity 
studies on DHA as a microbiologi- 
cal stabilizer in the food field and 
as a preservative for cosmetics. 


Gala Christmas Party by 
California Cosmetic Assn. 


The annual dinner dance of the 
California Cosmetic Assn. was held 
at the New Club Del Mar, Los An- 
geles on the evening of December 
16. It was in the nature of a Christ- 
mas party and was thoroughly en- 
joyed by all. The arrangements 
were in charge of Alan J. Coghlan, 
chairman; Walter Allen, Ben 
Cottle, Chappell Foote, Kenneth 
Ketzell, William Mackie, Carl 
Mitchell, Gordon Peterman, Thom- 
as Sheffield, Kenneth Simpson, 
James Turner, Miss Lillian D. Nel- 
son, Gene Salee, Miss Lucille Bul- 
lock, Steve Riley, Gene Coleman, 
Jr. and H. R. Schmidlapp. Alan J. 
Coghlan is president; Carl Mitchell 
is first vice president; Charles Vann 
is second vice president; Gene 
Salee is treasurer; and M. W. Tay- 
lor is secretary. Miss Lillian D. 
Nelson is executive secretary. 
Trustees are Miss Lucile Bullock, 
Ben Cottlo, Davis Factor, Arnold 
L. Lewis, Jack Leeds, S. F. Mike- 
selle and H. P. Willats. 


National Packaging Exposition at 
Navy Pier, Chicago, April 24-27 


The 19th National Packaging 
Exposition will be held at the 
Navy Pier, Chicago, Ill. April 24- 
27. An attendance of 14,000 is ex- 
pected. 





Unlicensed Ammoniated Products 
Hit by DyBasik’s President 


In a letter to Advertising Age 
Jules A. Diamant, president of Dy 
Basik Dentifrices points out that the 
general market is overflowing with 
supposed ammoniated dentifrices 
and relatively few are licensed by 
the University of Illinois and of 
these latter a number are endorsed 
by the American Dental Associa- 
tion. The use of ammoniated denti- 
frices, he holds, necessitates legiti- 
mate information to the general 
public. If users purchase a licensed 
product they receive the honest re- 
search the public rightfully de- 
serves. If consumers use an am- 
moniated product they should be 
sure to use a licensed one because, 
he says, the unbalanced formulas of 
the unlicensd products are such that 
they may cause injurious physical 
difficulties. 

He also states that his company 
is making an ammoniated mouth 
wash in 8 and 16 oz. sizes which 
from a review by the University of 
Illinois it is told is the only stabil- 
ized formula on the market. Stabil- 
ized, he points out, means that the 
ammoniate content is the same at 
all times, regardless of length of 
time. 


Countess Jean De Polignac 
Meets Leaders of Industry 


Countess Jean de Polignac, head 
of the house of Lanvin, Paris, 
France; Prince Louis de Polignac 
and Marquis Robert de Maus- 
sabre met leaders of the American 
cosmetic industry at a reception in 
the Ritz Carlton hotel, New York, 
N.Y. December 12 as guests of 
Edouard L. Cournand, president of 
Lanvin Parfums, New York. Prince 
Louis de Polignac spent several 
weeks in Miami, Florida before 
coming to New York. This was his 
second visit to this country the 
first having been made in 1934. 
The three distinguished visitors 
will return to France on the Ile 
de France December 27. 


William A. Hoffman Inc. New 
Distributor for European Brands 


T. Noirot & Cie, Nancy, France; 
Fsco de Pasquale Fu Santi, Mes- 
sina, Italy; J. Hinterseber-J. 
Wurth, Imst, and Fernpass of Vi- 
enna, Austria have appointed Wil- 
liam A. Hoffman Inc. 366 Broad- 
way, New York, N.Y. as_ their 
exclusive U.S. distributors. Mr. 
Hoffman has been associated with 
the aromatic and pharmaceutical 
field for about 30 years. 
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Send the Right 
Message to the 
Right People 

Paid subscriptions and re- 
newals, as defined by A.B.C, 
standards, indicate a reader 
audience that has responded 
to a publication’s editorial 
appeal. With the interests 
of readers thus identified, it 
becomes possible to reach 
specialized groups effective- 
ly with specialized adver- 
tising appeals. 


Rule of Facts 


HERE is no substitute for FACTS. That goes 

for measuring advertising values or making 

laboratory tests of materials for your factory. 
When you buy advertising space in a publication you 
have a cash investment in every copy of the issue that 
carries your sales message. Obviously some of the 
people who receive the paper are better prospects for 
your goods and services than others. Thus the distribu- 
tion of your advertising, via the publication, becomes 
a No. | factor in the success or failure of your invest- 
ment. To appraise a publication’s advertising value to 
your business therefore it is necessary to have all the 
facts about its circulation. 

Factual information regarding the identity, quality 
and size of business paper audiences is available to 
advertisers in the reports issued by the Audit Bureau of 
Circulations. The Bureau, a cooperative association of 
3300 advertisers, advertising agencies and publishers, 
has established standards for measuring circulations— 
maintains a staff of experienced circulation auditors to 
audit the circulations of publisher members—issues 
the information thus obtained in A.B.C. reports for 
space buyers to use in evaluating, comparing and 
selecting media. 

The audited information in A.B.C. business paper 
reports includes the answers to these questions: How 
much paid circulation? How much unpaid? What do 
subscribers pay? What is their occupation or kind of 
business? Were premiums used as circulation induce- 
ments? How many subscribers renewed? How many 
are in arrears? Where are the subscribers located? 

By using the audited information in A.B.C. reports 
in connection with market facts you can accurately 
judge media for its advertising value to your business. 
This business paper is a member of the Audit Bureau of 
Circulations. Ask for a copy of our A.B.C, report 
and then study it. 
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Study Shows Safety of 
Cold Waving Preparation 


Judicious use of ammonium thi- 
oglycolate as a hair-waving prepa- 
ration should prove a relatively in- 
nocuous procedure, according to a 
study made by Dr. A. J. Lehman, 
Washington, D.C., chief of the Di- 
vision of Pharmacology, U.S. Food 
and Drug Administration. 

The study appears as a report to 
the American Medical Associa- 
tion’s Commitee on Cosmetics in 
the November 19 Journal of the 
American Medical Association. 

Thioglycolic acid in the form of 
various salts is the active ingredi- 
ent of 75 per cent or more of the 
cold-waving lotions now in current 
use, Dr. Lehman points out. 

“The number of cold waves 
given each year employing salts of 
thioglycolic acid can no doubt be 
estimated in the millions. 

“The number of complaints in 
comparison with the total number 
of applications is small. From rig- 
orous laboratory evaluation of the 
hazards involved, it may be stated 
that the judicious use of ammo- 
nium thioglycolate as a hair-wav- 
ing preparation should prove a rel- 
atively innocuous procedure. 

“The majority of complaints 
from patrons and operators prob- 
ably are due to the misuse of the 
product because of failure to heed 
directions or precautions. Allergic 
responses to the thioglycolates ap- 
pear to have occurred only rarely. 

‘Allowance must also be made 
for allergic responses to the other 
ingredients, such as wetting agents 
and perfumes. 

“It is believed that protection 
for the hands is essential in the 
case of operators or persons who 
have occasion to be exposed daily 
to varying amounts of the waving 
solution. 

“Experimental evidence on alka- 
line solutions of ammonium hydro- 
gen sulfide indicates that such 
preparations are so extremely haz- 
ardous as to preclude their use in 
hair waving agents.” 


Ph. Chaleyer Initiated as Chev- 
alier of Famous Order 


Ph. Chaleyer, president of the 
company which bears his name has 
been initiated as Chevalier of the 
Confrerie des Chevaliers du Taste- 
vin. The association was founded 
in France in 1703 by M. de Pos- 
quieres, a nobleman of Aramon, 
France who provided the by-laws 
and delightful ceremonial rules for 
procedure at the meetings. The 
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rules are faithfully observed to- 
day. The company was incorpo- 
rated in France under the laws of 
July 1, 1901 at which time the 
Confrerie des Chevaliers du Taste- 
vin affirmed its creed which is to 
make known to all people the ro- 
mantic name of Burgundy through 
word and song and in all other 
agreeable ways; to arouse apprecia- 
tion for the wines and dishes of 
Burgundy; to preserve the cus- 
toms, traditions and folklore of 





Chevalier Ph. Chaleyer 


Burgundy; and above all to en- 
courage between all men a sense 
of grace and humanity. 

The chapter of the Chevaliers 
du Tastevin in the United States 
is limited in numbers and includes 
a number of bon vivants interested 
in good food, good wine and good 
company. The membership _in- 
cludes people prominent in art, 
literature, science, politics, gas- 
tronomy etc. 

The dinner at which the initia- 
tion of Mr. Chaleyer took place 
was presided over by Hon. Roger 
Garreau, French Ambassador to 
the United Nations and Jules Bohy 
grand master, and took place on 
the roof of the St. Regis Hotel. 

Among the guests were Nicolas 
G. Lely, Minister of Greece to the 
Netherlands; Fred H. Hotchkiss of 
the French-American Chamber of 
Commerce of Paris who was chair- 
man of the dinner; Richard de 
Rochemont of the French line and 
the French Chamber of Commerce; 
Henri J. Lesieur president of Air 
France; Lucius Beebe the noted 
explorer who sat at the left of Mr. 
Chaleyer and other prominent 
men. 


Calcium Thioglycolate in Depila- 
tories is Safe, Says F.T.C. 


Depilatories containing calcium 
thioglycolate may be advertised as 
safe and they will not irritate the 
skin, the Federal Trade Commis- 
sion has just ruled. 


Toni Appropriates $500,000 for 
Hair and Skin Research 


Probably the largest sum ever 
appropriated for cosmetic research, 
$500,000 has been set aside by the 
Toni Co., Chicago for research on 
hair and skin. The research will be 
in charge of Raymond E. Reed, 
vice president. The research work 
of this prominent home permanent 
manufacturer is to be carried out 
principally in the company’s own 
laboratories in Chicago and St. 
Paul, Minn. Its research clinic in 
Chicago where 115 models each 
week undergo use tests with vari- 
ous cosmetic formulations will be 
continued. In 1949 the company 
spent $300,000 on its research 
work. 


Among Our Friends 


GEORGE STEVENS has _ re- 
signed from the Smith-Victory 
Corp., Buffalo, N.Y. 


FRED RUNNELS, _ Dermetics 
Inc., New York, N.Y. who recently 
returned from Sweden concluded 
arrangements while there with 
Curt Persson the company’s Swed- 
ish agent to expand the produc- 
tion of the company’s products in 
Sweden. All raw materials will be 
procured from the continent. Dis- 
tribution will be made on the rest 
of the continent. 


PHILIP CORTNEY, economist 
and writer and president of Coty 
Inc. asks a pertinent question: 
“Why do American mothers who 
teach their children that candy and 
flowers are correct first-girl-from- 
first-beau gifts so often fail to in- 
clude perfume? Perfume is always 
the first thing a young French man 
buys for the young woman he ad- 
mires. 


WILLIAM T. CARLSON, vice 
president of Lentheric Inc. who 
has acted as general manager of 
the Paris, France, company, is now 
general sales manager of the New 
York company succeeding W. D. 
Canaday who recently resigned. 


MORTON DOWNEY, a direc- 
tor of Cigogne Inc., perfume manu- 
facturers of Chicago who is also 
associated with several enterprises 
of Joseph P. Kennedy former U.S. 
Ambassador to Great Britain, has 
been elected a director of the Gen- 
eral Aniline & Film Corp., New 
York, N.Y. 
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DR. OTTO SOBELL, of Sor- 
bonne Laboratories Inc. who was 
formerly chief chemist for the ]. 
R. Watkins Co. and Helena Ru- 
binstein Inc., is reported to have 
perfected a new make-up for actors 
meeting television or screen re- 
quirements. 


FRANCOIS NAZARE, formerly 
with Lucien Lelong Inc. and Par- 
fums Weil Paris, Inc. has been ap- 
pointed vice president of Parfums 
Charbert New York, N.Y. and will 
be in charge of sales and promo- 
tion. Mr. Nazare has been associ- 
ated with the perfume industry for 
over 25 years. 


FRANK BERGMANN has re- 
signed as vice president and director 
of the Oxzyn Co., New York as of 
January |. His plans for the future 
have not been announced. 


LAWRENCE GELB president 
of Clairol Inc., New York, N.Y. 
discussed executive leadership in 
merchandising in a lecture before 
the Long Island University Retail 
Distribution class, December 9. 
Mr. Gelb is an alumnus of New 
York University. 


DR. ALLAN LEE PARKER has 
recently been appointed by Shul- 
ton, Inc., to be in charge of chemi- 
cal engineering and chemical mar- 
ket research at the firm’s new plant 
in Clifton, New Jersey. The an- 
nouncement was made by George 





Dr. Lee Allen Parker 


L. Schultz, vice president of Shul- 
ton, Inc. Dr. Parker was formerly 
plant manager for Dodge & Olcott, 
Inc., a subsidiary of U.S. Industrial 
Chemicals, Inc. 


H. S. COLE has been appointed 
manager of the Drug Products Di- 
vision of the Procter & Gamble Co. 


Cincinnati, Ohio. The division 
handles the company’s shampoo 
products, Drene, Prell and Shasta; 
Teel dentifrice; and Lilt Home 
Permanent Wave and Wondra 
facial cream. The two latter are 
now being market tested. Mr. Cole 
has been associated with the com- 
pany since 1931. 


LOLA CHRISTIE, sales promo- 
tion and public relations manager 
for Primrose House, Inc., an- 
nounces the removal of her office 
from 379 Park Ave., New York, 
N.Y., to 71-05 37th Ave., Jackson 
Heights, N.Y. Magazines and bulk 
material should be addressed to 
P.O. Box 253, Jackson Heights Sta- 
tion. The new telephone number is 


11] 8-0928. 


STEPHEN C. MAY has been 
elected vice president and general 
sales manager of the Blackmer 
Pump Co. 


HAROLD E. MIX, credit man- 
ager for S. B. Penick & Co., New 
York, N.Y. has been elected chair- 
man of the Drug & Chemical Ex- 
port Club of the Foreign Credit 
Interchange Bureau. 
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FOR SOMETHING 


BETTER! 


The AMERCHOLS are surface-active agents which are Naturally good for the skin. Of 


CHOLESTEROL IN ITS MOST ACTIVE AND EFFICIENT FORM 


ft AMERCHOLS 
are Cffglwally verter 


NON-IONIC EMULSIFIERS, EMOLLIENTS AND PENETRANTS 


Natural Origin, they represent odorless, color-free forms of cholesterol and related rare 
sterols which we isolate in purified form from animal tissues. They are stable in the 
presence of acids, alkalies and most drugs. 


WE KNOW OF NO CASE OF ALLERGY DUE TO AN AMERCHOL 


For complete information write on your company letterhead for your copy of our technical 
booklet. Contains valuable data on the use of the Amerchols in O/W and W/O 
emulsions. Formulas for all types of creams, lotions, hair preparations, etc. 


Our Research Laboratories are available to you for advice and information at all times. 


Have you tried AMERCHOL L-101 Liquid Cholesterol Penetrant for your hair preparations? 


AMERICAN CHOLESTEROL PRODUCTS 


+t @84O8-8 284 78 8 * 
WER Ee) i) NEW JERSEY 
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CONDENSED CHEMICAL DICTIONARY. Compiled and edited by the 
Editorial Staff of the Chemical Engineering Catalog, under the 
editorial direction of Francis M. Turner. Lists 18,000 chemicals 
and their synonyms, formulas, colors, properties, constants, spe- 
cific gravities, melting and boiling points, solubility in water, 
ether and other solvents, preparation and ingredients, with proc- 
ess—indispensable for all who have occasion to work with chemi- 
cal products or raw materials. 756 pp. $12.00 postpaid. 


THE ESSENTIAL OILS, VOL. 1. By Ernest Guenther. Covers (1) The 
Origin and Development of the Essential Oil Industry; (2) The 
Chemistry and Function of Essential Oils in Plant Life; (3) The 
Products of Essential Oils: Methods of Distillation, Enfleurage, 
Maceration and Extraction with Volatile Solvents: (a) Distilla- 
tion of Essential Oils, (b) Natural Flower Oils, (c) Concen- 
trated, Terpenless and Sesquiterpenless Oils; (4) The Examina- 
tion and Analysis of Essential Oils, Synthetics and Isolates. In- 
dispensable for up-to-date information on the chemistry, produc- 
tion, and analysis of essential oils. 448 pp. $6.00 postpaid. 


THE ESSENTIAL OILS, VOL. I!. By Ernest Guenther. Just off the press. 
This second volume gives data on several hundred of the more 
important constituents of essential oils. Describes the structural 
formulas, occurrence, methods of isolation and identification, the 
physico-chemical properties of these compounds. Essential oil 
constituents grouped according to the class of compound to 
which they belong: Hydrocarbons, Alcohols, Esters, Kezones, 
Lactones, etc. Maison G. De Navarre says: “In no other work is 
the treatment of essential oil constituents so complete and up-to- 
date.” 852 pages, illustrated and indexed. $10.00 postpaid. 


SYNTHETIC FOOD ADJUNCTS. By Morris B. Jacobs, Senior Chemist, 
Chief of the Chemical Bureau of Foods & Drugs, Dept. of Health, 
City of New York. Comprehensive handbook of information 
needed to make and use the colors, flavors and other synthetic 
adjuncts employed in the food industries. Full directions for their 
mixing, blending and formulation from the many hundreds of 
individual chemical compounds that enter into food production— 
including flavoring substances, coloring matters, vitamins, vita- 
gens, preservatives, antioxidants, stabilizers, emulsifiers, etc. 335 
pages. $5.50 postpaid. 


THE CHEMISTRY AND MANUFACTURE OF COSMETICS. By Maison G. 
Navarre. A new kind of cosmetic book—that points the surest way 
to success in making any product and undertaking any problems. 
Everyone of its hundreds of formulas—for cosmetics of all types 
and all purposes—has been produced, tested, and proved to work 
in the author’s own laboratory. 745 pages. $9.00 postpaid. 


THE LAW OF FOODS, DRUGS & COSMETICS. By Harry A. Toulmin, 
Jr. Working manual of Official Government Regulations, FDA 
Trade ns Rulings, Official Forms and Charts. 
Thorough analysis of the decisions relating to: False and Mis- 
leading Advertising, Unfair Competition and Misbranding, In- 
formative Labeling. One large volume, 1460 pp. (Will be kept 
up-to-date with pocket supplements for modest additional 
charge). $17.50 postpaid. 


PERFUMES, COSMETICS and SOAPS. By William A. Poucher. 


VOL. I—DICTIONARY. Every substance used in the manufac- 
ture of perfumes and cosmetics fully described. Vol. I puts at 


9 EAST 838th ST., 
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your command wide new resources for developing new products, 
and for effecting economies and improvements by choosing 
the best of all available materials. 440 pp. $8.00 postpaid. 


VOL. II-PRODUCTION, MANUFACTURE AND APPLICA- 
TION OF PERFUMES OF ALL TYPES. New edition covers 
in full the methods of production of perfumes, their chemistry, 
odor analysis, selection for various purposes, and compounding 
from various materials. Complete monographs explain all the 
floral perfumes, giving the botanical varieties, the oles classifica- 
tion, the chemical composition, practical suggestions for com- 
pounding, and the best ingredients. Additional chapters give 
many new formulas for fancy perfumes and toilet waters. 426 
pp: $8.00 postpaid. 


VOL. III-TREATISE ON COSMETICS. The best of present- 
day cosmetics explaining in detail how to prepare them from 
commonly available materials by easily applied methods. Shows 
how to vary perfumes and colors to obtain any desired result; 
warns — specific causes of defective products. Each chapter 
covers the many varieties of a a of cosmetics, and is loaded 
with representative formulae. The most comprehensive book 
now available on cosmetics—indispensable to everyone in the 
field. 288 pp. $7.00 postpaid. 


MODERN COSMETICOLOGY. By Ralph G. Harry. Partial contents: 
Emulsions, Cleaning Creams, Milks and Lotions. Acid Creams, 
Face Packs and Masks, Mud Creams, Vanishing Creams, Powder 
Creams. Lubricating Creams. Astringents and Skin Tonics. Lip- 
stick. Make-up. Face Powders. Sunburn and Suntan Prepara- 
tions. Deodorants. Depilatories. Antitoxidants. Bath Preparations. 
Bath Oils and Emulsions. Foam Baths. Hand Creams and Lo- 
tions. Dental Preparations. Mouthwashes, Shaving Preparations. 
Hair Tonics and Lotions. Hair Creams and Fixatives. Permanent 
Waving Solutions. Hair Setting Lotions and Hair Lacquers. Hair 
Shampoos and Soapless Detergents. Manicure Preparations. Eye 
Lotions. Baby Preparations. Foot Preparations. Insect-Bite 
Preparations. Humectants. Acne Preparations. Coloring of Cos- 
metic and Toilet Preparations. 514 pp. $12.00 postpaid. 


MODERN COSMETICS. By E. G. Thomssen. Contents: Cosmetic 
Classification, Face Powder, Creams, Lotions, Deodorants, Bath 
Preparations, Make-up Preparations, Rouges, Eye Preparations, 
Lipsticks, Suntan Preparations, Hair Preparations, Hair Waving 
Preparations, Shaving Media, Dentifrices, Miscellaneous Cos- 
metics, Perfumes, Machinery and Equipment for Cosmetics, 
Packaging Equipment and Factory Layout. 644 pp. $8.00 post- 
paid. 


NATURAL PERFUME MATERIALS. By Y. R. Naves and G. Mazuyer. 
Describes the raw materials used in the extraction, choice, puri- 
fication and recovery of volatile solvents; the preparation of 
tinctures and infusions; the treatment of concretes; resins and 
balsams; the extraction of the aromas of fruits and distilled 
flower waters; the manufacture of pomade and perfumed oils by 
the use of vegetable and animal fats and mineral oils, properly 
chosen and prepared; the processes of digestion and enfleurage 
on solid and liquid absorbents; and the extraction of decolorized 
absolutes and pomades from the diffused products. Contains 
much information on the chemical composition and analytical 
examination of extraction products; descriptions of plant and 
raw materials subjected to extraction. 355 pp. $6.75 postpaid. 





When ordering send check or money order to 
MOORE PUBLISHING CO., Book Dept. 
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JOSEPH M. JAFFIN, formerly 
vice president of Universal Labora- 
tories Inc. has been retained in a 
consulting capacity by Parfums 
Charbert Inc. New York, N.Y. 


DANIEL H. TERRY has been 
made manager of technical service 
for Antara Products, General Ani- 
line & Film Corp. He was gradu- 
ated Phi Beta Kappa from Ran- 
dolph-Macon College and took his 
Ph.D. degree from the University 
of Virginia in 1940. 


Obituary 


Jere Henshaw 


Jere Henshaw, former president 
of Elmo Inc., Philadelphia, Pa. 
died in LeRoy Hospital, New 
York, N.Y. November 28 follow- 
ing several weeks illness. 


Mrs. Max Factor 


Mrs. Jennie Factor, widow of 
Max Factor, founder of Max Fac- 
tor & Co., Hollywood, Calif. died 
December 5 at the home of a 
daughter Mrs. Freda Shore in Bev- 
erly Hills, Calif. She was 63 years 
of age. She is survived by four sons 
and two daughters. 





Use of Glycerin in 
Simple Lotion 


(Continued from page 468) 


cerin is useful when the scalp is 
greasy. Both of these materials, it 
was noted, add luster to the hair. 

Non-greasy liquid brilliantines 
are usually dependent on glycerin 
for their ability to keep hair in 
following:'® 


Glycerin 40.0 per cent 
Alcohol 40.0 per cent 
Water 10.0 per cent 


Glycerin’s characteristics also 
make it a valued component of 
medicated hair “tonics” and lotions 
scalp conditions. Jannaway,”° sug- 
gests that glycerin’s solvent, emol- 
lient and hygroscopic properties 
can exert unique and useful effects 
in certain types of scalp lotions. 
He recommends a strength of 5 to 
10 per cent, since anything in ex- 
cess of this proportion may cause 
undesirable stickiness. 

Suntan lotions alsa include glyc- 
erin. A simple preparation of this 
kind contains:* 


Menthy] salicylate 11.50 per cent 


Alcohol 10.00 per cent 
Glycerin 5.00 per cent 


Water 
Perfume 


73.25 per cent 
0.25 per cent 


Dissolve the menthyl salicylate 
(sun-screen) in the alcohol, add the 
perfume then the glycerin and fi- 
nally the water. Filter clear. 
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GERARD J. DANCO, INC. 


5 East 19th St. 


Telephone: Oregon 3-6790 


New York, 3, N. Y. 


Cable Address: Codan, N. Y. 


ORIGINATORS OF NEW PERFUME TONES 


Laboratories in New York and Grasse, France 


e FINE ESSENTIAL 


Exclusive Agents in 
the United States, Canada 


and Mexico for: 


AND FLORAL OILS 


e AROMATIC CHEMICALS 
e MUSK - CIVET - AMBERGRIS 


CAMILLI, ALBERT & LALOUE, S. A. 


GRASSE, FRANCE 


VICTOR HASSLAUER S. A. 
PARIS, FRANCE 


*“Danco Quality Guaranteed by Reputation” 


SALES OFFICES: NEW YORK, MONTREAL, PARIS 


& Essential Oil Review 


CODAW 


December, 1949 505 





s cater to the 

ur customers. The finest 

eveloped on basic proven 

formulas, adapte o meet your specifications; 
blended t he practiced hand of thoroughly 
experienced cosme chemists. Their perfection 
is achieved through constant researcn 


and analysis of the customer's requirements 


Our laboratory has available hundreds of 
tested formulas which can be modified to fulfill 
your needs in private label cosmeti 
manufacture. We can create completely new 


products to conform with your needs 


| MAE A 
BL i 
MAGUFAC TURING COMPANY 


9210 BUCKEYE ROAD e CLEVELAND 4, OHIO 


MANUFACTURERS OF PRIVATE LABEL COSMETICS SINCE 1900 


MACK PLASTIC 
MOLDED CLOSURES 
AND PACKAGING 
SPECIALITIES 


STANDARD SIZES DELIVERED FROM 
STOCK — FAST SERVICE ON CUSTOM 
PACKAGING AND SEALS 


Count on MACK for quick delivery 
of molded closures — in all sizes and 
in any quantity. Choose from an in- 
teresting variety of modern stock 
designs, And for special packaging 
ideas, consult MACK technicians. 
Their sales-proved experience cover-. 
ing products of every kind is avail- 
able to you without obligation. Sam- 
ples of closures and prices sent on 
request. Just call or write Mack 
Molding Company, Inc., 160 Main 
Street, Wayne, New Jersey. 


THREE FULLY EQUIPPED 
PLANTS TO SERVE YOU 
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Upward Trend in Essential Oil Prices 


ENERAL market conditions in 

various raw materials are con- 
siderably better than they were this 
time last year. Prices on a number of 
oils and closely related items are on 
the upgrade and buying orders from 
many consuming lines indicate that 
users are running along on smaller 
inventories, a condition consider- 
ably different from the one a year 
ago when the inventory position of 
most buyers was on the long side 
and there was a general feeling of 
caution as price trends were gener- 
ally downward. 


Manufacturers Buy More 


Reports from some houses indi- 
cated that purchases by cosmetic 
manufacturers over the past month 
were more comparable to the pre- 
war period and the inquiries, and 
orders from other consuming lines 
including the perfume, confection- 
ery, pharmaceutical and proprietary 
trades were highly encouraging. 


Tight Supply of Glycerine 


Glycerin prices are expected to be 
maintained at current levels over 
the balance of the year. In fact some 
observers fear there may be a rather 
tight supply situation in this basic 
material over the first quarter of 
next year. Domestic production is 
reported declining because of a sea- 
sonal slackening in soap produc- 
tion, and despite the fact that a to- 
tal of 3,000 tons of foreign material 
has arrived here, the overall supply 
position of the market is regarded as 
exceptionally firm. Factory and 
warehouse stocks of glycerin includ- 
ing synthetic material amounted to 
38,538,000 pounds at the end of 
September as compared with 43.- 
000,000 pounds on hand September 
30, 1948. 

All future offerings of imported 
glycerin it is believed will come 
from current production. As an ex- 
ample a late offering of Russian ma- 
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terial for shipment over the first 
quarter of next year amounted to 
500 tons. This is in contrast to pre- 
vious offerings of 1,000 ton lots. 


Essential Oil Supply a Problem 


In essential oils, the market ap- 
pears to have entered a period where 
the question of supply will prove to 
be the governing factor over the 
early months of next year. Prices of 
many articles reached such low lev- 
els in the first half of this year that 
production and distillation was 
neglected. Such a development 
started to be reflected in the market 
over the third quarter. 

On many days over the past 
month, local houses were virtually 
without offerings of imported oils 
and a portion of the activity in the 
market which was seasonal was ac- 
companied by a further upward 
trend in prices. 


Demand for Anise Oil 


Cheap lots of anise oil were virtu- 
ally all taken out of the market and 
the situation in Dalmation sage oil 
was characterized by a strong tone 
since supplies were almost unob- 
tainable. Cassia oil, after register- 
ing moderate advances in price, con- 
tinues to lean toward the firm side 
in view of the uncertainty regarding 
replacements. 


Essential Oil Prices Strong 


Although there is likely to be 
some slackening in activity toward 
the close of the year, a generally 
tight supply picture in essential oils 
is likely to keep prices on a generally 
firm level over the inventory period. 
In the case of eucalyptus oil, the 
situation is likely to remain in a 
strong position for many months. 
The demand for the Australian vari- 
ety has been running well ahead of 
the supply and the small quantities 
available from other sources have in 


some instances, proved rather dis- 
appointing as to behavior in fin- 
ished products. 


Lemongrass and Citronella Firm 


Both lemongrass and citronella 
from India remained strong at the 
higher price levels established dur- 
ing the preceding period under re- 
view. Stocks of lemongrass were fre- 
quently reported as scarce. Both 
Java type citronella and the oil from 
India were in a very firm position 
because fo damage to the new crop 
in Guatemala. 


Peppermint Oil More Active 


An early reversal in the down- 
ward trend in peppermint oil was 
momentarily expected at the close 
of last month. There were reports of 
considerable dealer activity in the 
country and the disappointing qual- 
ity of the oil, particularly in the 
Middle West, is expected to bring 
about more pressing demands for 
higher quality oil from Oregon and 
Washington. Oil from the middle 
West is reported to be running ex- 
ceptionally low in menthol content. 


Coconut Oil Trend Hardening 


A hardening trend in coconut oil 
reflected the stronger position in 
copra. Only very limited quantities 
of copra were offered for shipment 
from the Philippines because of ex- 
tensive damage by the recent ty- 
pooh in that area. 

The resumption of operations in 
the steel industry, and the order to 
coal miners to return to work served 
to create an easier feeling among 
producers of a number of basic coal 
chemicals such as naphthalene, ben- 
zol, toluol and xylol. For a while 
aromatic chemical manufacturers 
seemed highly concerned especially 
in the face of an exceedingly tight 
supply position in benzol. 
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SPECIALTY & TUBE CoO. 


New Brighton, Pa 
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NOW it’s easier—faster 
to load and operate. 
FOR LOW-COST MIXING 

















Our new catalogue com- 
pletely describes our Mix- 


ing and Storage Tanks, 
You can save time and labor in your mix- Filters and Agitators. 


ing and blending operations with an Alsop Write for your free copy. 

Stainless Steel Mixing Tank. The specially The Alsop Engineering 
a z Corporation, 412 Rose 

designed sloping bottom and side outlet Street, Milldale, Conn. 


insures complete and fast draining. The 
shorter legs makes the whole Tank low for 
easier loading and operating yet allows un- 
restricted clearance between tank bottom 
and floor. You can be sure of dependable, 
efficient mixing with minimum cleaning time 
and operating costs. Available in a com- 
plete range of sizes and capacities. 












fonks 


ALSOP ENGINEERING CORP. 


Filters, Filter Discs, Mixers 
Agitators Pumps and Tanks 

















Absolute Srendh Pade Bases 


Built up from Natural Flower Oils producing by simple di- 
lution with Cologne Spirits a quality of Perfume Equal to 
and in many cases superior to the best on the market today. 
Many Popular Types. 


Powder and Cream Oils 


Concentrated Oils and Lasting Odors. Cream oils will not 
discolor. Large Variety of odors at popular prices. 


Series 300 Oils 


Concentrated low priced Oils for Toilet Water, Hair Tonics 
and Oils, Lotions and Liquid Soaps. 
Large assortment of odors. 


Water Soluble Perfume Oils 


For sprays, liquid soaps, deodorants, wick perfume etc. 


Exquisite Perfumes in Bulk 


Write for our price list of new low prices. 


For 30 years we have served a satisfied clientele. Our 
consulting Department is always at your service. 


EK. M. oe Company 


433 Stapvesnet Avenue Irvington 11, N.J. 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


ESSENTIAL OILS 


All prices per lb. unless otherwise specified 


Almond Bit, FPA per lb.... 4.00@ 4.75 
SE FE cccenceccccs 80@ 1.00 
Apricot Kernel ........ 50@ «58 

Amber, rectified .......... Nominal 

Ce OS Pere 125.00@190.00 

BE A  evécecrsnces 1.10@ 1.20 

Aspic (spike) Span. ....... 100@ 1.45 

BE Suecnédeniercacns 1.10@ 1.50 

i. dcntidensienvenneecna 125@ 2.00 

NED, in. cvcccesicdévncen 4.50@ 4.85 
PEL . ééccatusane due 2.10@ 3.00 

Pe OWE cc ccccceccces 2.255@ 5.40 

Birchtar, crude ........... 1.00@ 1.50 

Birchtar, rectified ......... 4.25@ 5.00 

ES ee 2.90@ 3.35 

Ce Ole Be hecvcueences 45@ ~~ «65 

Cajeput U.S.P............ 235@ 2.50 

RD, dkkctucsiceneeeds 20.00@ 25.00 

Camphor “White” ........ 35@ ~~ 55 

Cananga, natvie .......... 3.25@ 3.50 
EE eteaivackknnns 3.65@ 3.90 

CE eiitciavencacuue ns 4.35@ 5.10 

Cardamon ............... 55.00@ 70.00 

Cassia, rectified, U.S. P. .. 2.00@ 2.30 

Cedar leaf U.S. P. ........ 185@ 2.25 

COG WOE ccccccccccces 32@ ~~ «35 

rr aa 15.00@ 16.00 

Chamomile Roman ....... 250.00@280.00 


Cloves, Zanzibar .......... 


Cinnamon bark oil ....... 30.00@ 55.00 
Citronella, Ceylon ........ 


105@ 1.15 
185@ 2.25 
1.75@ 2.20 


TP vac cedneceaces 


PI ose Cekksccucxus 150@ 1.85 
GEES ac dechududaweees 31.50@ 38.00 
PEEL. -ccnndeuneadane 10.00@ 12.50 
CE cananceweeKwemann 5.20@ 6.50 
Sede cctocnwebeneunds 6.50@ 11.00 
RE ci-cecévnavedeenne 5.85@ 7.00 
DE. -2ececwerwaacnexe 5.00@ 5.80 
CCC 70@ 1.45 
Pe, OE vccconacanws 2.65@ 3.00 
Geranium, Rose, Algerian . 10.50@ 12.00 
EE cc ceddaneeneaw’ 13.00@ 15.00 
ME 6eiwceccedncuans 6.50@ 9.00 
WE den ceiceanssceuens 22.50@ 27.00 
Guaiac (Wood) .......... 1.90@ 2.20 
PEE cc eectennnneancec 1.75@ 2.25 
Juniper Berry .....ccccess 3.00@ 5.00 
RI EEE cis Keudecnndeed 10.00@ 12.50 
BOE cndensencenennes 1.35@ 2.00 
Lavender, French ......... 2.35@ 5.25 
eS 2.85@ 3.00 
PR cuxteeitvankacedaa 2.60@ 5.00 
ee POC CE CCC TT 240@ 3.15 
Limes, distilled ........... 6.15@ 7.00 
rer ee 6.85@ 10.00 
DOOMED. cecceceuwend 11.00@ 
ER ecacecaevnaauess 3.50@ 4.50 
Neroli, Bigarde P. ....... 85.00@ 95.00 
Petale, extra NF ........ 130.00@185.00 
DR cae oars ve ewenws 3.50@ 4.00 
Ocotea Cymbarum ........ »09@ ~~ «70 


PRICES IN THE NEW YORK MARKET 


CUNENNODAGRDGOUONNUREOUUNOUAREOSUCEOUEUEUUDLCONTROGEOOUOEUOOOOUUEGOERONOUOONLONUONOEOOEEOREOEG CLOGEOOOOSOUEROEOOSCORUSEUSNOGOEDOEDGROESUSEOOOSSOCEERGEUSOOEOEOUEUORIOUSLAOGTSOEUO OUT ORUSCOSOOOUSOCHUUSUGNCOUCUCUSUSUDOROGSTTOUSUGUOUSOCTVOSCUSOUCUSNDELECUINUCNOGOUSUGSCSSSGOCRLUENUEUESOGTUSTOOOUSOOLOOTONTINN SEUeSOURORERS ORS OC TT ET TED 


I aon ikcccdéecccaene 5.00@ 8.75 if 
NII ac cccececceeseae 30.00@ 35.00 
Orange, Florida .......... 00@~ SCS 
ED. bv aasececncedes 105@ 1.35 iW 
Cs Ot cdcacaxescces 15@ 1.00 if 
Orris Root, abs. (0z.) ..... 80.00@100.00 } 
BN ekkcadacadcuces 36.00 Nom’l ‘q 
Pennyroyal, Amer. ....... 4.10 Nom’l i" 
MND cdewivawnnsecads 460@ 5.80 ia 
Peppermint natural ...... 5.25@ 5.40 i 
jo eee 5.60@ 6.15 q 
WOE hg dxdcncvensducs 2.40@ 2.85 
Pimento Beery ....cecsces 3.85@ 5.50 
Pinus Sylvestris .......... 2.50@ 2.65 
PU ni cddcevadeacucees 2.80@ 3.15 
Rose, Bulgaria (oz.) ..... 25.00@ 56.00 
NO TIS asieeccdeace 20.00@ 28.00 
Rosemary, Spanish ........ 1.10@ 1.40 \ 
Sage, Dalmation .......... 4.35@ 5.00 ) 
SG I vais icvcccies 125@ 2.00 i 
Sandalwood, N. F. ........ 12.35@ 13.80 i 
Sassafras, artificial ........ 45@ «60 | 
TI wascdececeweeue 19.00@ 23.00 i 
SMI  wacesecsccetucs 3.25@ 4.00 i 
WN ROU sccccsiaccccas 2.15@ 2.85 
WML cieskiexacasena 240@ 3.25 
Ee errerer rrr: 30.00@ 55.00 
Vetivert, Haitian ......... 11.00@ 12.00 
DNR oc kc ciceccceece 13.00@ 14.75 
Wintergreen ...cccccccces 4.00@ 14.50 i 
WN 6 ce cccccscedase 3.50@ 3.85 
Ylang Ylang, Manila ..... 38.00@ 43.00 g 
Pir scdkdcccevaccus 7.00@ 11.25 if 


(Continued on page 511) 


USINES de L-ALLONDON, S.A. 





RENE FORSTER COMPANY, 


912-920 Broadway 


& Essential Oil Review 


&. Ful 
& 4 


offer their 


PB. anflorine 


When looking for a base for floral 
perfumes, try Panflorine 5 at 
$42.75 per lb. 


Write for pamphlet and samples 


Sole Distributor for the 


United States and Canada 


INC. 


New York 10, New York 


December, 1949 
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OIL ORRIS ROOT LIQUID ABSOLUTE 
ORRIS CONCRETE 
ORRIS OLEORESIN (Resinoid) 


Experience demonstrates that none of the substitutes for Orris 
are wholly satisfactory in giving the characteristic Orris note. 
It is therefore fortunate that these well known. Bush specialties 


are now readily available. 


W. J. BUSH 


& CO., Inc. 


ESSENTIAL OILS ... AROMATIC CHEMICALS ... NATURAL FLORAL PRODUCTS 


11 EAST 38TH STREET, 


LINDEN, N. J. 
LONDON 


MITCHAM 


NEW YORK 16, N. Y. 


NATIONAL CITY, CAL. 
WIDNES 
















FOR 

FLAT OR 
SEMI-ROUND 
BOTTLES 


7 
Way 





vith the \NEW) E-Z LABELER 


up to 30 UNITS PER MINUTE 
in SIMPLE, 2-MOTION OPERATION 


Get speedy, precise labeling results, using PRE-GUMMED 
LABELS and this semi-automatic, two-motion labeler. Bottle 
and label guides are positioned in minutes. No trouble- 
some motors. No maintenance. Labels hold fast. No messy 
glue trouble. Perfect uniformity of application. 


$Q500 


F.O.B. Newark, N. J. 


TRY IT FIRST! Use “E-Z Labeler” 


without charge for ten days. Write 
today for descriptive literature. 








Ee 


211 ASTOR STREET, NEWARK 5, NEW JERSEY 


West Coast Representative—T. Ridgway, 701 N. Broadway, Los Angeles 


510 December, 1949 


AROMATIC 
CHEMICALS 


for 
PERFUMERY 
COSMETICS 
and 
SOAPS 


Benzyl Iso Eugenol 
* 
Castolone 
e 
Eugeny! Formate 
» 
Labdatone (Labdanol) 
e 
Linaly! Anthranilate 
Nut Aldehyde 


« 
Para Cresy! Octylate (Caprylate) 
6 


Spirallia Extra (Foin Coupe) 


Tuberique Ester 
Samples upon request 


DomINION PRODUCTS, INC. 


Manufacturing Chemists 
10-40 44th Drive © Long Island City 1, N.Y. 






@ A 100% pure, uniformly textured, white bees- 
wax that always retains its quality and consist- 
ency. Will not settle, turn watery or give a curdled 
appearance—emulsions remain stabilized even 
during long periods of shipment, storage and 
display. Write for complete information. 


WILL & BAUMER Candle Co., Inc., Syracuse, N. Y., Est. 1855 


Stearic Acid Ceresine 
Red Oil 


Spermaceti Hydistear 


Yellow Beeswax 


Composition Waxes 
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(Continued from page 509) 
TERPENELESS OILS 


NOR. ko ccnssctcsoeses 10.00@ 13.00 
CE okcacnteceseuce 45.00@ 50.00 
DEE vwcccccuessocccs 7.25@ 10.00 
BOD, .veccccvcssceovesds 35.00@ 41.00 
Be ec pccseteueennwe 75.00@ 85.00 

re 55.00@ 62.00 
Orange sweet ............. 70.00@ 95.00 
POD Sctsccariccties 9.50@ 10.75 
PE cinsevccwetadan’ 5.75@ 7.00 
CE Sia cokdckducadas 6.25@ 7.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% ....... 1.90@ 2.75 
Acetaphenone ............ 150@ 1.75 
SE GeO Scceseavccnac 240@ 3.00 
ie - ostetekuacevisieonn 17.50@ 19.00 
ee vinese succecawkienes 2.40@ 3.00 
OE Gcsccendndacoaneuss 14.50@ 
Te ttcranedeueucununas 2.40@ 2.85 
GSS © oc ceccccecuces 9.00@ 11.00 
Soe FeGunuacenciseseuss 700@ 8.50 
1 ee 19.25@ 22.00 
RR eee 14.00@ 16.00 
C 14 (Peach so-called) .. 6.85@ 7.40 
C 16 (Strawberry so-called) 5.90@ 7.00 
Amyl Acetate ............ 03@ ~~ «70 
Amyl Butyrate ........... 85@ 1.10 
Amylcinnamic Aldehyde .. 2.10@ 2.50 
Amyl Formate ............ 1.00 1.25 
Amyl Phenyl Acetate ..... 3.75@ 4.10 
Amyl] Propionate ......... 100@ 1.60 
Amy] Salicylate .......... 85@ 1.00 
Amyl Valerinate .......... 180@ 2.25 
GE avreteadedinie nce 85@  .95 
Anisic Aldehyde ......... 2.45@ 2.75 
Benzyl Acetate ........... 70@ 285 


3. Special production methods 
over more than a quarter of a century 
have made it ODORLESS 


Benzyl Alcohol .......... 11@ 
Benzyl Benzoate ......... .95@ 
Benzyl Butyrate .......... 1.70@ 
Benzyl Cinnamate ........ 3.30@ 
Benzyl Formate .......... 2.00@ 
Benzophenone ........... 1.50@ 
Benzyl-Iso-eugenol ....... 9.35@ 
Benzyl Propionate ........ 1.60@ 
Benzylidene Acetone ..... 2.00@ 
PNET - caicuccuasaewas 5.75@ 
Butyl Acetate, normal ..... 144@ 
Cinnamic Alcohol ........ 3.00@ 
Cinnamic Aldehyde ....... 1.15@ 
Cinnamyl Acetate ........ 3.75@ 
ee 5.65@ 
GE eivicsveccciens 3.20@ 
Citronellyl Acetate ....... 3.95@ 
CC acxcndciacunsent 2.75@ 
Cuminic Aldehyde ....... 7.75@ 
Diethylphthalate ......... 35@ 
Dimethyl Anthranilate .... 5.25@ 
Be OID ccccccveriess .26@ 
Ethyl Benzoate ........... -15@ 
Ethyl Butyrate ........... -10@ 
Ethyl Capronate .......... 3.30@ 
Ethyl Cinnamate ......... 2.45@ 
Ethyl Formate ........... 65@ 
Ethyl Propionate ......... .75@ 
Ethyl Salicylate ........... 80@ 
Ethyl Vanillin ........... 6.75@ 
IES cavacivarnnenea 1.65@ 
DP tctenenssscunenai 2.05@ 
Geraniol, dom. ........... 3.25@ 
Geranyl Acetate .......... 2.80@ 
Geranyl Butyrate ......... 5.25@ 
Geranyl Formate ......... 5.45@ 
Guaiac Wood Acetate ..... 6.00@ 
Heliotropin, dom. ........ 3.10@ 
Hydrotropic Aldehyde .... 6.30@ 
Hydroxycitronellal ....... 6.75@ 


1 Backed by the longest commercial Stearate 
manufacturing experience 
M. W Parsons offer you this new product as 
the finest Zinc Stearate that can be made. 


in America .. 


2 Years of research have made possible a 
particularly white product 


. developed 


4 It will not develop offensive odors even it 
kept for a long period 





85 DN Car NS cncadcdsasiawns 18.25@ 20.00 
1.10 Ionones 
2.15 MM akévudeswawteedens 7.80@ 8.60 
3.60 DN adcetucedaduwess 4.55@ 8.80 
2.30 DI od éccascdccuds 165@ 1.80 
1.85 Iso-butyl Acetate ......... 1.00@ 1.75 
10.00 Iso-butyl Benzoate ........ 110@ 1.75 
2.20 Iso-butyl Salicylate ....... 2.15@ 3.00 
2.75 Iso-eugenol ; ; 
6.35 Iso-safrol { , 
1544 RMON U cukivacaeudecews Ld “ 
3.75 Linalyl, Acetate 90% ...... 4.35@ 4.70 
1.35 We iiccidintnedsadawde 4.00@ 4.60 
4.50 Linalyl Formate .......... 10.75@ 12.00 
7.00 Linalyl Propionate ........ 9.50@ 11.00 
3.75 WES Gitadckawessaead 10.75@ 11.15 
5.40 Methyl Acetophenone ..... 150@ 1.90 
3.00 Methyl Anthranilate ...... 240@ 2.65 
10.00 Methyl Benzoate ......... 60@ 1.00 
43 Methyl Cinnamate ........ a 2.25 
5.90 Methyl Heptenone ........ 7.00 
30 Methyl Heptine Carbonate 45 ne 60.60 
90 Methyl Naphthyl Ketone .. 3.25@ 4.75 
85 Methyl Phenylacetate ..... 130@ 1.85 
3.75 Methyl Salicylate ......... A0@_ «AS 
2.80 Musk Ambrette .......... 5.40@ 5.85 
75 DR a Uiindsetendennss 5.00@ 5.30 
1.00 MED ivicdtenvensndds 1.75@ 2.00 
95 Neroline (ethyl ether) .... 2.00@ 2.35 
6.80 Paracresyl Acetate ........ 2.15@ 2.75 
1.95 Paracresyl Methy Ether ... 2.50@ 3.00 
2.85 Paracresyl Phenyl-acetate ..  4.75@ 5.40 
3.50 Phenylacetaldehyde 50% .. 2.75@ 3.25 
3.40 DOE nédcdeageedatuades 410@ 4.65 
6.10 Phenylacetic Acid ........ 1.75@ 2.25 
6.10 Phenylethyl Acetate ...... 185@ 2.50 
6.75 Phenylethyl Alcohol ...... 165@ 1.90 
3.90 Phenylethyl Butyrate ..... 3.55@ 4.35 
6.85 Phenylethyl Propionate ... 3.10@ 4.00 
8.00 (Continued on page 513) 


Keasons Why PLYMOUTH 


ZINC STEARATE U. S. P. 
IS BEST FOR DRUGS AND COSMETICS 


5. It enables your face powder to retain the 
same odor that you give it. 


6. A smooth, light, fluffy texture has been 
finally and definitely achieved. 


7 Tested independently it shows the follow- 
ing results: ARSENIC (Gutzeit and Spectro- 
graphic Test) .. Not Found. LEAD (Spectro- 
graphic Determination) ... 1.7 parts per million. 


8. The reputation and record of M. W. Parsons 
assure you of Uniformity in all shipments. 


We also manufacture a superlative grade of PLYMOUTH MAGNESIUM STEARATE 


$9 BEEKMAN STREET 





Telephone BEEKMAN 3-3162—3163—3164 


NEW YORK, N. Y., U S. A and PLYMOUTH ORGANIC LABORATORIES, Inc. cable Address. PARSONOILS, NEW YORE 


& Essential Oil Review 


December, 1949 511 





Pteediities Gic. 


New York 3, N. Y. 


PRIVATE FORMULA 
MANUFACTURERS OF 
COSMETICS AND TOILETRIES 


21 Iremg Place 


BULK AND COMPLETE PACKAGING SERVICE 


Skilled Factory Employees 
Progressive Management 
Personalized Service 


Perfected Details 


REPUTATION BASED UPON PAST PERFORMANCE 





THE C. E. ISING CORPORATION 
MANUFACTURING CHEMISTS 
AROMATIC PRODUCTS 


FLORAL BASES 


ISOLAROMES 
(Fixatives) 


TRUODORS 
(For Perfumes and Toilet Waters) 


FOUNDED 1908 
NEW YORK 






FLUSHING 
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Just Published 


PHARMACEUTICAL SELLING, 
DETAILING & SALES TRAINING 


By ARTHUR F. PETERSON 


Marketing and Management Consultant 


6x9 








374 pages $4.50 

Here is the specific information 
the man in the field needs to sell 
more productively. It shows him 
how to get dealer cooperation and 
how to facilitate clerical work. It 
equips him for the more scientific, 
more technical selling required to- 
day to keep pace with what physi- 
cians and dealers expect. It ana- 
lyzes the salesman’s job and shows 
him the most efficient manner in 
which to organize his territory, 
prepare standard route lists, ar- 
range selling equipment, handle 
buyers, rate physicians, conduct 
interviews, etc. 


Gives practical, useful infor- 

mation on: 

@ professional service selling 
principles 

@ relationship of field and office 
activities 
the ethics of selling 
advantages of taking stock 
fair dealing and fair trade 
submitting new ideas 
dispensing towns and dis- 
pensing physicians 
the detail approach 
the “‘case”’ type of detail 
outlets for ethical products 
relationship with competitors 
etc, 





ORDER FROM 


MOORE PUBLISHING CO., Book Dept. 
9 East 38th St., New York 16, N.Y. 


C oNsOLIDATED 
Established 1858 FRUIT JAR CO. 


NEW BRUNSWICK, NEW JERSEY 


SHEET METAL GOODS : SPOUTS : SPRINKLER TOPS : DOSE CAPS 








JOHN HORN 323 
DIE STAMPING 


Telephone: 
COLUMBUS 5-5600 


ENGRAVING EMBOSSING 


* Cable Address 
HORNLABELS NEW YORK 
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(Continued from page 511) Camphor pwd., domestic .. 53@ _~ 57 SN IRs DB ccccecccens - 245@ 2.60 





, Castoreum, nat., cans ..... 10.50@ 12.50 Silicate, 40°, drums, works, 
Phenylethyl Salicylate ..... 4.20@ 480  Cetyl, Alcohol ........... . 150@ 13s 100 pounds ............ 1.00@ 1.35 
Phenylethyl Valerianate ... 5.60@ 6.00 Chalk, precip. bags, clts .. .02%,@ Sodium Carb. 
Phenylpropyl Acetate ..... 4.25@ 4.85 Cherry Laurel Water, jug, 58% light, 100 pounds .. 1.25@ 2.65 
Safrol ......ecsececsceees 24@_ «78 SE icnncéuiounddekedent 1.25@ 1.70 Hydroxide, 76% solid, 100 
Scatol C. P. (0z.) .....+6: 3.25@ 4.00 Citric BANE  ctdacseniscats 24%4@ 26% BOGGS cccccces eeeees 3.05@ 4.20 
Styrolyl Acetate .......... 2.15@ 3.00 = Civet, ounce ......++++00+: 4.50@ 15.00  Spermaceti ...........+++ 35@ «37 
Vanillin (clove oil) ...... 4.00@ 4.50 Cocoa butter, bulk ....... 00@ ~~ «52 Stearate Zine U.S.P. 34@ ~=«—«.36 
(guaiacol) ........++00- 3.00@ 3.05 Cyclohexanol (Hexalin) .. 214@ 22 BNO cedcciucceveasdnees 150@ 1.85 
Lignin eee eeeeeeeeeeees 3.00@ 3.05 Fuller’s Earth, Mines ton .. 27.00@ 30.00 EGG: MONE dd concecndec 344@ 35 
Vetiver Acetate .....+++++. 30.00@ 37.50 ee eer 245%,@ 25% Tragacanth, No. 1 
Violet Ketone Alpha ..... 7.45@ 10.50 Gum Arabic, white ....... 33@ ~=35 Triethanolamine 
Yara Yara (Methyl ether) . 2.25@ 2.80 BS skeidus ceundxens 124%@ «414 Violet Flowers ..........- ; E 
Gum Benzoin, Siam ...... 3.50@ 3.85 Zine Oxide, U.S.P. ctns. ... .144@ .144% 
PEE. ceccuccnneceucne 20@ ~~ .75 
BEANS Gum Galbanum .......... 85@ 95 
DE ine cinnewasents 1.75@ 1.80 od PEt e are ns = OILS AND FATS 
ae Beans Surinam .... .90@ 1.00 DE ses éeecubvauneies 05@ 07 Castors, refined, tanks .... 18%@ _  .19 
ve — 3.25@ 4.90  Labdanum ..........+.+6 5.00@ 7.00 Cocoanut, crude, Atlantic 
Mexi _ + alain 4780 510 Lanolin, hydrous ......... 29@ 30 ports, tanks ..........+. 1444@ 
ke ee PANES ES 435 Nom’l IN stcvdaneneuce 31@_ ~=-«32 Corn, crude, Midwest, mill, 
a CUE ceccccccees 35 _Nom Magnesium, carbonate .... .11@ .124% CE wri dtenwnncedeiseas 10@ .10%4 
WEE. Sukecaecensavenke 2.25@ 2.85 plana arcane at 35@ 37 Corn Oil, refined, tanks ... .134@ .13%4 
ME swede ncaneeun 25.00@ 48.00 “amemnee crude tanks ... af 09%, 
Olibanum, tears .......... — 35 PON WIN 6 é cdc ceccecce 06 
CUNDRIES AND SAUCE DEE ccctdaseawascens 12@ 15 ROR, CONOIOD cacccanacees 124%4@ .12% 
BODE cicistccirivns --- 09@ 414 Orange Flower Water, gal. 1.1s@ 2.25 Lard Oil, common, No. 1 
Ambergris, ounce ........ 8.50@ 18.00 Orris Root, Italian ........ 20@_ _—«.28 GN navadcdceudecaaes 114%4@~=sC«zdzD 
Balsam, Copaiba ......... 60@ 85 POE eaccccceusdancauc 05%,@ 07% Palm Congo drums ...... 114%Nom'1 
WOOD, vicacescegecscsces 2@ 1.05 Peroxide (hydrogen U. S. P.) Peanut, refined tanks ..... 1344@ 13% 
Beeswax, bleached, pure DUE. conseuadswasesawe - 03%@ 05 Red Oil, single distilled 
Pee Shacnaksneeennen 64@ «65 Petrolatum, GEE cnaccans 063%4@ .08% GN i xcacccccaadacken 124@ 134% 
Yellow, refined ......... 56@ = 58 CONES GONE civcccenesccace 1.00@ 1.50 Stearic Acid 
Bismuth, subnitrate ....... 2.30@ rer rere 14@ ~si«stS Triple Pressed ......... 165%,@ 17% 
Borax, crystals, carlot ton . 61.25@ 81.25 Rose flowers, pale ........ 40@ 50 Double Pressed ......... 144%4@ 1544 
Boric Acid, U. S. P., ton ..129.00@133.50 Rose Water, jug (gal.) .... 2. 00@ 2.50 Tallow, acidless, drums .... .11@ .11% 
Calcium, phosphate ...... 08@ 08% Rosin, M. per cwt. ........ 7.60@ 7.75 TRG CUED occccivcscces 064@ 06% 
Phosphate, tri-basic ..... 0660@ .0730 Salicylic Acid .........0e. A0@_ A2 Whale oil, refined ........ Nominal 















(Quality — 


METAL CONTAINERS and CLOSURES 


BRIDGEPORT 


Vanities Powder Boxes 

Jar Caps * Perfume Vial Cases and Caps 
Bottle Caps Lip Brushes 

Dry and Paste Rouge Cases Drawn Talc Containers 


Lipstick Containers—Swivel, Slide, Automatic 


and 


Other Special Metal Products for the Cosmetic Industry 


THE Brivceport Meta. Goops Mre. Co. 


BRIDGEPORT Established 1909 CONN. 
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Can -OO007 
-MAKE 


-A DIFFERENCE? 


Yes  °SEVEN THOUSANDTHS OF 
»ONE PER CENT CAN MAKE A 
» DIFFERENCE. 


We recommend this proportion (1 oz. to a 
drum) of AMBRAROME ABSOLU for pre- 
fixing perfume-grade alcohol. AMBRAROME 


in this concentration will modify and round 
out your finished product. It eliminates that 


“alcohol odor.” It should be used in all the 
finest perfumery. 


AMBRAROME is also available in 
tincture form for powder, cream, and 
soap formulas. Write for further infor- 
mation. 


AMBRAROME is produced by LABO- 
RATOIRES SYNAROME of France. 


i 


AROMATICS 
INC. 


ill esas 


SOLE AGENTS 
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CLASSIFIED ADVERTISEMENTS 


Rates, per line, per insertion: Business Opportunities, $1.00; Situations 
Wanted and Help Wanted, 50c. Please send check with copy. 








BUSINESS OPPORTUNITIES 





WANTED Chemicals, Colors, Pigments, Resins, Solvents, Oils, 
Aromatics, Other Raw Materials & Supplies, Machinery & Equip- 
ment: CHEMICAL SERVICE CORPORATION, 80-08 Beaver St., 
New York 5, N.Y., HAnover 2-6970. 


WANTED: 2—Dry Powder Mixers; 2—Pony Mixers; 2—Tablet 
Machines; 1—Filler; 3—Kettles; 2—Filling Machines. No deal- 
ers. Write Box 2353, The American Perfumer and Essential Oil 
Review, 9 E. 38th St., New York 16, N. Y. 


AGENT WANTED by importer of fine Oil Extracts ready for 
making fine perfume and cologne water. Also importer of fine floral 
perfume seeks agent with a following on a commission basis. Ex- 
cellent opportunity for anyone interested. Leo J. Spinella, 222 
Hanover St., Boston, Mass. 


SMALL CHEMICAL COMPANY wants to represent some Firms, 


| that can Supply me with everything for the Beauty & Barber 


Shops, want to work and handle on Commission. Write, Elder 
Brown’s Chemical Mfg. Co., P.O. Box 2243, Memphis, Tennessee. 


FOR SALE 


FOR SALE:—5—Colton 3DT single punch, Tablet Machines, 
5%", V-belt drive, 4% HP Geared-head motor; 2—Stokes F, %4” 
belt; 1—Colton #414, 1144”; 5—Stokes Rotary RD1 and RD4, 1”; 
1—Stokes Rotary DD dbl. hopper, clutch pulley and 5 HP motor; 
8 Dry Powder Mixers, 50# to 2000#%; 3—Package Machinery Co. 
F9 Cellophane Wrapping Machines; 1—Standard Knapp #429 
Auto. Carton Gluer—Compression Unit; 9—World or Ermold 
Semi-automatic Labeling Machines; 2—World Rotary Automatic 
Labellers, motor driven, late serial number; 1—Stokes 79-80 Filler, 
Closer, Clipper, motor driven; 60—Stainless Steel, Aluminum, 
Copper, Glass lined, jacketed Kettles, some agitated; 1—Karl 
Kiefer Rotary 8-spout Vacuum Filler; 1—No. 2TH Micro-Pul- 
verizer; 1—No. 4TH; 66—Tanks; 26—Stainless Steel, 250, 350 
gal.; 40—Aluminum 800, 650 and 250 gal. SPECIAL: 51-200 gal. 
Aluminum Rectangular Tanks at 25% of new price. Send for latest 
copy of Consolidated News listing complete stock. We buy your 
Surplus Equipment. CONSOLIDATED PRODUCTS CO., INC., 
14-15 Park Row, New York 7, New York, Phone: BArclay 7-0600. 








HELP WANTED 


SALESMAN with following in the perfume, cosmetic and essential 
oil industries to represent exclusive distributor of world-famous 
European brands of Essential Oils as sideline. Commission. Write 
full particulars for interview in New York City. Box 2844, The 
American Perfumer, 9 E. 38th St., New York 16, N.Y. 


talk to the man 
who wants to buy ! 


e@ There’s no better prospect than the man who 
wants to buy your product or service. American Perfumer readers 
are preconditioned . . . looking for products they need—your 
products! 


e@ Use the classified columns of the American Per- 
fumer to reach them. See what a wallop a little space can pack. 


e Classified Dept. 


THE AMERICAN PERFUMER 


9 East 38th St. New York 16, N.Y. 


The American Perfumer 
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PROFESSIONAL SERVICE 





“L’ART de la PARFUMERIE par EXCELLENCE’’ 
by Jean Jacques MARTINAT 

Creations of Highly Distinctive Perfumes. 

Duplications of Most Difficult Fragrances. 

Unique Kind of Professional Services. 

Your Inquiry is Solicited. 

333 W. 52nd Street, New York 19, N.Y. @ Tel. Pl. 7-3708 


ALBERT B. PACINI, Sc.D. 
Cosmetic Consultant 
Products 
208 N. Maple Ave., East Orange, N. J. 
Tel.: ORANGE 2-7806 


Processes 


IMPROVE YOUR FORMULA OR LABEL 


Perhaps I can make your preparation taste better, smell better, 
look better or keep better. 
Labeling and Advertising of MEDICINALS and COSMETICS revised 
to conform with FEDERAL and STATE laws and regulations. 


GEORGE W. HESS Ph. C. 


Consulting Chemis 
75 Lafayette Avenue, East Orange, N.J., Telephone ORange 5-0377 








NOW AVAILABLE! 


COSMETICS & HOW TO MAKE THEM 


By Robert Bushby 
Third Edition, 1945 . . . $3.00 postpaid 
MOORE PUBLISHING CO. 
Book Dept., 9 East 38th St., New York 16, N. Y. 


FIFTH AVENUE 
PROTECTIVE ASSOCIATION 


142 Lexington Ave. Our Own Building 
New York 16, N. Y. 


44 Years of “RESULT PRODUCING” Service 
Proves Our Worth. The “TRADES” Recognized 
CREDIT and COLLECTION AGENCY. 


“TRAVELING ADJUSTORS == RESULTS” 


Aromatic Chemicals 
FOR PERFUMERY AND FLAVORS 


Isopropyl! Quinoline © Ethyl Anthranilate 
isobutyl Quinoline * Skatol 
Butyl Anthranilate 
Tertiary Butyl Quinoline ¢ Butyl Betanaphthol 


FAIRMOUNT 


CHEMICAL CO., 


136 Liberty Street New York 6, N. Y. 
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PERFUME 
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ee A 


e 
C ONSTANT research, skillful blending and e 
development of subtle aromatics by the 

Perfume Chemists of N.B.W. assures the ¢ 
quality of its Essential Oils, Aromatics and @ 


Floral Creations. 


* 
To be sure of constant high quality and lasting 
consumer acceptance of your products ... © 
Rely on NEUMANN-BUSLEE & WOLFE, Inc. @ 
where RESULTS have merited your repeat ® 

. ‘ s 
business since 1920. e 


NEUMANN-BUSLEE « WOLFE 


is 


226 W.Huron St. eG Lt 


LET OUR CHEMICAL CONSULTANTS HELP YOU 


In Packaging Problems . . . Perme- 
ability and Dermatological Studies 

. Organoleptic Panel Tests on 
Taste, Odor and Flavor Evaluation. 


FOSTER D. SNELL, 


Inc. 
Write Today 


for Booklet No. 2A 
“The Chemical 


Consultant and 
Your Business” 


_ Chemists 
Engineers 


29 W. 15 St. New York 11, N.Y. WA 4-8800 











Founded 1854 


FEZANDIE & SPERRLE, Inc. 


205 Fulton Street, New York City 
HIGHEST STANDARD 


Colors and Dyes for Cosmetics, such as 


LIPSTICKS PERFUMES 
ROUGES LOTIONS 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 


SOAPS Etc. 


Your inquiries are invited 
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INDEX TO ADVERTISERS 


Alsop Engineering Corp. 

American Cholesterol Products, Inc. 5 
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B-W LANOLIN U.S.P. 


EVENTUALLY—For better creams, with economy 


B-W Lanolin the superior quality puts into your cream that which gives the 
skin that smooth soft velvety feeling. 


B-W Lanolin will never cause your cream to darken, is best by test and con- 
tains over 15% free and combined Cholesterol. 


No other base used in your cream, equals the merits of B-W Lanolin. 


B-W HYDROPHIL (Absorption Base) Made in U.S.A. 


BOPF-WHITTAM CORPORATION 


Executive Office, Laboratory 
and Factory: Linden, N. J. 
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America’s Original Lanolin Producer 


ESTABLISHED 1914 


Sales Office: 509 Fifth Ave. 
New York, N. Y. 


The American Perfumer 












Aromulics 


THE DOW CHEMICAL COMPANY 





CHICAGO OFFICE: 


Commercially Available 


The Chemical Identity 


CIVETTONE 100% 


This ketone is the principal active ingredient of Abyssinian 
civet. It has the superb exalting properties of Exaltone and 
Exaltolide together with a rich, subtle animal character. 

Civettone 100% is a fixative. It extends lasting power 
to a remarkable degree, and rounds and unifies in exactly 
the same way as Exaltolide. 

It leaves the starting notes of a compound unaffected. 

We are now able for the first time to produce this 
material synthetically. It is available in commercial quan- 
tities. Civettone is a specific chemical identity of maximum 
purity and uniformity. 

Civettone 100% presents a tremendous opportunity for 
all work with perfumes, toilet waters, and eaux de cologne. 
It blends particularly well with floral and chypre notes, 
leaving a subtle, animal residual note that is extremely 
effective. 

Two grams of Civettone 100% are often suffi- 
cient for 100 litres of finished toilet water. 


FIRMENICH & CIE. 


SUCCESSEUR-S DE 


CHU, NAEF: 6. CIE 


FIRMENICH & CO. 


250 West 18th Street, New York II, N. Y. 


612 NORTH MICHIGAN AVENUE «+ IN CANADA: CARAMEED, LTD., 350 WALLACE AVENUE, TORONTO 


GENEVA, SWITZERLAND.... PARIS, FRANCE 








